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• Alliston
• Beeton
• TottenhamTheTimesNewTecumseth

• Auto, Home & Business Insurance
• Life, Disability & Critical Illness Insurance
• Travel Insurance

Call us for answers, it’s that simple.

905-936-5200 ext. 221

Brenda Horan
R.I.B., CLU, CHS, CEA, EPC, RIS

Financial Advisor & Estate Planner

6670 Third Line, Tottenham, ON

Financial Services Including
Estate & Retirement Planning

Providing Peace of mind

Providing Peace of mind

orangevillehonda.com Hwy. 9 just east of Hwy. 10

We o 
Associates

CHAPMAN’S 
SUPER PREMIUM

299
ea

save 5.00

EXTRA LARGE
BING CHERRIES

RED HOTS OR
JUICY JUMBOS

CHECK OUT OUR TOP FLYER SPECIALS ON PAGE 7!
MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

399
ea

375g
399

/lb

8.80/kg

June 26-Jul 1

affordable optical

13 Queen St. S,
Tottenham
905-936-3112

Desjardins®, Desjardins Insurance®, all trademarks containing the word Desjardins, as well as related 
logos are trademarks of the Fédération des caisses Desjardins du Québec, used under licence.19
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Life’s better
with an agent
Auto • Home • Life • Business
Contact me today.
Norm Depta, Agent
22 Church St S, Alliston ON
705-435-1434
norm@deptainsurance.ca
deptainsurance.ca

• Standard Service

• Pre-booked Rides

• Airport Transfers

• Community
Transportation Program

Info@lumataxi.com

Serving Alliston, Beeton
and Tottenham

Wheelchair Accessible Taxi

705-434-9797

T h e r e  i s  a  l o t  o f  e x c i t e m e n t  a r o u n d  A l l i s t o n  a s  t h e  P a n a m a  N a t i o n a l  S o c c e r  t e a m  i s  s t a y i n g  a n d  t r a i n i n g  a t  t h e  N o t t a w a s a g a  
R e s o r t  &  C o n f e r e n c e  C e n t r e .  H u n d r e d s  o f  l o c a l  r e s i d e n t s  t u r n e d  o u t  f o r  a  t o w n -s p o n s o r e d  e v e n t  a t  t h e  m a i n  s o c c e r  p i t c h  a t  t h e  
r e s o r t  o n  T h u r s d a y ,  J u n e  1 1 ,  t o  w a t c h  a  t r a i n i n g  s e s s i o n .  S e e  f u l l  s t o r y  o n  P a g e  3.      B R I A N  L O C K H A R T  P H O T O

Panama brings World Cup buzz to Alliston
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Public Notice
N o t i c e  o f  a p p l i c a t i o n  f o r  d e c l a r a t i o n  o f  A b a n d o n m e n t  o f

I n t e r m e n t  R i g h t s  f o r  t h e  f o l l o w i n g  s i t e s .

N a m e  o f  P u r c h a s e r Y e a r P l o t  S i t e
W i l l i a m  Sha rp 1 91 8 9 3, 4
E m i l y W a l l s 1 91 2 1 3 3, 4
Ja m e s H e n ry P e a rce y 1 94 8 4 0 2, 3, 4
Se n e ca  No l a n 1 931 4 7 3, 4
G e o rg e  G a l l i n g e r 1 91 1 5 2 1 , 2, 3, 4
M e l vi l l e  W i l l i a m s 1 91 6 5 6 3, 4
Id a  B ro w n  M e tca l f 1 921 1 3 3, 4
Je sse  Sto re y 1 91 4 1 8 0 3, 4
Orri e  H e rm a n  Sl o a n 1 91 8 1 8 6 1 , 3, 4
D a vi d  Sa m ue l  W a rd 1 931 321 3, 4
R a n so m  D e l a n e y 1 95 0 339 1 , 2, 3, 4
W i l l i a m  Ab e rn e thy 1 90 7 38 3 1 , 2, 3, 4

If  a n y d i re ct d e sc e n d a n t ha s a n y co n ce rn s o r i n te re st  i n  thi s
m a tte r, p l e a se  co n ta ct i n  w ri ti n g  w i thi n  30  d a ys the  se cre ta ry o f  
the  M o un t Te g a rt Ce m e te ry:
M o un t Te g a rt Ce m e te ry Se cre ta ry
6 1 8 3 3rd  Li n e
To tte n ha m , On t 
L0 G  1 W 0  
Or E m a i l  
m o un tte g a rtce m e te ry@ g m a i l .co m
Sho ul d  the re  b e  a n  o b j e cti o n  to  thi s a cti o n .
D a t e d  t h i s  J u n e  1 8 ,  2 02 6

905-729-7272
Dr. Rosanna Porretta and Associates

29 Main St. W.
Beeton, ON  L0G 1A0

www.beetonfamilydentist.com
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Beeton Dental - Porreta Branding - Logo Design
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Beeton 

FamilyDENTALCentre

General & Cosmetic Dentistry
DENTAL

Beeton 
GENERAL & COSMETIC DENTISTRY

DENTAL

Beeton 
Beeton 

Beeton 

GENERAL & COSMETIC DENTISTRY

FAMILY & COSMETIC DENTISTRY

DENTAL

DENTAL

DENTAL
Beeton 

GENERAL & COSMETIC DENTISTRY

D R .  R O S A N N A  P O R R E TA

B  lton
Family Dental Centre

General & Cosmetic Dentistry

Beet  n
Family Dental Centre
General & Cosmetic Dentistry

Beeton 

FAMILY  &  COSMETIC  DENTISTRY
DENTALBeeton FAMILY

DENTAL
C E N T R E

In-Offi ce
Denturist

Wishing all th e Dads
a Happy Fath er’s Day!

CALL TODAY TO BOOK
YOUR APPOINTMENT

Everyone is eligible for the Canadian Dental Care Plan!
Call 1-833-537-4342 to apply.

Auto Mayors receive response from Prime Minister’s o�ce
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

After penning a letter to Prime Minister 
Mark Carney in May, the Simcoe County 
Auto Mayors have received a response from 
the PM·s office.

The Simcoe County Auto Mayors are a 
group of mayors from municipalities in the 
region with a strong stake in the auto indus-
try.

During a special meeting held in the New 
Tecumseth Council Chambers on Thursday, 
May 21, the Auto Mayors signed a document 
called the Canada North Strong Initiative – 
a coordinated effort to strengthen  Canada’s 
automotive sector, support Canadian-built 
vehicles, and reinforce long-term competi-
tiveness in a rapidly evolvinJ Jlobal marNet.

The initiative comes at a critical time for 
the industry, following recent developments 

impacting automotive investment, including 
Honda of Canada Manufacturing’s decision 
to halt its planned electric vehicle expansion 
proMect in Alliston.

“Moments like this reinforce just how 
important it is for Canada to remain com-
petitive in a rapidly changing global mar-
ket,” said New Tecumseth Mayor Richard 
Norcross at the May 21 meetinJ. ´We need 
to ensure that our policies reÁect how the 
industry is evolving, so we can continue to 
support our workers, our communities and 
lonJ-term investment here at home.µ

The Auto Mayors called for a police 
adMustment that better reÁects the current 
automotive landscape, including recogni-
tion of hybrid technologies alongside elec-
tric vehicles, and measures that ensure fair 
competition for Canadian manufacturers in 
a Jlobal marNetplace.

The Town of New Tecumseth announced 

that the Prime Minister·s office responded 
on -une 9.

In the correspondence, the Prime Minis-
ter·s Office acNnowledJes the importance of 
a strong and competitive Canadian automo-
tive sector and recognizes the need for ongo-
ing collaboration with industry and munici-
pal partners as federal policies continue to 
evolve. The response also reinforces a com-
mitment to supporting innovation, invest-
ment, and Mobs within Canada·s auto sector.

´This is a siJnificant milestone ³ and a 
major win for New Tecumseth,” the Town 
said in a statement. ´It siJnals that our advo-
cacy is not only being heard but is helping 
to shape conversations at the federal level. 
For our community, this means greater vis-
ibility for our local automotive sector, stron-
ger positioning for future investment, and 
increased opportunities to support jobs and 
economic Jrowth riJht here at home.µ

Mayor Norcross said the response from 
the Prime Minister·s Office meant that their 
concerns were beinJ heard.

“This response from the Prime Minister’s 
Office is a stronJ siJnal that our communi-
ties are beinJ heard,µ Mayor Norcross said. 
“The Canada North Vehicles initiative is 
about standing up for Canadian manufactur-
ing, supporting our workers, and ensuring 
communities like New Tecumseth remain 
competitive as the industry continues to 
evolve.µ

The Canada North Strong Initiative is 
championing Canadian-built vehicles and 
advocatinJ for policies that reÁect today·s 
auto industry.

The initiative highlights the durability, 
performance, and innovation of vehicles 
built for Canada’s unique climate, position-
ing the country and New Tecumseth for 
lonJ-term success.

Celebrate Canada Day at the Tottenham Conservation Area
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

This is your opportunity to celebrate this 
great country of ours, have some fun, and 
meet new neiJhbours.

The Town of New Tecumseth is hosting 
Canada Day celebrations on Wednesday, 
-uly 1, at the Tottenham Conservation Area.

This will be an evening of family-friendly 
fun, live entertainment and community 
spirit.

“Canada Day is a wonderful opportunity 
to bring our community together to cel-
ebrate what makes New Tecumseth such a 

vibrant and welcoming place,” said Mayor 
Richard Norcross. ´We looN forward to see-
ing residents and visitors enjoy this exciting 
evening of entertainment, local vendors, and 
family fun.µ

Attendees can explore a vibrant vendor 
market and food truck area, enjoy games 
and activities in the Kids Activity Zone, and 
take part in interactive experiences includ-
inJ face paintinJ, Jlitter tattoos, inÁatables, 
henna art, roaming mascots, and the Recre-
ation Team Fun =one.

A photo booth will also be available to 
capture memories from the day.

Festivities will Jet underway at � p.m. and 

offer something for everyone, regardless of 
aJe, in a scenic outdoor settinJ.

The event will conclude with a fireworNs 
display lighting up the night sky over the 
pond.

Event Highlights:
� .ids Activity =one �� p.m. to 8:�0 p.m.�
• Face painting and glitter tattoos
� InÁatables and interactive fun
• Roaming mascots
• Recreation Team Fun Zone
• Henna tattoos
• Photo booth
� Vendor MarNet ��:00 PM ² 8:�0 PM�
� /ive entertainment on the main staJe:
- Sonshine 	 %roccoli Children·s Show: 
from 5:�0 p.m. to 6:15 p.m. Meet and 
greet to follow from 
6:15 p.m. to 6:�0 p.m.
- Summer of ·69 �%ryan Adams Tribute 
%and�: /ive at 7:�0 p.m.
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Wednesday, July 1st •  11:30AM-1:30PM

75 King St N, Alliston, ON
Free burgers, pop, giveaways and much more.

CANADA DAY
BARBECUE

Soccer fever takes over Alliston as FIFA Team Panama starts training camp
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

It was an opportunity to see a world-class 
soccer team in action as the Panama National 
Soccer team started training at the Notta-
wasaga Resort & Conference Centre on June 
8.

The team will train at the resort until June 
25 in preparation for the FIFA World Cup.

Local residents had the opportunity to 
watch a training session as part of a New 
Tecumseth Community Event on Thursday, 
June 11.

The team took to the resort’s main soccer 
pitch for a training centre, with a little pre-
practice fanfare as New Tecumseth Mayor 
Richard Norcross welcomed the team to town.

The Mayor referred to the experience of 
having a world-class team as “something we 

won’t see again in our lifetime.”
Hundreds of local residents turned out to 

see the team in action and enjoyed watching 
the skill on the soccer pitch.

The Nottawasaga Resort recently regraded 
and re-sodded the soccer pitch to meet FIFA 
standards. A FIFA representative inspected 
the pitch to ensure it met the governing 
body’s standards.

This includes the type of sod and the pitch 
grade.

Before training camp, the team held a press 
conference.

When asked how they were enjoying stay-
ing in Alliston, Team Panama goalie Cesar 
Samudio said he appreciated the resort’s nat-
ural surroundings.

Through an interpreter, he said he was a 
big fan of nature and had spent time walking 
around the resort, where he enjoyed the scen-

ery and the lake.
He also said he was sure the team would 

play well in the tournament.
The team has some early-morning training 

sessions and others that start later in the day.

Excitement around town has been growing 
since it was announced that the team would 
be staying locally, and now that they are here, 
many young fans who are also soccer players 
turned out to watch the session.

W O R L D  C L A S S  B U Z Z  –  The  e x ci te m e n t o f  ha v i n g  a  w o rl d - cl a s s  s o cce r te a m  i n  to w n  i s  s p re a d -
i n g . The  P a n a m a  Na ti o n a l  Te a m  i s  tra i n i n g  a t the  No tta w a s a g a  R e s o rt a n d  Co n f e re n ce  Ce n tre . 
The  To w n  he l d  a n  e v e n t o n  Thurs d a y , J un e  1 1 , w he re  hun d re d s  o f  p e o p l e  w e re  a l l o w e d  to  w a tch 
a  tra i n i n g  s e s s i o n  o n  the  R e s o rt’ s  m a i n  s o cce r p i tch. Te a m  g o a l i e , Ce s a r Sa m ud i o , s p e a k s  a t a  
p re s s  co n f e re n ce  b e f o re  the  tra i n i n g  s e s s i o n .           B R I A N  L O C K H A R T  P H O T O S      

The Ontario Provincial Police is advising 
the public that a temporary no-Áy ]one is 
in effect during the FIFA World Cup 2026.

The No-Fly order is in place from June 
12 to July 7. The affected area will be over 
and around the Nottawasaga Resort & Con-
ference Centre, located at 6015 Highway 
89 in Alliston.

DurinJ this time, the unauthori]ed oper-
ation of drones or unmanned aerial vehicles 

is strictly prohibited.
Operating a drone in this restricted air-

space may result in enforcement action, 
includinJ fines and other penalties.

For more information about ÁyinJ drones 
safely and legally, including possible pen-
alties, visit online at http://tc.canada.ca/
en/aviation/drone-safety/learn-rules-you-
fly-your-dron/flying-your-drone-safely-
legally.

No-�y zone in e�ect for local FIFA World Cup
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6Sace ± the fi nal frontier ± and it¶s not 
eas\ to get there.

,n the current mode of sSace traYel, 
escaSing the bonds of (arth is a Srett\ 
diffi cult Srocess.

)irst, \ou haYe to build a rocket, and a 
big one, with one tank of enriched kero-
sene and one tank of liTuid o[\gen as 
an o[idi]er.

When the two liTuids are introduced 
under high Sressure, the result is a mas-
siYe release of Sower caSable of thrust-
ing thousands of tons of Sa\load into the 
atmosShere.

,t has to be Sowerful enough and 
carr\ enough fuel to accelerate to oYer 
��,��� mSh to achieYe an orbit around 
the Slanet.

$ll this, just to get a small caSsule into 
sSace.

7hen there is the comSlicated method 
of keeSing \our astronauts aliYe. 6Sace 
traYel isn¶t conYenient if \our life suSSort 
s\stems fail and \ou kill eYer\one on 
board.

7he 6oYiet 8nion had seYeral fatalities 
during its sSace Srogram, Sossibl\ eYen 
more than the\ offi ciall\ recogni]ed.

7he 86 lost three $Sollo astronauts 
to fi re during a test run in ����, and �� 
more when two sSace shuttles were 
destro\ed during missions.

$ll life suSSort s\stems in a sSace caS-

sule must oSerate Serfectl\ at all times.
6ooner or later, \ou haYe to come 

home.
$s of now, the onl\ Sractical wa\ to 

return to (arth is to use the friction cre-
ated when entering the atmosShere 
at high sSeed and slowing the craft 
to a sSeed where Sarachutes can be 
deSlo\ed.

7hat means a highl\ dangerous Sro-
cedure of screaming through the uSSer 
atmosShere at such a high sSeed that 
the temSerature surrounding the caSsule 
will reach seYeral thousand degrees, 
creating the risk of the caSsule being 
destro\ed on the re-entr\ attemSt.

3ut this all together, and that¶s where 
\ou get the Shrase ± µit¶s not rocket sci-
ence.¶

5ocket science is a comSlicated affair.
5ecentl\, the &anadian 6Sace $genc\ 

Sublished its (mSlo\ment, (Tuit\, and 
'iYersit\ and ,nclusion $ction 3lan.

7he Slan states� “We are taking direct 
actions to further address issues of ineT-
uit\ and s\stemic bias.´

,t goes on to sa\, “3romotions within 
the agenc\ will focus on designated 
grouSs.´

5ecentl\, at a conference, an 03 from 
5ichmond +ill Sosed the Tuestion to a 
6Sace $genc\ reSresentatiYe, “&an \ou 
Soint to this committee, the section that 

sa\s that mission safet\ and technical 
comSetence come before identit\ reSre-
sentation targets"´

7he 03 was asking if the 6Sace 
$genc\ was about to hire and Sromote 
based on skin colour, se[ual orientation, 
or disabilit\, rather than Tualifi cations, 
and whether those hiring Srocesses 
suSersede Tualifi cations and therefore 
jeoSardi]e SeoSle¶s liYes b\ hiring an 
unTualifi ed Serson based on the men-
tioned criteria.

7he 6Sace $genc\ bureaucrat, of 
course, didn¶t answer the Tuestion. 6he 
danced around the answer in t\Sical 
Solitical fashion, throwing out bu]]words 
and other nonsense, instead of answer-
ing the Tuestion.

,t is ne[t to imSossible to get an\one 
inYolYed in federal Solitics or an\ agenc\ 
to answer a Tuestion.

,f \ou ask a federal agenc\ emSlo\ee 
or Solitician if it gets dark at � a.m., no 
one would eYer answer, “<es, it¶s Yer\ 
dark at � a.m.´

,nstead, \ou will get some kind of 
answer like, “6tudies haYe shown that 
there are differences in the amount of 
light during a ��-hour Seriod, which do 
not necessaril\ refl ect using such terms 
as light and dark when referring to an\ 
Seriod during the da\.´

, think an astronaut would be Srett\ 

angr\ to reali]e that the 
heat shield on his�her 
sSacecraft was break-
ing aSart during reentr\ 
because it was designed 
b\ someone who didn¶t haYe a SroSer 
engineering degree, but rather because 
that Serson had a µhandicaSSed¶ sticker 
in the windshield of their miniYan.

,¶m all for hiring SeoSle with disabilities 
or other minorit\ grouSs ± SroYiding the\ 
are Tualifi ed for the job ± just like eYer\-
one else.

7he modern conceSt of getting the job 
done right dates back to the )irst World 
War. ,t was reali]ed that SeoSle were 
getting killed due to malfunctioning or 
Soorl\ designed and built eTuiSment.

6tandards were Sut in Slace so SeoSle 
didn¶t suffer the results of something that 
was Soorl\ designed or engineered, or 
fell aSart because the Tualit\ of steel 
used to build something wasn¶t uS to Sar.

+iring methods based on µinclusion¶ 
criteria simSl\ don¶t work.

5emember that the ne[t time \ou are 
driYing down the highwa\ at ��� km�h, 
remain safe rather than feel one of \our 
wheels is about to fall off because it was 
designed b\ someone whose Sast e[Se-
rience in automotiYe design included 
making donuts and selling designer 
jeans. 

Quali� ed persons need not apply BRIAN LOCKHART
FROM THE SECOND ROW

7he World &uS is now in full swing and 
citi]ens of the world haYe descended uSon 
7oronto, 9ancouYer, and a host of other 
cities throughout the 8nited 6tates and 
0e[ico to watch the so-called “%eauti-
ful Game´ unfold ± and man\ of whom 
are Yiewing the sSort in a countr\ the\¶Ye 
neYer e[Serienced.

While some Yisitors might be focused 
strictl\ on game Sla\, it¶s a Srime oSSor-
tunit\ to e[Slore a cit\, its cultures, and 
its conte[t within a wider &anadian and 
international lens. ,t¶s a great chance for 
a cit\, region, SroYince and nation to Sut 
its collectiYe best feet forward ± not onl\ 
to make the Yisitor e[Serience, and all the 
economic benefi ts it can bring, all it can be, 
but to showcase the best of ourselYes on 
the international stage.

7he fi rst game held in &anada last week 
offered something of an aSSeti]er, show-
casing talents as Yaried as Will $rnett and 
$lanis 0orrissette to &anadians and Yisi-
tors alike, but it was also a bite of how we 
might want to Sroject ourselYes internation-

all\. 7his chance was alwa\s eYident, but it 
seems to haYe been Sarticularl\ embraced 
b\ the &it\ of 7oronto at crunch time when, 
with just a week or two to go before the big 
oSening, the municiSalit\ went into oYer-
driYe to make sure 7oronto was read\ to 
welcome the world.

When our countr\ SreSares to host such 
a wide-reaching international affair like 
the World &uS, eYen in Sart, it¶s usuall\ an 
oSSortunit\ to indulge in some introsSec-
tion as well on just what we want to offer 
on what it means to be &anadian and the 
Yalues that hold us together as a nation.

,t doesn¶t eYen haYe to be tied to an\ 
Sarticular eYent ± after all, 0olson¶s 
iconic “-oe &anada´ commercial, one that 
sSawned countless imitators but nar\ a 
single duSlicator more than �� \ears ago, 
was more or less a just-because reminder.

6ometimes we eYen get a reminder from 
the outside looking in.

$t the start of the ���� 9ancouYer 2l\m-
Sics, for instance, 8.6. news anchor 7om 
%rokaw offered his own SersSectiYe on 

&anada through a decidedl\ $merican 
lens.

“&anada and the 8nited 6tates share 
another uniTue Tualit\� the\ are immigrant 
nations, destinations for SeoSle around the 
world who long for Solitical freedoms, eco-
nomic oSSortunit\ and a tradition of com-
Sassion,́  he said.

,n a section of %rokaw¶s segment 
that has, SerhaSs, not aged as well as it 
could¶Ye, he highlighted the imSortance of 
our economic relationshiS and the sheer 
Yolume of cross-border trade ± and the 
sheer Yolume of cross-border traYel. 7hat 
might be worth a reYision, but , digress«

+e touched uSon some of the better-
worn troSes of &anada as well, including 
the sub-]ero north, aSSarent SroSensit\ 
for Soliteness, our role in the )irst and 6ec-
ond World Wars ± including a reminder 
that we were in both theatres before our 
$merican cousins joined us ± as well as in 
the ,ran +ostage &risis and suSSort in the 
aftermath of ����. 

“,n the long histor\ of soYereign neigh-

bours, there neYer 
has been a relation-
shiS as close, Sro-
ductiYe and Seaceful 
as the 8.6. and &an-
ada,́  said %rokaw 
before the 2Sening &eremonies began. 
“6Seaking before the &anadian 3arlia-
ment, 3resident .enned\ summari]ed 
the relationshiS this wa\, µGeograSh\ has 
made us neighbours. +istor\ has made us 
friends. (conomics has made us Sartners, 
and necessit\ has made us allies.¶ 

“µ7hose who nature so joined together,¶ 
said .enned\, µ/et no man Sut asunder.́

While one man has done his utmost to 
Sut this sSecial relationshiS asunder in the 
si[teen \ears since 9ancouYer hosted the 
2l\mSics, the gist of %rokaw¶s message 
remains a Sotent reminder not just of who 
we are ± SerhaSs were, in some elements 
± but how the identit\ we Sut forward is 
interSreted b\ others.

When the world is watching BROCK WEIR
BROCK’S BANTER

&ontinued on 3age ��
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No one has more self-confidence than the person who does a crossword puzzle with a pen.

CROSSWORD
CLUES ACROSS

1. Similar

4. Have an ambitious 

plan or a lofty goal

10. No (Scottish)

 11. __ Aires, city

12. Morning

14. Senior’s son (abbr.)

 15. A notable 

achievement

16. European nation

18. Endings

22. Puts into place

23. Former

24. Grenadier

26. Sea patrol

 27. Algerian port

28. Norwegian river

30. Precipitation

31. Sunscreen rating

34. New York is one

36. Patti Hearst’s 

captors

37. Soft mineral with 

greasy feel

39. Retired Brazilian 

footballer

 40. An Indian 

nursemaid 

 41. Atomic #24

42. Immobile

48. Insignia of royalty

50. Seeds from which 

chocolate is made

51. Begin again

52. Round root

53. Beginning to end 

(alt. sp.)

 54. What newlyweds 

just said

55. Empire State

56. Give back

58. College hoops 

tournament

59. Unstable situations

 60. Young women’s 

association

CLUES DOWN

 1. Administer a drug

2. Holy places

3. Contrary opinions

4. Blood type

5. Gags

6. Micturating

7. Silly

8. A type of “cuff”

9. Spanish be

 12. Austrian river

13. Messenger 

ribonucleic acid

17. Consume food

19. California 

supermarket

20. Electronic 

communication

21. Cassia tree

 25. Written works

29. Cool!

31. Noteworthy 90s 

lawyer Kenneth

 32. One who was 

compensated

 33. National symbols

 35. Raising

 38. A type of talk

 41. Cloud

 43. Middle Eastern 

peoples

 44. Pouches

 45. 007’s creator

 46. A cut of meat

 47. Sports 

entertainment award

 49. Christine __, 

actress

 56. Relief organization 

(abbr.)

 57. Canadian province 

(abbr.)

Puzzle No. 266310 • Solution in Classifieds

La s t w e e k ’ s  v i o l e n ce  i n  No rthe rn  Ire l a n d , n o t re a l l y  
a  ‘ p ro te s t’  b ut a n  o rg a n i z e d  p o g ro m , i s  b e i n g  s e i z e d  
o n  b y  the  B ri ti s h a n d  i n te rn a ti o n a l  ha rd  ri g ht a s  f urthe r 
e v i d e n ce  tha t ‘ o ut- o f - co n tro l  i m m i g ra ti o n ’  i s  f ue l i n g  the  
justifi able anger of the beleaguered �and soon to be 
re p l a ce d )  w hi te  m a j o ri ty . Thi s  i s  a  s te a m i n g  he a p  o f  
ho rs e f e a the rs .

It i s  true  tha t a l m o s t a l l  the  f a m i l i e s  w ho  w e re  
b urn e d  o ut o f  the i r ho us e s  i n  B e l f a s t w e re  n o n - w hi te  
i m m i g ra n ts  w ho  w e re  l e g a l l y  i n  the  U n i te d  K i n g d o m . 
It w a s  a l s o  o b v i o us l y  a  p o g ro m , n o t a  s p o n ta n e o us  
o utb re a k , b e ca us e  the  p a ra m i l i ta ry  m e m b e rs  l e a d i n g  
the  a tta ck s  ha d  l i s ts  o f  a d d re s s e s  o f  the  ho us e s  to  b e  
b urn e d .

B ut i f  i t w a s  re a l l y  f e a rs  a b o ut i m m i g ra ti o n  a n d  the  
‘ G re a t R e p l a ce m e n t’  tha t d ro v e  the  v i o l e n ce , a s  F o x  
Ne w s , E l o n  M us k  a n d  a l l  the  g a n g  cl a i m e d , the n  w hy  
did onl\ 3rotestants �µ/o\alists¶, in the local Sarlance� 
j o i n  the  p o g ro m ?  An d  w hy  i n  No rthe rn  Ire l a n d , w hi ch 
has the lowest rate of immigrants �three in a hundred� 
i n  the  U K ?

W i n s to n  Churchi l l  s um m e d  up  the  g e n e ra l  d e s p a i r 
a b o ut a n y  p e rm a n e n t s o l uti o n  to  the  ‘ Iri s h Q ue s ti o n ’  
w he n  the  p a rti ti o n  o f  Ire l a n d  w a s  b e i n g  d e b a te d  i n  the  
B ri ti s h H o us e  o f  Co m m o n s  i n  1 922. The  F i rs t W o rl d  
W a r ha d  j us t o b l i te ra te d  a l m o s t a l l  the  f a m i l i a r l a n d -
m a rk s  o f  E uro p e , b ut o n e  re m a i n e d  un cha n g e d .

“ As  the  d e l ug e  s ub s i d e s  a n d  the  w a te rs  f a l l  s ho rt,”  
he  s a i d , “ w e  s e e  the  d re a ry  s te e p l e s  o f  [ the  Ca tho l i c-
m a j o ri ty  co un ti e s  o f ]  F e rm a n a g h a n d  Ty ro n e  e m e rg -
i n g  o n ce  a g a i n . The  i n te g ri ty  o f  the i r q ua rre l  i s  o n e  
o f  the  f e w  i n s ti tuti o n s  tha t ha s  b e e n  un a l te re d  i n  the  
ca ta cl y s m  w hi ch ha s  s w e p t the  w o rl d .”  In  o the r w o rd s , 
‘ Ab a n d o n  ho p e ’ , a l l  y e  w ho  e n te r he re ! ’

I ha v e  j us t s p e n t a  w e e k  o r s o  g o i n g  a ro un d  Ire l a n d  
b o th No rth a n d  So uth, a n d  I ca n  s e e  p l e n ty  o f  re a s o n s  
for hoSe. 7he ,rish 5eSublic �the 6outh� has become 
a  l a rg e l y  s e cul a r p l a ce  w he re  the  Ca tho l i c Church’ s  
l o n g  s tra n g l e ho l d  o n  the  cul ture  ha s  e v a p o ra te d . Si m -
p l y  p ut, i t f e e l s  n o rm a l .

No rthe rn  Ire l a n d  i s  m o re  co m p l i ca te d , b e ca us e  i ts  
d e m o g ra p hy  i s  cha n g i n g . It i s  ri g ht n o w  m a k i n g  the  

tra n s i ti o n  f ro m  a  te rri to ry  w i th a  
n a rro w  P ro te s ta n t m a j o ri ty  tha t 
s e e s  m e m b e rs hi p  i n  the  U n i te d  
K i n g d o m  a s  i ts  g ua ra n te e  o f  s e cu-
ri ty  to  a  d o m a i n  w i th a  n a rro w  
Ca tho l i c m a j o ri ty  tha t ha s  tra d i ti o n -
a l l y  s o ug ht to  un i te  w i th the  Iri s h 
R e p ub l i c.

M a n y  p e o p l e  i n  the  R e p ub l i c a re  
n o t e a g e r to  s e e  tha t o utco m e , 
b e ca us e  the y  f e a r tha t i t w o ul d  
i m p o rt the  b i tte r ri v a l ri e s  a n d  d i v i -
s i o n s  o f  the  No rth i n to  the i r o w n  
co un try . B ut i f  the  No rth w e re  to  
Yote \es to unifi cation in some 
f uture  re f e re n d um , i t w o ul d  ce r-
ta i n l y  b e  w e l co m e d  b y  m o s t p e o -
Sle in the 6outh as the fulfi lment of 
Ire l a n d ’ s  d e s ti n y .

The  ri g ht to  s uch a  re f e re n d um  
i s  w ri tte n  i n to  the  ‘ G o o d  F ri d a y  
Ag re e m e n t’  tha t e n d e d  the  m o s t 
re ce n t ro un d  o f  ‘ Tro ub l e s ’  i n  the  
1orth. ��,��� killed ����-���� in 
a  m i n us cul e  b ut m urd e ro us  ci v i l  

w a r.)
The  f a ct tha t the  v i cti m s  a re  

i m m i g ra n ts  ra the r tha n  Ca tho l i cs  
thi s  ti m e  i s  m i s l e a d i n g . The y  a re  
j us t co n v e n i e n t ta rg e ts  f o r P ro te s ta n t a n x i e ty  a b o ut 
cha n g e .

The  ri o te rs  a re  g e n ui n e  ra ci s ts , b ut the y  f o l l o w  a  d i f -
f e re n t d rum m e r. The y  w i l l  b e  the  n e x t g e n e ra ti o n  o f  
P ro te s ta n t p a ra m i l i ta ri e s , the y  ha v e  b e e n  i tchi n g  f o r 
a fi ght, and here was an oSSortunit\ for some major 
a g g ro . So  the y  to o k  i t.

It d o e s n ’ t m e a n  i t w i l l  ta k e  a n o the r w a r to  un i te  
Ire l a n d . It’ s  n o t e v e n  ce rta i n  tha t Ire l a n d  w i l l  e v e r b e  
un i te d . Al l  I ca n  s a y  i s  tha t i t d o e s n ’ t f e e l  a  b i t l i k e  i t 
did when the 7roubles started in the summer of ����. 
I w a s  i n  B e l f a s t w he n  i t k i ck e d  o f f .

, was a \oung &anadian naYal offi cer on loan to the 
B ri ti s h R o y a l  Na v y , a n d  the  m i n e s w e e p e r I w a s  i n  ha d  
to  g o  i n to  the  H a rl a n d  &  W o l f f  s hi p y a rd s  i n  No rth B e l -
f a s t f o r re p a i rs . It to o k  a  w e e k , w hi l e  the  P ro te s ta n t 
co m m un i ty  i n  the  v i ci n i ty  re g a l e d  us  w i th ta l k  a b o ut the  
imSending disaster �in which some of them intended 
to  a s s i s t) .

0\ shiS¶s engineering offi cer was an ,rishman from 
'ublin who just liked warshiSs. �,rish citi]ens could 
s e rv e  i n  the  R o y a l  Na v y  R e s e rv e .)  H e  to o k  m e  ro un d  
the  Ca tho l i c co m m un i ty , w he re  I he a rd  v e ry  s i m i l a r 
s to ri e s  f ro m  the  o the r s i d e . Lo ts  o f  p e o p l e  o n  b o th 
s i d e s  w e re  e a g e r f o r i t.

The n  the  s hi t hi t the  f a n , a n d  w he n  w e  s a i l e d  
b a ck  o ut to  s e a  w e  ha d  to  cl e a r the  up p e r d e ck s  to  
a v o i d  s n i p e rs  f ro m  the  
6hort 6trand �a &atho-
l i c e n cl a v e  o n  the  ri v e r) . 
I w a s  the  n a v i g a to r, s o  
I ha d  to  s ta y  up  o n  the  
o p e n  b ri d g e . It w a s  m y  
fi rst time being shot at, 
b ut a s  Churchi l l  s a i d :  
“ The re  i s  n o thi n g  m o re  
e x hi l a ra ti n g  tha n  to  b e  
s ho t a t w i th n o  e f f e ct.”

M o re  to  the  p o i n t, I 
s e e  l i ttl e  ri s k  o f  a n o the r 
ro un d  o f  the  Tro ub l e s  i n  
No rthe rn  Ire l a n d .

The Irish question GWYNNE DYER
OUR WORLD TODAY
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• Installed & Repaired
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COMMUNITY VOICE
Raising the standard: What Food Banks Canada accreditation means for our community

The Alliston Food Bank is proud to an-
nounce that we have officially achieved ac-
creditation through Food Banks Canada’s 
Standards of Excellence Program. This ac-
creditation is a siJnificant milestone for our 
orJani]ation and reÁects our onJoinJ com-
mitment to providinJ the hiJhest Tuality of 
service to the individuals and families who 
rely on us.

Many people see the food banN as the 
place where food is distributed, but there is 
much more happeninJ behind the scenes. 
Every day, volunteers and staff worN hard 
to ensure food is handled safely, clients are 
treated with diJnity and respect, operations 
run efficiently, and resources are manaJed 
responsibly. The Standards of E[cellence 
recognize these efforts and provide a frame-
worN that helps food banNs across Canada 
continually improve and strenJthen their 
services.

The Food Banks Canada Standards of Ex-
cellence were developed as a national set of 
standards desiJned to create accountability 
throuJhout the food banNinJ networN. They 
establish benchmarNs for client service and 
care, food operations, safe food handlinJ, 
Jovernance, and orJani]ational practices. 
The standards also reÁect the food banNinJ 
networN·s commitment to continually en-
hancinJ its ability to relieve hunJer today 
while working toward preventing hunger 
tomorrow.

For the Alliston Food %anN, achievinJ 
accreditation is more than receiving a cer-
tificate. It is a testament to the dedication 
of our volunteers, staff, %oard of Directors, 
donors, and community partners who worN 
toJether every day to support our mission. 
ThrouJhout the accreditation process, we 
carefully reviewed policies, procedures, 
traininJ practices, safety protocols, and op-
erational processes to ensure we met the na-
tional standards established by Food %anNs 
Canada.

This accomplishment demonstrates our 
commitment to transparency, accountabili-
ty, and continuous improvement. It confirms 
that we are operating according to nation-
ally recoJni]ed best practices and that we 
are committed to providing our clients with 
the hiJhest Tuality of service possible.

The Standards of Excellence are also de-
siJned to help food banNs identify oppor-

tunities for innovation and improvement in 
client service. Food Banks Canada recog-
ni]es that communities across the country 
face different challenJes, but by sharinJ 
NnowledJe and learninJ from one another, 
food banNs can become stronJer and more 
effective together. Accreditation encourages 
shared learning across the network and helps 
orJani]ations continually improve how they 
serve their neiJhbours in need.

This is especially important at a time 
when food insecurity continues to rise. More 
individuals, families, seniors, and worNinJ 
households are turninJ to food banNs for as-
sistance than ever before. As demand Jrows, 
it becomes increasinJly important that food 
banNs operate efficiently, safely, and respon-
sibly while maintaininJ a welcominJ envi-
ronment for everyone who walNs throuJh 
the door.

The accreditation process also helps 
strenJthen the entire food banNinJ networN. 
Food Banks Canada notes that accredited or-
Jani]ations have the opportunity to advance 
toward an even stronger and more agile food 
banNinJ system, activate shared learninJ to 
increase innovation, and amplify the collec-
tive impact of food banNs on Canada·s food 
insecurity challenJes.

For our clients, this accreditation means 
confidence. It means NnowinJ that the Al-
liston Food Bank is committed to treating 
every individual with diJnity and respect 

while followinJ established standards for 
service and food safety. For our donors, it 
means NnowinJ that contributions of food, 
funds, and resources are beinJ manaJed re-
sponsibly. For our volunteers, it reÁects the 
value of the countless hours they dedicate to 
helpinJ their neiJhbours.

Most importantly, this achievement be-
lonJs to our community.

Every food drive orJani]ed by a local 
school, every donation made by a business, 
every volunteer shift completed, and every 
pound of food contributed have helped us 
reach this milestone. The support we re-
ceive from the residents of New Tecumseth 
and surrounding communities allows us to 
continue serving those facing food insecu-
rity while strivinJ to improve each year.

While we are proud of this accomplish-
ment, accreditation is not the finish line. 
The Standards of Excellence are designed to 
encourage continuous growth and improve-
ment. They challenJe us to Neep learninJ, 
Neep innovatinJ, and Neep findinJ new ways 
to better serve our community.

On behalf of everyone at the Alliston Food 
%anN, thanN you to our volunteers, donors, 
community partners, and supporters. This 
accreditation is a reÁection of your Jeneros-
ity, dedication, and belief in our mission.

ToJether, we are helpinJ build a stronJer 
food banN, a stronJer networN, and a stron-
Jer community.

WE WANT TO HEAR FROM YOU Passionate about an issue you’ve read about within the pages 
of the New Tecumseth Times? Want to share your opinion? Email us a letter to the editor to: 

newtectimeseditorial@gmail.com. Be sure to include your name and town.
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599
/quart

34.50
case of 6

Jun 18-25

SWEET XLRG 
BING CHERRIES

PROD WASHINGTON STATE
399

/lb

8.80/kg

ONTARIO 
STRAWBERRIES

WEATHER PERMITTING
499

/quart
29.50 case of 6

ONTARIO 
ROMAINE 
LETTUCE

ONTARIO 
GROWN FRESH 

CUT PEONIES
I499

ea

5-stem bch

BONELESS 
SKNLS CHICKEN 

BREAST

SCHNEIDERS
RED HOTS OR

JUICY JUMBOS
SELECTED VARIETIES

399
ea

375g

BRIO
ITALIAN SODAS

ASSORTED VARIETIES
I599

ea

save 8.00

VINCE’S OWN 
STRAWBERRY 
RHUBARB PIE

799
ea

8”

VINCE’S OWN
OIL & VINEGAR 

OR CREAMY 
COLESLAW

SIKORSKI 
SAUSAGE

KABANOS, GARLIC,
OR CHERRY WOOD 

I99
/100g

19.90/kg

ITALPASTA 
PASTA

ASSORTED VARIETIES
I99

ea

save 1.50

MARIPOSA 
GOURMET 

CREAM CHEESE
SELECTED VARIETIES

399
ea

150g

CHAPMAN’S 
SUPER PREMIUM 
PLUS ICE CREAM

ASSORTED VARIETIES

VINCE’S OWN 
WHITE

KAISER BUNS
299

ea

save 1.00

PALMOLIVE
DISH SOAP

ASSORTED VARIETIES

299
ea

save 2.00

in effect June 18-July 1    •    even more specials at vincesmarket.ca
This flyer’s TOP DEALS

55 Queen St. South, Unit #1, Tottenham

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

VINCE’S

ADVANTAGE

REWARDS

I99
ea

head

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

299
ea

save 5.00

12pk

599
/lb

13.21/kg

Jun 26-Jul 1

Jun 18-25

Jun 26-Jul 1

WHILE
THEY
LAST!

VINCE’S

ADVANTAGE

REWARDS

MIN

30%
reg.

13.49/lb

OFF

now 944/lb EXCLUDES JUICY 
JUMBOS ALL BEEF

MIN

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

VINCE’S

ADVANTAGE

REWARDS

6pk

30%
reg.

1.49/100g

OFF

now 104/100g NEW
DELI CUTMEMBER

ONLY
PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

900g
MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

828ml

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

Open July 1 Canada Day, 7am-7pm

Local McDonald’s raise $11,500 for local hospital from McHappy Day
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The Stevenson Memorial Hospital Foun-
dation received a $11,500 donation from 
McDonald’s in Alliston and Angus.

The money was raised through this year’s 
McHappy Day, held on May 6.

The funds were formally presented to 

SMHF on May 26 at the Young St. McDon-
ald’s location in Alliston.

“We’re extremely proud of our results 
from McHappy Day this year,” said 
Thomas MacKinnon, operations supervi-
sor at McDonald’s in Alliston and Angus. 
“The incredible turnout from the commu-
nity speaks to how we all collectively pull 
together in Alliston and Angus for our local 

initiatives. This contribution to the Ste-
venson Memorial Hospital Foundation’s 
‘Because of YOU’ campaign is yet another 
step towards elevating our local health care 
in our region. We’re already looking forward 
to McHappy Day 2027.”

This year’s contribution brings the total 
lifetime giving from MacKinnon Restau-
rants Inc. to nearly $220,000. Their donation 
arrives at a defi ninJ moment for Stevenson 
Memorial Hospital, with construction of the 
redeveloped facility now underway.

“This donation lands at a truly historic 

moment for our hospital and our commu-
nity,” said Dr. Ted Vandevis, Chief Execu-
tive Offi cer of the Stevenson Memorial 
Hospital Foundation. “The MacKinnon’s 
steadfast support, year after year, is a power-
ful example of what community partnership 
can accomplish.”

The Because of YOU campaign is a bold 
and ambitious effort to raise $80 million 
through community support to help meet 
the ongoing capital & equipment needs of 
the hospital and build the future Stevenson 
Memorial Hospital.

B I G  S M I L E S  –  M a cK i n n o n  F a m i l y  R e s ta ura n ts , In c. d o n a te d  $ 1 1 ,5 0 0  to  the  Ste v e n s o n  M e m o -
ri a l  H o s p i ta l  F o un d a ti o n  ( SM H F ) . The  f un d s  w e re  ra i s e d  thro ug h M cD o n a l d ’ s  H a p p y  D a y  he l d  
o n  M a y  6 , 20 26 . F ro m  l e f t a re  F a y a a z  K a l a , b o a rd  cha i r o f  the  SM H F ;  D r. Te d  V a n d e v i s , CE O 
o f  SM H F ;  Tho m a s  M a cK i n n o n , o p e ra ti o n s  s up e rv i s o r a t the  M cD o n a l d ’ s  i n  Al l i s to n  a n d  An g us ;  
F a z i e l a  Al i , f ro n t co un te r m a n a g e r o f  Al l i s to n  M cD o n a l d ’ s ;  R o ry  M a cK i n n o n , o w n e r o f  M cD o n -
ald¶s in $lliston and $ngus� .ara +arris, communit\ and corSorate giYing offi cer of 60+)� and 
D a rl e n e  No rri s , ca m p a i g n  d i re cto r o f  SM H F .                     C O N T R I B U T E D  P H O T O      

S O A P Y  S U C C E S S  –  It w a s  a  g o o d  d a y  f o r a  ca r w a s h w he n  the  7 34  Ai r Ca d e ts  he l d  the i r 
a n n ua l  e v e n t a t the  Al l i s to n  Le g i o n . A s te a d y  s tre a m  o f  ca rs  a n d  truck s  turn e d  o ut f o r a  
so a p - a n d - ri n s e . The  ca r w a s h i s  a  f un d ra i s e r f o r the  l o ca l  ca d e t g ro up .        
                             B R I A N  L O C K H A R T  P H O T O      
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BRIAN
SAUNDERSON
MPP - Simcoe-Grey
SAUNDERSON
MPP - Simcoe-Grey

Alliston Constituency Office
180 Parsons Road, Unit 28 
Alliston, ON L9R 1E8

705-435-4087
Brian.Saunderson@pc.ola.org

Together, let’s make every day, 
a better day, in Simcoe-Grey!

Dufferin Ontario Provincial Police (OPP) 
offi cers have arrested seven individuals fol-
lowinJ the e[ecution of a search warrant at a 
residence in Melancthon as part of an onJo-
inJ property crime investiJation.

DurinJ the sprinJ of 2026, police received 
numerous reports of thefts from rural prop-
erties throuJhout northern Dufferin County 
and southern *rey County. The incidents 
involved a variety of hiJh-value property, 
includinJ machinery, eTuipment trailers, 
farm implements, power tools, and other 
items.

On May �0, as search warrant was e[e-
cuted a result of the investiJation by the Duf-
ferin Community Street Crime 8nit �CSC8�, 
with assistance from Dufferin % Platoon and 
C Platoon.

The search warrant was for a residence on 
the 6th /ine NE in Melancthon.

Offi cers recovered a siJnifi cant Tuan-
tity of property believed to be connected to 
the reported thefts. Seven individuals were 
located at the residence and taNen into cus-
tody. InvestiJators also discovered that some 
of the suspected stolen property was in the 
process of beinJ dismantled and prepared for 
scrap metal.

Police have charJed seven people follow-
inJ an investiJation into alleJedly stolen 
property:

� Eloise Mc*oniJal, 67, of Melancthon
� Wayne Mills, 56, of CambridJe
� -oanne Mulvihill, �9, of Durham
� Richard Nethercott, 61, of New HamburJ
� Tara Tait, 52, of DundalN

� *ordon Winslow, ��, of Ma[well
� *iuseppe %iase, 61, of Melancthon
Each is charJed with:
� fi ve counts of possession of property 

obtained by crime over �5,000 in Canada
� mischief interferinJ with the lawful use, 

enMoyment or operation of property over 
�5,000

Police sei]ed the followinJ items:
� a Jalvani]ed vehicle hauler�trailer valued 

at about �10,000
� a ]ero-turn lawn mower valued at about 

�7,500
� two custom farm trailers valued at about 

�7,500 each
� a larJe Tuantity of MilwauNee and 

DeWalt power tools valued at about �5,000
None of the listed charJes have been 

proven in court.
This investiJation remains onJoinJ, and 

investiJators believe additional individuals 
may be involved. Anyone with information 
related to this investiJation is asNed to con-
tact the Dufferin OPP and reference incident 
number RM261�626�.

The Dufferin OPP encouraJes residents 
to remain viJilant and report any suspicious 
activity. Anyone with information, dash cam-
era footaJe, or security video that may assist 
investiJators is encouraJed to contact police.

Anyone with information reJardinJ this 
investiJation or other suspected unlawful 
activity is asNed to contact the OPP at 1-888-
�10-1122 or Crime Stoppers anonymously at 
1-800-222-8�77 �TIPS�, or online at www.
crimestopperssdm.com.

Police recover thousands in stolen property after executing Melancthon search warrant

Six people charged, including Alliston man, following Wellington homicide
B Y  B R O C K  W E I R

Si[ individuals are facinJ second-deJree 
murder charJes followinJ the death of a 
55-year-old man at a home on WellinJton 
Street near Walton Drive on -une 10.

On Tuesday, -une 16, YorN ReJional Police 
identifi ed the victim as David *osse, 55, of 
no fi [ed address.

´On Wednesday, -une 10, 2026, at appro[-

imately 2.�5 p.m., offi cers attended an 
unNnown trouble call at a residence in the 
area of WellinJton Street East and Walton,µ 
said YorN ReJional Police Constable -ames 
DicNson in a statement. ´When offi cers 
arrived on the scene, they located an adult 
male sufferinJ from siJnifi cant trauma.

´The victim was pronounced deceased at 
the scene. The cause of death has been deter-
mined to be the result of blunt force trauma.µ

CharJed are:
-ames MontJomery, ��, of Alliston�
CraiJ Wilson, �1, of no fi [ed address�
-ayme White, �6, of *eorJina�
Fabio FaJanello, 58, of Aurora�
Maria FaJanello, 5�, of Aurora�
%ianNa FaJanello, 29, of Aurora.
Each faces a charJe of second-deJree mur-

der.
The charJes have not been proven in court.

YorN ReJional Police continue the investi-
Jation and encouraJe any witnesses who have 
not yet spoNen to police to come forward.

Anyone with information is asNed to con-
tact the YorN ReJional Police Homicide 8nit 
at 1-866-876-5�2� [7865 or email the YRP·s 
Homicide 8nit at homicide#yrp.ca.

Information can also be submitted anony-
mously via Crime Stoppers at 1800222tips.
com or 1-800-222-TIPS.

Applications now open for summer social skills programs for SCDSB students with autism
This -uly, the Simcoe County District 

School %oard �SCDS%� is offerinJ two vir-
tual social sNills proJrams for SCDS% stu-
dents with a developmental profi le consistent 
with autism spectrum disorder �ASD�.

The CodinJ and Robotics Social SNills 
ProJram is a fi ve-day codinJ and robotics 
themed proJram desiJned to improve com-
putinJ, problem-solvinJ, and social sNills of 

children with a developmental profi le con-
sistent with ASD by focusinJ on followinJ 
instructions, creativity, and conversational 
sNills.

The -ourney to Success Social SNills Pro-
Jram is a 10-day proJram that will focus on 
usinJ problem solvinJ, self-awareness, and 
communication to support social sNills devel-
opment. The proJram aims to tarJet various 

life sNills while providinJ a fun and interac-
tive e[perience.

Parents�Juardians are an important part of 
the proJrams and may be reTuired to attend. 
Parents�Juardians will receive resources and 
support to help children develop and practice 
new sNills at home and at school.

/imited spaces are available. Complete the 
initial application form on the SCDS% web-

site at scdsb.on.ca�inclusiverecreationpro-
Jrams by -une 19. This does not Juarantee 
enrolment into the proJram. You may be con-
tacted for a telephone interview or screeninJ 
session to assess if the proJram is appropriate 
for your child.

This initiative linNs directly to the SCDS% 
StrateJic Priorities in the areas of Well-beinJ 
and Diversity, ETuity, and Inclusion.

FedDev Ontario accepting applications under the Build Communities Strong Fund Local Impact Stream 
%uildinJ a stronJ Canada starts with stronJ 

communities and reJional economies. That 
is why the *overnment of Canada launched 
the %uild Communities StronJ Fund �%CSF� 
to support the infrastructure Canadians rely 
on and to help build stronJ, vibrant and con-
nected communities across the country.

As part of this national initiative, Canada·s 

reJional development aJencies are deliverinJ 
�1 billion over four years throuJh the %CSF 
/ocal Impact Stream, a part of the %CSF 
Direct Delivery stream, to support commu-
nity infrastructure proMects that strenJthen 
communities and advance reJional economic 
development.

Today, the Honourable Evan Solomon, 

Minister of Artifi cial IntelliJence and DiJi-
tal Innovation and Minister responsible for 
the Federal Economic Development AJency 
for Southern Ontario �FedDev Ontario�, 
announced that the %uild Communities 
StronJ Fund /ocal Impact Stream is now 
open in southern Ontario.

ThrouJh this stream, FedDev Ontario will 
invest ���0 million over four years in local 
infrastructure that residents and families 
across southern Ontario use, from community 
buildinJs and recreation facilities to parNs 
and trails and cultural spaces, to enhance 
community vitality across the reJion.

EliJible not-for-profi t orJani]ations, 
municipalities, IndiJenous orJani]ations, 

and public-sector bodies across southern 
Ontario can now apply for fundinJ to sup-
port community infrastructure proMects that 
deliver economic, social, or environmental 
benefi ts for communities and the broader 
reJion.

The %uild Communities StronJ Fund sup-
ports investments that strenJthen communi-
ties and help build Canada stronJ ³ today 
and for Jenerations to come. To learn more 
about the fund, application deadlines and how 
to apply, visit %CSF /ocal Impact Stream in 
southern Ontario: feddev-ontario.canada.
ca�en�fundinJ-southern-ontario�build-com-
munities-stronJ-fund-local-impact-stream-
southern-ontario
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TWO DISTINCT ONTARIO COMMUNITIES

ALL-BRICK BUNGALOW & 2 STOREY
DETACHED DESIGNS IN HASTINGS

FROM

$549,990*

All-brick detached homes in Huntsville, blending refined home design with 
nature and everyday convenience.

All-brick detached bungalows and two-storey homes on generous lots in a 
scenic Trent Waterway setting.

NOW SELLING

ALL-BRICK BUNGALOW & 2 STOREY
DETACHED DESIGNS IN HUNTSVILLE

FROM

$649,990*

NOW SELLING

P ri ce s sh o w n  i n cl ud e  the  On ta ri o  H ST re b a te . Actua l  re b a te  a n d  f i n a l  p urcha s e  p ri ce  m a y va ry b a se d  o n  e l i g i b i l i ty a n d  CR A a sse ssm e n t. P ri ce s a n d  sp e ci f i ca ti o n s su b j e ct to  cha n g e  w i tho ut n o ti ce . E .& O.E ..

EXPLORE BOTH COMMUNITIES VISIT BATAVIAHOMES.CA
BUILDING STRONGER FOUNDATIONS

mymuskokaforest.ca
or CALL 905-597-0466

myhastingsestates.ca
or CALL 705-922-2040

E S  T  A  T  E  S

MUSKOKA
FOREST

Detached All Brick Homes From

$549,990*
Discover Batavia Homes in Hastings Estates and Muskoka 
Forest — two communities built on the same promise: honestly 
priced detached homes you can grow into.

TRENT WATERWAY • HASTINGS HUNTSVILLE • MUSKOKA

Stevenson launches Therapy Dog Program in partnership with St. John Ambulance
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

Stevenson Memorial Hospital (SMH) has 
announced the launch of a new Therapy Dog 
Program in partnership with St. John Ambu-
lance.

This partnership will bring additional com-
fort, connection, and wellness support to 
patients and staff.

Certified Therapy DoJ, Nova, and her han-
dler will visit the hospital beginning June 17, 
2026, on a bi-weekly basis as part of SMH’s 
Wellness Wednesday initiative.

Visits will take place in the afternoon and 
will provide opportunities for patients and 
staff to e[perience the positive benefits of ani-
mal therapy.

Certified therapy doJs and their handlers 
from the St. John Ambulance Therapy Dog 
ProJram will be clearly identified while on 
site. During each visit, the therapy dog team 
will travel throughout designated areas of the 
hospital, offering comfort, companionship, 
and positive interactions for patients and staff 
who wish to participate.

Patient visits will occur only with patient 
and family consent, ensuring that all interac-
tions are welcome and appropriate.

“At Stevenson Memorial Hospital, we are 
always looking for meaningful ways to sup-
port the well-being of both our patients and 
our staff. We know that a hospital stay or a 
busy day at work can be stressful, and some-
times it’s the simple moments of connection 
that make the biggest difference,” said Marnie 
Lightfoot, Vice President, Clinical Services 
	 Chief NursinJ E[ecutive, SMH. ´We·re 
excited to partner with St. John Ambulance to 
welcome the therapy dog program and pro-
vide an additional source of comfort, compan-
ionship, and joy for individuals in our care.”

Studies have shown that therapy dog pro-
grams can help reduce stress, anxiety, and 
feelings of isolation while promoting emo-
tional well-being and positive social interac-
tion.

Through this partnership with St. John 
Ambulance, SMH will enhance ht experi-
ence of both patients and staff by creating 
moments of comfort and connection through-
out the hospital.

N E W  P R O G R A M  –  Ste v e n s o n  M e m o ri a l  H o s p i ta l  ha s  l a un che d  a  The ra p y  D o g  p ro g ra m  i n  p a rt-
n e rs hi p  w i th St. J o hn  Am b ul a n ce . No v a , a  the ra p y  d o g , w i l l  m a k e  re g ul a r v i s i ts  to  the  ho s p i ta l  
a n d  he l p  che e r up  p a ti e n ts  w ho  w i l l  a p p re ci a te  the  co m p a n i o n s hi p .            C O N T R I B U T E D  P H O T O      

County of Simcoe Archives celebrates 60th anniversary of preserving history
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The Simcoe County Archives is celebrat-
ing 60 years of preserving and sharing the 
rich history of the region.

The anniversary coincides with Interna-
tional Archives Day. This day highlights the 
important role archives play in connecting 
communities with their past.

County councillors and partners were 
invited to the Archives to celebrate this sig-

nificant anniversary and si[ decades of ser-
vice.

To commemorate the anniversary, Service 
Simcoe created a promotional video show-
casing the Archive’s important work, the 
breadth of its collections, and the many ways 
it supports residents, researchers, and local 
organizations.

Since its establishment in 1966, the Sim-
coe County Archives has grown into a 
trusted resource for preserving the heritage 
of the County and its past and present mem-

ber municipalities.
The archives contain a wide range of his-

torical materials, including photographs, 
maps, government records, and tax ledgers. 
The documents tell the story of Simcoe 
County’s people, places, and development 
over time.

“Celebrating 60 years of the Simcoe 
County Archives is a great opportunity to 
reÁect on the importance of preservinJ our 
shared history,” said Simcoe County Warden 
Basil Clarke. “The archives plays a criti-

cal role in safeguarding records that help us 
understand where we came from and helps 
inform decisions we make for the future.”

Through modernization efforts and 
increased public outreach, the archives 
ensure that historical records remain acces-
sible for future generations while continuing 
to raise awareness about the importance of 
archival preservation.

For details on booking in-person appoint-
ments to visit the Archives, making dona-
tions and more, visit: simcoe.ca/archives
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Edgar came to us from roaming wild in the 
countryside. He’s come a long way and is 
now such a sweet love bug who craves his 
pets and Temptations these days! He is  
looking for a peaceful loving home he can 
� nally call his own and adjust to living life 
as a well deserved spoiled kitty! 

Adoption price: $275

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
519-278-0707 

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

Edgar

adopt
a cat

HOCKLEYBEER.CA

O R A N G E V I L L E ,  O N T A R I O

CANADA
BREWED IN

Nottawasaga Valley Conservation Authority continues to 
partner with farmers to protect topsoil across the region
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

For more than three decades, the Not-
tawasaga Valley Conservation Authority’s 
Healthy Waters Program has partnered with 
farmers and landowners to protect valuable 
topsoil, improve water quality, and strengthen 
the health of local waterways.

Through restoration and stewardship proj-
ects completed across the watershed, an esti-
mated 2,090 tons of soil are kept on the land 
each year, rather than being washed into riv-
ers and streams.

This is equivalent to 2,485 kg of phospho-
rus.

“Topsoil is one of a farmer’s most valuable 
assets,” said Don Little, manager of steward-
ship and restoration services at NVCA.

“A recent capacity study found that 
approximately 37,000 tonnes of topsoil erode 
into the rivers and streams across the Notta-
wasaga Watershed each year. Along with that 
soil goes nutrients and investments that were 
intended to support crop production. Excess 
nutrients like phosphorus entering waterways 
can contribute to algal blooms, affecting 
drinking water quality and reducing oxygen 
levels for fi sh and other aTuatic life.µ

NVCA works with farmers and landown-
ers to implement practical solutions that keep 
soil and nutrients where they belong. Nutri-
ent management planning, improved manure 
storage, and the installation of systems that 

divert clean water around farmyards can 
reduce nutrient losses while supporting pro-
ductive agricultural operations.

Livestock fencing protects sensitive areas 
from trampling, reduces bank erosion and 
prevents bacteria such as E.Coli from enter-
ing the watercourse. These efforts not only 
benefi t the stream but also support healthy 
herds.

Native trees, shrubs and grasses can be 
used to create vegetated stream buffers. 
These buffers absorb nutrients, reducing 
concentrations before they reach the water, 
while stabilizing banks to reduce erosion and 
soil loss. Natural materials such as tree root 
wads, rocks, and recycled Christmas trees 
help stabilize streambanks and reduce soil 
loss.

“Agriculture is an important part of the 
Nottawasaga Watershed’s identity, with gen-
erations of farm families stewarding the land 
since the 1800s,” said Kevin Eisses, chair of 
NVCA’s Agricultural Advisory Committee. 
“Healthy, productive soils are essential to 
successful farming operations. Through the 
Healthy Waters Program, NVCA has helped 
hundreds of farmers strengthen their opera-
tions while protecting the rivers, streams, and 
natural resources that support our communi-
ties.”

Cost-share funding is available to help 
landowners undertake stewardship projects 
that conserve topsoil and reduce sediment 
and phosphorus entering local waterways.

Eligible projects include livestock fencing, 
streamside and wetland planting, and stream-
bank stabilization. Funding levels vary by 
project type, and technical assistance is avail-
able through NVCA. Farmers in Dufferin 

County may be eligible for additional cost-
sharing funding through partner programs 
to support projects such as cover crops, well 
upgrades, and farm machinery stream cross-
ings.

W A T E R  T A L K  –  The  No tta w a s a g a  V a l l e y  Co n s e rv a ti o n  Autho ri ty ’ s  H e a l thy  W a te rs  P ro g ra m  
p ro te cts  the  w a te rs he d  a n d  i ts  to p s o i l  w i th s e v e ra l  m e tho d s . The  NV CA w o rk s  w i th f a rm e rs  to  
p re v e n t s o i l  e ro s i o n  a n d  m a i n ta i n  ri v e rb a n k s .                C O N T R I B U T E D  P H O T O      
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A SAFER
 ONTARIO
 MEANS

A SAFER
 ONTARIO
 MEANS

Learn how we’re
 protecting the province
 at ontario.ca/SaferOntario
Paid for by the Government of Ontario

PARKS
 WITHOUT
ENCAMPMENTS
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Trailblazers Select U11 team ready for summer action
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The Tottenham Beeton District Minor 
Softball Association (TBDSMA) has 
rebranded with a new name for its teams.

TBDMSA teams are now the Tottenham-
Beeton Trailblazers. The association exec-
utive made the switch to give the organiza-
tion a brand identity.

Two boys’ select teams competed in 

exhibition games to start the season against 
teams from East Gwillimbury.

The U15 boys’ Trailblazers won their 
game 17-7.

The U11 boys Trailblazers tied their 
game 8-8.

It was a good way to start the season 
before the regular season schedule gets 
underway.

Both boys’ teams will compete in a tour-
nament in Tara, Ont., at the end of June.

New this year is the 2026 U11 girls 
Select team.

There are 11 players on the squad. They 
are looking forward to some good results 
this season.

Team members Ava Abbotts, Lucy 
Larocque, Lily Minchella, Megan Wells, 
Addie Norman, Robbie Bell, Remi Smith, 
Alessandra Digregorio, Stevie Burnett, 
Sophia Quercia, and Rowen Cox are prac-
ticing hard to get ready for the season.

As the fi rst Jirls· Select team in the orJa-
nization, these players are helping blaze 
the trail for future generations of female 
athletes in TBDMSA. Their commitment, 
passion, and love for the game are setting 
a powerful example and proving that the 
future of girls’ softball is stronger than ever.

The girls’ Trailblazers will represent Tot-
tenham-Beeton this summer at the Vaughan 
Vikings tournament on July 5 and the Mis-
sissauga Majors tournament on July 25. 

L E A R N I N G  T H E  S P O R T  –  7he $lliston 7ennis &lub hosted )irst 6et 7r\ 'a\ on )rida\, -une �, at the $lliston courts to offer \oung fi rst-time Sla\ers or those interested in learning the sSort to 
come out and tr\ it. 3articiSants learned the basics of tennis, including serYing, rall\ing, and scoring, in a suSSortiYe and friendl\ enYironment. 1ew 7ecumseth 0a\or 5ichard 1orcross turned out 
and Sresented the tennis club with a certifi cate recogni]ing the club¶s SarticiSation in -une as Sart of 7ennis 0onth in &anada. 7he ma\or meets with club director &arol\n .nowles, SarticiSants, 
instructor 3eter 6imko, director 0ar\ 3arsons, and club Sresident $ndrew .okelj on the courts.                             C O N T R I B U T E D  P H O T O      

S T R O N G  S H O W I N G  –  7he %anting 0emorial +igh 6chool 0arauders senior girls¶ soccer 
team take on the +ol\ 7rinit\ &atholic +igh 6chool 7igers on the fi eld at %anting during the 
G%6$$ fi nal on 0onda\, 0a\ ��. 7he 0arauders had to settle for a �-� loss in their fi nal game 
of the season. 7he %anting team had a good season, going �-� in the regular schedule before 
going into the Sla\offs.                    B R I A N  L O C K H A R T  P H O T O

B I G  W I N  –  7he %anting 0emorial +igh 6chool 0arauders girls¶ Yarsit\ slo-Sitch team take on 
the Georgian %a\ 'istrict 6econdar\ 6chool %ears on the diamond at 33G 3ark in $lliston on 
0onda\, 0a\ ��. $ %anting Sla\er makes the catch for the out at second base, then throws to 
make another Sla\ at home Slate. 7he 0arauders won this game ��-� and will now SreSare 
for the Sla\offs, which get underwa\ on -une �.        B R I A N  L O C K H A R T  P H O T O
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your business to the 
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Reach your target 
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the New Tecumseth Times.
Email Vicki Meisner at vicki@lpcmedia.ca
to discuss your marketing needs today 

Junior umpires break gender 
barrier in minor softball
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

Two young junior umpires have made 
local history by becominJ the first female 
-unior 8mpires to worN toJether and offici-
ate a local game.

Emma, 17, and Larissa, 12, umpired a 
recent Jame and were the first female team 
to do this in the 50-year history of the Tot-
tenham %eeton District Minor Softball 
Association.

“Their achievement is about more than 
umpiring a game – it’s about breaking barri-
ers, creating opportunities, and inspiring the 
ne[t Jeneration of Jirls to see themselves in 
every role the sport has to offer,µ said Tot-
tenham %eeton District Minor Softball Asso-
ciation president Kevin Boston. “Emma and 
/arissa demonstrated confidence, leader-
ship, and a passion for the Jame while bla]-
inJ a trail for future female Munior umpires 
in our community. Congratulations to these 
history maNers on this incredible milestone.µ

The Association would like to say a spe-
cial thank-you to Tottenham Chiropractic 
for sponsorinJ its -unior 8mpire ProJram 
and helpinJ to provide opportunities for 
younJ officials to develop their sNills and 
Jrow their love of the Jame.

B R E A K I N G  B A R R I E R S  –  Tw o  l o ca l  j un i o r 
um p i re s  m a d e  l o ca l  hi s to ry  b y  b e co m i n g  
the first female -unior 8mSires to officiate a 
local softball game. (mma and /arissa um -
Sired a recent game and were the first two 
female umSires to officiate a game in the 
7ottenham %eeton 'istrict 0inor 6oftball $s -
sociation¶s ��-\ear histor\.      
                      C O N T R I B U T E D  P H O T O      

Alliston defenceman selected 
number 4 in OHL draft
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

Alliston hocNey defenceman Adrian SJro 
was the number � draft picN in the 2026 Pri-
ority Selection of the OH/ on -une 12.

SJro was drafted by the Sarnia StinJ.
The 5·11µ, 186 lbs defenceman has been 

called the ¶Top defenceman playinJ in 
Ontario this year.·

SJro, who shoots left, spent the last season 
playinJ for the VauJhan .inJs 816 AAA 
team.

During the season, he played 33 games, 
scored 10 goals, recorded 21 assists, and was 
assessed 100 minutes in penalties.

SJro has a briJht future in hocNey based 
on reviews from commentators who have 
watched him play.

He has been described as havinJ the abil-
ity to “Combine physical presence with the 
ability to control play in all three ]ones.µ

One commentator suJJested SJro is 
´Capable of impactinJ James in the OH/ 
right away.

The OH/ draft was held in .inJston and 
returned to an in-person format for the first 
time since 2000. The Priority Selection was 
held over two days.

A total of �01 players were selected in the 
15-round process. Selected players included 
171 forwards, 95 defencemen, and �5 Joal-
tenders.

A total of 289 players chosen for the draft 
were born in 2010, while eight were born in 
2009, and four were born in 2008.

The *reater Toronto HocNey /eaJue 
�*TH/� led the way with 8� selections. 

The VauJhan .inJs and Toronto Marlboros 
topped the event list with 12 players each, 
followed by the Toronto -r. Canadiens and 
Don Mills Flyers with 10 apiece, while the 
Mississauga Senators and Markham Majors 
each had eight. 

T O P  P I C K  –  $lliston defenceman $drian 6gro 
was the fourth Sick in the first round of the 
���� 3riorit\ 6election of the 2+/ draft held 
in .ingston on -une ��-��. 6gro is Sredicted to 
haYe a major imSact in the 2+/.              
                                     C O N T R I B U T E D  P H O T O      

Are you part of a local sports team? 
Are you an indivdual athlete? Do you have an 

upcoming event or a recent accomplishment?
Share the details with us! Email Brian at 

brian.lockhart@hotmail.com
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TRAFFIC
Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in vulputate 
velit esse molestie consequa.

ROAD WATCH
Mirum est notare quam littera gothica, 

quam nunc putamus parum claram, an-
teposuerit litterarum formas humanita-
tis per seacula quarta decima et quinta 
decima. Eodem modo typi, qui nunc no-
bis videntur parum clari, fiant sollemnes 

in futurum. Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam non-
ummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. 

ALCOHOL & DRIVING
Duis autem vel eum iriure dolor in hen-

drerit in vulputate velit esse molestie con-
sequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent lup-
tatum zzril delenit augue duis dolore te 
feugait nulla facilisi. 

Nam liber tempor cum soluta nobis elei-
fend option congue nihil imperdiet doming 
id quod mazim placerat facer possim as-
sum ypi non habent claritatem insitam; est 
usus legenti.

THEFT
Fiant sollemnes in futurum. Lorem ip-

sum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tinc-
idunt ut laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim veniam, 
quis nostrud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse moles-
tie

CRIMINAL CHARGES
Consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et 
iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi. 

Nam liber tempor cum soluta nobis elei-
fend option congue nihil imperdiet doming 
id quod mazim placerat facer possim.

DOMESTIC DISPUTES
Qui facit eorum claritatem. Investiga-

tiones demonstraverunt lectores legere me 
lius quod ii legunt saepius. Claritas est 
etiam processus dynamicus, qui sequitur 
mutationem consuetudium lectorum. Mi-
rum est notare quam littera gothica, quam 
nunc putamus parum claram, anteposuerit 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in vulputate 
velit esse molestie consequat, vel illum do-
lore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blan-
dit praesent luptatum zzril delenit augue 
duis dolore te feugait nulla facilisi. 

SUBHEAD
Mirum est notare quam littera gothica, 

quam nunc putamus parum claram, ante-
posuerit litterarum formas humanitatis per 
seacula quarta decima et quinta decima. 
Eodem modo typi, qui nunc nobis videntur 
parum clari, fiant sollemnes in futurum. 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 

aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 

Road Watch plays role 
in keeping roads safe

NEW TECUMSETH TIMES

OPP REPORT
1-888-310-1122

BASEBAR

Lorem ipsum dolor sit amet, con-
sect etuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim ve-
niam, quis nostrud exerci tation ul-
lamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse mo-
lestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim 
qui blandit praesent luptatum zzril 
delenit augue duis dolore te feugait 
nulla facilisi. 

Nam liber tempor cum soluta no-
bis eleifend option congue nihil im-

Rollover
injures

Tottenham

New poll on fatigued and drowsy
driving reveals serious problem

EARLUG EARLUG

St. John Ambulance
announces new branch manager

Lorem ipsum dolor sit amet, 
consect etuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex 
ea commodo consequat. Duis 
autem vel eum iriure dolor in 
hendrerit in vulputate velit 

esse molestie consequat, vel 
illum dolore eu feugiat nulla 
facilisis at vero eros et accum-
san et iusto odio dignissim qui 
blandit praesent luptatum zz-
ril delenit augue duis dolore te 
feugait nulla facilisi. 

Nam liber tempor cum 
soluta nobis eleifend option 
congue nihil imperdiet dom-
ing id quod mazim placerat 
facer possim assum. Typi non 

Morris Samson
St. John Ambulance
New Branch Manger

6048 Highway 9, 
Schomberg

800-843-1732
Family Owned Business

Established In 1987
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Foul play now suspected after human remains found: OPP
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

After a report of human remains being 
found in Thornton, police have updated that 
information and now say foul play is sus-
pected.

Shortly before 11:30 a.m. on Tuesday, 
June 2, members of the Nottawasaga Detach-

ment of the Ontario Provincial Police were 
called to a residence near 10th Line and 10th 
Sideroad after it was reported that human 
remains had been located.

The preliminary postmortem determined 
that the deceased is an adult female. The 
identity of the person has not yet been con-
firmed.

The OPP is seeking the public’s assistance 

and is asking anyone with information in 
relation to this investigation to contact police.

Local residents are urged to remain vigi-
lant and promptly report any suspicious 
activity in the area.

A continued police presence can be 
expected as the investigation progresses.

The Nottawasaga OPP Crime Unit is con-
tinuing the investigation under the direction 

of the OPP Criminal Investigation Branch 
in conMunction with the Office of the Chief 
Coroner and Ontario Forensic Pathology 
Service.

Assistance is being provided by the OPP’s 
Emergency Response Team, Canine Unit, 
and Forensic Identification Services.

Further information will be released as it 
becomes available.

Man charged with multiple retail thefts in Bradford West Gwillimbury
On -une 1�, South Simcoe Police officers 

responded to a report of a theft in progress 
at a retail business in Bradford West Gwil-
limbury.

The suspect was quickly located by 
respondinJ officers and identified throuJh 
an earlier unsolved theft investigation. Dur-
inJ the investiJation, officers determined the 
suspect was also responsible for two more 

theft incidents at various retail businesses in 
Bradford on the same day.

As a result of the investigation, a 23-year-
old Bradford man was arrested and charged 
with:

 •Two counts of Theft Under $5,000
• Two counts of Possession of Property 

Obtained by Crime Under $5,000
The accused is scheduled to appear in 

court on Aug. 6.
South Simcoe Police encourage retailers to 

report any crime, even a crime that may seem 
minor in nature.

“Reporting these crimes can play a vital 
role that can connect suspects to specific 
crimes or ongoing criminal activity. We 
remain committed to working with retail 
partners across the region to address retail 

crime and support local businesses,” said 
South Simcoe Police.

South Simcoe Police accept non-emer-
gency incident reports through an online 
reporting tool. Incidents such as retail theft 
can be submitted online at: southsimcoepo-
lice.on.ca/report-request/online-reporting/.

Police say timely reporting helps with 
investigations and supports public safety. 

First-degree murder charge laid after Du�erin OPP o�cer killed during arrest attempt  
BY SAM ODROWSKI

A Dufferin Ontario Provincial Police 
�OPP� officer has died after beinJ strucN by a 
vehicle during an attempted arrest in northern 
Ontario. The incident resulted in a first-deJree 
murder charge and prompted an outpouring 
of grief from police and political leaders.

Provincial Constable Tarun Bali, 29, of 
the Dufferin OPP Detachment, was killed in 
the line of duty on June 9, near Hearst, Ont., 
while on a short-term deployment with the 
OPP’s James Bay Detachment.

OPP Commissioner Thomas Carrique said 
the incident occurred at approximately 12:30 
p.m. as officers attempted to safely apprehend 
an 18-year-old man who had Áed from a hos-
pital where he was being assessed under the 
Mental Health Act.

´As officers attempted to safely apprehend 
the accused, our officer was strucN by a motor 

vehicle and killed while that motor vehicle 
was being driven by the accused,” Carrique 
said.

CarriTue said officers from multiple detach-
ments, along with a member of the Nish-
nawbe-Aski Police Service, were involved in 
the response and arrest.

“We’re one big team here at the OPP, and 
he was one of our own. Everybody leans in 
to lend a hand,µ he said, addinJ that officers 
from across the province were deployed to 
assist in the search and apprehension.

The commissioner said Const. Bali, who 
served with the force for 2.5 years, had vol-
unteered for the northern deployment from 
his home base in Dufferin County. Carrique 
described him as a dedicated officer who had 
´dreamed of beinJ a police officerµ from a 
young age.  

“We know, we saw a picture when he was 
two years old where he stood there saluting, 

as in the imaJe of a police officer,µ CarriTue 
said. “This was a lifelong dream for him.”

He said Const. Bali had been deployed in 
the region for four days at the time of the 
incident and had previously served in similar 
northern assignments.

´He·s truly an officer that in two and a half 
years made a difference everywhere he’d go,” 
Carrique said. 

The accused, identified by police as 
18-year-old Justin Veronneau of Hearst, 
faces charJes of first-deJree murder, ÁiJht 
from police (two counts), dangerous opera-
tion causing death, dangerous operation of a 
motor vehicle, assaultinJ a police officer and 
resisting arrest. He remains in custody and 
is scheduled to appear in court on June 24, 
2026.

The charges against Veronneau have not 
been proven in court.  

The investigation is continuing under the 

direction of the OPP Criminal Investigation 
%ranch, with support from the Office of the 
Chief Coroner for Ontario and the Ontario 
Forensic Pathology Service.

Dufferin County Warden Lisa Post said 
ÁaJs have been lowered to half-mast in hon-
our of Const. Bali and extended condolences 
on behalf of county council and residents.

“On behalf of Dufferin County Council and 
staff and our entire community, we extend 
our sincerest condolences and thoughts to 
Constable Bali’s family, friends, loved ones 
and fellow police community members,” Post 
said.

The OPP said support is being provided 
to the officer·s family and colleaJues as the 
province’s policing community mourns his 
death.

“Let’s give them time to grieve. Let’s pay 
our respects to them and show some sympa-
thy and support,” Carrique said.



Apply now for summer social skills programs for SCDSB students with ASD
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

This July, the Simcoe County District 
School Board (SCDSB) is offering two 
virtual social skills programs for SCDSB 
students with a developmental profi le 
consistent with autism spectrum disorder 
(ASD).

The Coding and Robotics Social Skills 

ProJram is a fi ve-day codinJ and robotics 
themed proJram desiJned to improve com-
putinJ, problem-solvinJ, and social sNills of 
children with a developmental profi le con-
sistent with ASD by focusing on following 
instructions, creativity, and conversational 
skills.

The -ourney to Success Social SNills Pro-
Jram is a 10-day proJram that will focus on 
usinJ problem solvinJ, self-awareness, and 

communication to support social sNills devel-
opment. The program aims to target various 
life sNills while providinJ a fun and interac-
tive experience.

Parents/guardians are an important part of 
the programs and may be required to attend. 
Parents/guardians will receive resources and 
support to thelp children develop and practice 
new skills at home and at school.

Limited spaces are available. Complete the 

initial application form on the SCDS% web-
site at scdsb.on.ca�inclusiverecreationpro-
grams by June 19. This does not guarantee 
enrolment into the proJram. You may be con-
tacted for a telephone interview or screening 
session to assess if the program is appropriate 
for your child.

This initiative links directly to the SCDSB 
StrateJic Priorities in the areas of Well-beinJ 
and Diversity, Equity, and Inclusion.

Province invests $2.6 million into Primary Care Action Plan  to connect more residents with doctors
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

As part of a plan to connect everyone in 
Ontario to a publicly funded family doctor or 
primary care team, the Ontario government 
is investing more than $2.6 million this year 
to connect up to 6,891 residents in the South 
Georgian Bay Region with primary health 
services.

The announcement was made by Brian 
Saunderson, MPP for Simcoe-*rey, on 
Wednesday, June 10.

“Access to primary care remains one of 
the most important health-care priorities for 
residents across South Georgian Bay,” MPP 
Saunderson stated. “This investment will help 
connect thousands more people to the care 
they need while strengthening the ability for 

the South Georgian Bay Community Health 
Centre and the Georgian Bay Family Health 
Team to serve our growing communities.”

The South Georgian Bay Community 
Health Centre and the Georgian Bay Family 
Health Team are regional primary health care 
teams established to provide collaborative 
health care to residents of Clearview, Collin-
gwood, The Blue Mountains, and Wasaga 
Beach.

They feature collaborative interdisciplinary 
teams of health care professionals who deliver 
Tuality care in patient-centred environments. 
With this fundinJ, they will establish a pro-
cess for acceptinJ new patients and commu-
nicate it to their local communities.

These organizations were funded through 
the latest call for proposals under the Primary 
Care Action Plan, with all 124 teams receiving 

funding expected to connect another 500,000 
patients to primary care across Ontario. Each 
team has established a plan to attach a high 
proportion of unattached people in their com-
munity, including those on the Health Care 
Connect waitlist.

Through the 2026 Budget, the province is 
also increasing overall funding for the plan to 
$3.4 billion between 2026 and 2029.

The province has also e[ceeded its 2025-
2026 attachment goal under the Primary Care 
Action Plan, which was to connect 300,000 
patients to a primary care provider by March 
31, 2026. As of January 1, 2026, the province 
has already attached 330,000 people to care in 
2025-2026, surpassinJ its Joal by more than 
30,000 with three months still to go.

“Through our Primary Care Action Plan, we 
are connecting more people to care and have 

already e[ceeded our 2025-26 attachment 
target,” said Sylvia Jones, Deputy Premier 
and Minister of Health. “By connecting more 
families to care in Simcoe-*rey, our Jovern-
ment is taNinJ the ne[t step toward connect-
ing everyone in the province to primary care 
by 2029.”

Ontario’s Primary Care Action Team is 
drawinJ on best-in-class models of care to 
implement its action plan, supported by the 
government’s investment of more than $3.4 
billion to connect approximately two million 
more people to primary care by 2029, which 
will achieve the Jovernment·s Joal of con-
necting everyone in the province to primary 
care.

Ontarians looNinJ to fi nd a family doctor 
or nurse practitioner can register with Health 
Care Connect or call 811.bria

Continued from Page 4

Brock’s Banter: When the world is watching
La s t w e e k , ho w e v e r, w e  ha d  a n o the r 

re m i n d e r –  the  m o s t p o te n t w e ’ v e  ha d  
i n  m a n y  y e a rs  –  w he n  f o rm e r Sup re m e  
Co urt J us ti ce  Lo ui s e  Arb o ur w a s  s w o rn  
i n  a s  Ca n a d a ’ s  l a te s t G o v e rn o r G e n e ra l  
i n  a  s p e cta cul a r ce re m o n y  w i th p l e n t y  o f  
p o m p  a n d  p a g e a n tr y  he l d  i n  Otta w a  o n  
M o n d a y , J un e  8 .

An  i n te rn a ti o n a l l y - re co g n i z e d  j uri s t 
w ho  ha s  b e e n  a n  a d v o ca te  f o r s o  m a n y  
p e o p l e  a ro un d  the  w o rl d , i t w a s  i n te re s t-
i n g  to  he a r the  K i n g ’ s  n e w  re p re s e n ta ti v e  
e x p a n d  o n  w ha t b e i n g  Ca n a d i a n  m e a n s  
to  he r thro ug h a  v e r y  w o rl d l y  l e n s  –  a n d , 
i n  m y  o p i n i o n , g e t ri g ht to  the  he a rt o f  the  
m a tte r.

“ As  Ca n a d i a n s , w e  ha v e  the  e x tra o r-
d i n a r y  p ri v i l e g e  o f  l i v i n g  i n  a  m a ture  
d e m o cra cy ,”  s a i d  the  n e w l y - m i n te d  G o v -
ernor-General. “We benefi t from strong 
i n s ti tuti o n s  tha t a l l o w  d i f f e re n t v i e w s  to  
b e  e x p re s s e d . W e  m us t co n ti n ue  to  p ro -
te ct the  p ub l i c s p a ce  i n  w hi ch o ur n a ti o n a l  
d e b a te s  ta k e  p l a ce , f ro m  s cho o l s  a n d  un i -
v e rs i ti e s , to  the  m e d i a , to  p o l i ti ca l  p a rti e s , 
un i o n s  a n d  ci v i l  s o ci e ty  o rg a n i z a ti o n s , 
f ro m  the a tre s , co n ce rt ha l l s  a n d  m us e -
ums, to courtrooms and the fl oors of our 
l e g i s l a ti v e  a s s e m b l i e s .

“ The  p e a ce f ul  m a n a g e m e n t o f  o ur d i f -
f e re n ce s  i s  n o w he re  b e tte r e x p re s s e d  
tha n  i n  the  Ca n a d i a n  Cha rte r o f  R i g hts  
a n d  F re e d o m s . The  Cha rte r g ua ra n te e s  
tha t o ur che ri s he d  i n d i v i d ua l  ri g hts  a re  
s ub j e ct o n l y  to  the  re a s o n a b l e  l i m i ts  tha t 
a re  n e ce s s a r y  f o r l i f e  i n  a  f re e  a n d  p e a ce -
f ul  d e m o cra cy . Thi s  i s  w ha t i t m e a n s  to  

l i v e  un d e r the  rul e  o f  l a w . In  a n  o p e n  s o ci -
e t y  l i k e  o urs , the  p urp o s e  o f  l a w  i s  n o t to  
re s tra i n , b ut to  co n s truct a  g re a te r f re e -
d o m  f o r a l l .

“ W e  ha v e  a  co n s ti tuti o n a l  a n d  cul tura l  
f ra m e w o rk  tha t a l l o w s  us  to  i m a g i n e , to  
e x p l o re , to  i n n o v a te , a n d  to  e x p e ri m e n t. 
Our hum o ur i s  g ro un d e d  i n  s e l f - d e p re ca -
ti o n . W e  b e l i e v e  i n  l e a d i n g  a s  a  te a m . W e  
d o  n o t m i s ta k e  hum i l i t y  f o r w e a k n e s s , n o r 
d o  w e  m e a s ure  a  p e rs o n ’ s  w o rth b y  the  
thi ck n e s s  o f  the i r w a l l e t. W e  d o n ’ t thi n k  
w e  a re  p e r f e ct, b ut w e  b e l i e v e  w e  a re  
p re tty  w e l l  o n  the  w a y  the re . W e  ha v e  a  
re m a rk a b l e  ca p a ci ty  to  p a us e , to  e x a m i n e  
o ur f a i l ure s  a n d  to  l e a rn  f ro m  the m . An d , 
w he n  w e  d o , w e  s e e k  to  un d e rs ta n d , n o t 
j us t to  b l a m e , a n d  w e  k n o w  tha t w e ’ re  n o t 
y e t d o i n g  e n o ug h –  n o t e n o ug h f o r e a ch 
o the r, l e t a l o n e  f o r the  b i l l i o n s  a ro un d  
the world who look at us with justifi able 
e n v y … .

“ At the  d a w n  o f  m y  n e w  ro l e , I a m  a w a re  
o f  the  p ri v i l e g e  g ra n te d  to  m e  to  m e e t 
Ca n a d i a n s  f ro m  a l l  o v e r the  co un try  a n d  
to  d i s co v e r the  ri chn e s s  o f  i d e a s  a n d  
i d e a l s  tha t d ri v e  the m . I a m  p re p a ri n g  to  
b e  s urp ri s e d  a n d  to  b e  co n f ro n te d  w i th 
m y  o w n  s te re o ty p e s  a n d  un co n s ci o us  
b i a s e s … . W he n  I a m  ca l l e d  to  re p re s e n t 
Ca n a d a  a b ro a d  o r to  w e l co m e  f o re i g n  
d i g n i ta ri e s  i n  o ur co un try , i t i s  the  ri ch-
n e s s  o f  Ca n a d i a n  v o i ce  tha t I i n te n d  to  
ca rry . In  p a rti cul a r, I ho p e  to  b e  a b l e  to  
e m b o d y  e v e r y  d a y  the  s p i ri t o f  e m p a thy  
tha t i s  a t the  he a rt o f  o ur g re a t re co n ci l i -
a ti o n  p ro j e ct. To g e the r, w e  ca n  ha rn e s s  

o ur e x tra o rd i n a r y  re s o urce s , the  b re a d th 
o f  o ur ta l e n t, o ur co l l e cti v e  k n o w - ho w , a n d  
o ur b o un d l e s s  i m a g i n a ti o n . The  w o rl d  i s  
w a tchi n g  us , n o t to  co p y  e v e r y thi n g  w e  
d o , b ut to  d ra w  i n s p i ra ti o n  f ro m  a  co un try  
s tri v i n g  to  e m b ra ce  the  f uture  w i th g re a te r 
s e curi ty , p ro s p e ri ty , a n d  d i g n i t y  f o r a l l .”

The  w o rl d  i s  i n d e e d  w a tchi n g  Ca n a d a  
i n  thi s  m o m e n t a n d  i f  the  i n d i v i d ua l s  he re  
f ro m  a l l  p a rts  o f  the  w o rl d  to  ca tch s o m e  
s o cce r re turn  ho m e  w i th thi s  ta k e a w a y  
a b o ut Ca n a d a  a n d  Ca n a d i a n s , tha t i s  a  
w i n  i n  i ts e l f  –  a n d  p re tty  d a m n  a ccura te , 
i n  m y  b o o k .
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�omas Douglas Chambers
Passed away peacefully on Sunday June 7, 2026 at Matthews House Hospice, Alliston.
Tom was a proud member of the Canadian Armed Forces from 1955 – 1985.
Beloved husband of Donna Chambers and father of Steven Chambers of Alliston, 
Charles Chambers (Shaunna) of London, Linda Chambers of London and grand-
father of Chuck, Je�, Eric, Mitchell and great-grandfather of Justin and Celia. Tom 
is survived by his sister Patricia Redman and predeceased by his brothers Edward, 
Ralph and John and sister Joan Clark.
Respecting Tom’s wish cremation has taken place. In lieu of �owers memorial
donations to Matthews House Hospice or Stevenson Memorial Hospital Fdn. would 
be appreciated.
Arrangements entrusted to Drury Funeral Centre, Alliston. 705-435-3535

OBITUARIES
FOREVER IN OUR Hear ts

Remember your loved
ones in a special way...
IN MEMORIAMS

$40 + HST



Come join a dynamic, fast paced, growing entrepreneurial
company looking for driven, enthusiastic sales representatives.
A rewarding, lucrative opportunity for the right candidate.

Zach Shoub
416-803-9940
zach@lpcmedia.ca

• Works Well with Deadlines and Budgets
• Organized with an Intermediate Knowledge
   of Microsoft Excel

COMPENSATION:
Base + Commission

ADVERTISING RULES OF THIS NEWSPAPER
The advertiser agrees that the publisher shall not be liable for damages arising 
out of errors in advertisements beyond the amount paid for the space actu-
ally occupied by the portion of the advertisement in which the error occurred, 
whether such error is due to the negligence of its servants or otherwise, and 
there shall be no liability for non-insertions of any advertisement beyond the 
amount paid for such advertisement. All advertisers are asked to check their 
advertisements after fi rst insertion. We accept responsibility for only one in-
correct insertion unless notifi ed immediately after publication. Errors which do 
not lessen the value of the advertisement are not eligible for corrections by a 
make-good advertisement. There shall be no liability for non-insertion of any 
advertisement beyond the amount paid for such advertisement. We reserve the 
right to edit, revise, classify or reject any advertisement.

DEADLINES
Unfortunately deadlines do not allow us to take ads after 5:00 p.m. on Mon-
day. When there is a holiday Monday, the deadlines will be Friday at 5:00 

p.m. All ads must be paid in advance by deadline or the ad will not run. WE 
ACCEPT VISA, MASTERCARD, AND AMERICAN EXPRESS PAY-

MENTS OVER THE PHONE

Classifi eds
Phone 905-857-6626 or 1-888-557-6626

or email vicki@lpcmedia.ca

WE PAY CASH for 
scrap vehicles - any 
size. We also buy 
construction and farm 
equipment. Open 7 
days a week. Call 
905-859-0817 (Peter)

505  GENERAL HELP WANTED406 VEHICLES WANTED

201 APARTMENTS
FOR RENT

Porsche 356/911/912, 
Jaguar E-Type or XKE. Tell me what you have, 

I love old classics especially German, British and Muscle Cars. 
Whether it’s been in the barn for 25 years, or your pride 

and joy that is fully restored. I’ll pay CASH. 

Call David 

905-367-7217

I WANT YOUR OLD CAR!

WANTED
CAR COLLECTOR SEARCHING

416-802-9999
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601 ARTICLES WANTED

505  GENERAL HELP WANTED

ADVERTISING LOCALLY
WORKS!

!!! WANTED !!!
WE PAY FOR GOLF BALLS

Pay $0.15 to $0.40 per ball
Year Round! Pick-up Available

416-889-9365. Peter
NO MIN QTY OR NO MAX!!

BUYING VINYL RECORDS - 
STEREO – 45’s.

Cash for antiques and
collectibles-stamps-coins.

Call James at 416-569-9976.

A beautiful, custom made pendant. Contains 
a genuine silver Zoman coin of 'ordian /// 
(AD 22ϱͲ2ϰϰ). Solid 10 kt. gold frame and 
large bail, with genuine .20 diamond of 

above average cut and clarity. Deasures ũust 
over 1 inch (ϯ cm.) in diameter and weighs 

10 grams. Asking $1,ϴ00.
Email mpavilons@rogers.com

Ancient Scythian short sword, dating to 
roughly 200 BC. A very nice, preserved 

specimen at 22” long. With wood stand. 
Scythian pommel swords (a variation of 

akinakes), were characteristic of Scythian 
and Sarmatian nomadic cultures in Eurasia. 

Discovered in Ukraine. Professionally 
cleaned and sealed with micro wax. A great, 

rare collectible. Asking $1,200.
Email mpavilons@rogers.com

602 ARTICLES FOR SALE

Bright, clean, newly 
renovated, 2-bed-
room, 2-bath apart-
ment for rent in Tot-
tenham. $1400/month 
plus hydro. 905-936-
4216 ex 1161.

602 ARTICLES FOR SALE

SEASONED
FIREWOOD
647-237-5537

Face Cord $170
Bush Cord $500

Sm a l l e r  a m o u n t s  a l s o  a v a i l a b l e .
We  d e l i v e r .

115 3  Ca n a l  Rd ,
B r a d f o r d , ON L 3 Z  4 E2

610 FIREWOOD/
TREES

Grass fed/finished Angus 
freezer beef for sale. Sides, 

quarters and bundles.

 Valleybrook Farm
905-460-4662, 

blackcow@sympatico.ca

SUPPORT YOUR LOCAL BUSINESSES!



804 SERVICES804 SERVICES

Trusted Tree Maintenance & Removal

•  Ae r i a l  Pr u n i n g
•  Ca n o p y  Ma i n t e n a n c e
•  Pl a n t i n g  &  F e r t i l i z i n g
•  St o r m  Ri s k  Pr e v e n t i o n

•  Ar b o r i s t  Re p o r t s  &  Pl a n s
•  Tr e e  &  Sh r u b  Ap p r a i s a l
•  Ur b a n  Tr e e  Re m o v a l
•  St o r m  De b r i s  Cl e a n - Up

Fully trained & insured with leading
techniques & equipment

647-400-6998  |  647-338-8733
smgtrees@gmail.com   www.smgtrees.com

Please
recycle this
ne� paper

Remember your loved
ones in a special way...
IN MEMORIAMS

$40 + HST

612 AUCTIONS/FLEA MARKETS

Sniff Out a Great Deal
in the Classifieds.

Shoppers with a nose for bargains head straight for
the Classifieds

In the Classifieds, you can track down deals on everything from cars to 
canine companions. It’s easy to place an ad or find the items you want, 

and it’s used by hundreds of area shoppers every day.

Go with your instincts and
use the Classifi eds today!
Call  1-888-557-6626
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808 STORAGE

If Drinking Has Become 
a Problem We Can Help

416-487-5591
Or Call Toll Free in Ontario

1-877-404-5591
ALCOHOLICS ANONYMOUS

www.aatoronto.org

STORAGE
AVAILABLE:

20 yard sea can con-
tainer for storage lo-
cated in Nobleton. 
Safe location. For more 
information, please call 
905-859-0817

909 PERSONALS

Kevin Scott

McArthur - Bessey
Auctions

McArthur - BesseyMcArthur - BesseyMcArthur - BesseyMcArthur - Bessey
AuctionsAuctionsAuctionsAuctions

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration

Please contact us at
Kevin 519-942-0264 - Scott 519-843-5083

mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur

ADVERTISING RULES OF THIS NEWSPAPER
The advertiser agrees that the publisher shall not be liable for damages arising 
out of errors in advertisements beyond the amount paid for the space actu-
ally occupied by the portion of the advertisement in which the error occurred, 
whether such error is due to the negligence of its servants or otherwise, and 
there shall be no liability for non-insertions of any advertisement beyond the 
amount paid for such advertisement. All advertisers are asked to check their 
advertisements after fi rst insertion. We accept responsibility for only one in-
correct insertion unless notifi ed immediately after publication. Errors which do 
not lessen the value of the advertisement are not eligible for corrections by a 
make-good advertisement. There shall be no liability for non-insertion of any 
advertisement beyond the amount paid for such advertisement. We reserve the 
right to edit, revise, classify or reject any advertisement.

DEADLINES
Unfortunately deadlines do not allow us to take ads after 5:00 p.m. on Mon-
day. When there is a holiday Monday, the deadlines will be Friday at 5:00 

p.m. All ads must be paid in advance by deadline or the ad will not run. WE 
ACCEPT VISA, MASTERCARD, AND AMERICAN EXPRESS PAY-

MENTS OVER THE PHONE

Classifi eds
Phone 905-857-6626 or 1-888-557-6626

or email vicki@lpcmedia.ca

LIVE AUCTION SALE
for the estate of Bob & Lois Priester 

Saturday June 20th, 10:00am
33 Townline, Orangeville ON — From the corner of Hwy 10 & Broadway come west to the first set of  lights 
(at the Townline). Turn south & follow for 800m to the sale on the south side of the road. OR From Hwy 109 
at the west side of Orangeville take Riddell Rd (by-pass) to the lights at the townline. Then turn east & go 
1km to next set of lights. Then turn left onto continuation of the townline, for  1.7km to sale. Directly across 

from Princess Margaret School.
** THERE IS NO PARKING ALLOWED ON TOWNLINE**  

Please park on Alexander St. or Wellington St.   

Auctioneers: Kevin McArthur (519) 942-0264    Scott Bessey (519) 843-5083
Email: mcarthurbessey@gmail.com

www.theauctionadvertiser.com/KMcArthur - full listing & photos

Car & Motorhome (both sold As Is): 1996 Olds cutlass Supreme, 168Kkm, blue, grey cloth int, 
4 dr; 1989  Winnebago Warrior, Ford Econoline 350, 7.5 L engine, solar power system, sm woodstove, 
A/C works, new tires, awning, 126Kkm. Shop Items: C-H air compressor; Generac 5500 Wheelhorse 
generator; Troybilt gas leaf blower/vac; shovels/rakes, etc; A/C gauges; battery charger; old car/truck 
radios; ladders; hedge trimmer; car ramps; pickup ramps; Stihl 038AV chainsaw; Homelite XL-1 chainsaw - 
not running; (2)floor jacks; lots of tools; 350 Chev engine - C10 pickup; lots to see here! HH & Antiques(A):
Horse bells (A); flatback cupboard (A); milk bottles (A); 11 cu ft chest freezer; (2) #5 pickle crocks(A); metal 
toys(V); window A/C unit; meat saw; ladies roller skates; wood crates (V); wood hockey game - Munro 
Games (V); 3-way cold drink dispenser in lg wood cupboard (A); copper backpack yard sprayer (A); gas 
grill (V); Paramount 4 burner BBQ; alum patio furniture; (3) bicycles; round side table; X-mas & Halloween 
décor; wood dining room table & 6 chairs; hutch; bu¥et; qty Oville hockey patches (V); milk glass oil lamp 
(A); wood kitchen table & 4 chairs; (2) violins/fiddles; Geo Heinl guitar; records & CDs, mostly country; (2) 
dressers (A); steel tube bed - double (A); bedroom suite; chair; microwave; doll crib (V); inversion table; 
steam engine tin toy - in box (V); (2) quilts (V); lg qty S & P sets; set of dishes; asst cups, saucers, etc; QE2 
rel newspapers & clippings; horse décor; good qty clocks (V & A); & much much more!
Lunch Booth & Washroom Available                       Preview: Friday June 19, 1-6pm
Terms & Conditions: Cash or Cheque with proper I.D. on day of sale. Owner and/or Auctioneer will not be 
held responsible for accident or loss on day of sale. All items are sold “As Is”. All verbal announcements 
on day of sale take precedence over written ads.
Items Information please call: Ron Priester (416) 881-6476

REMINDER

PRESENTS SOME AWESOME UPCOMING AUCTIONS
JULY 10TH – Tool & Equipment Auction

JULY 16TH – Dual Estate Firearms Auction 

JULY 17TH – Currency / Art / Jewelry Auction

JULY 24TH – Gif�n Apple Farm Sale

JULY 31ST - Meaford Farm Auction

AUG 7TH – Highlighting Vintage John Deere 
Tractors: Petroliana, Toys & Sports 
Memorabilia

AUG 17TH to 22ND – Straight Shooter Sale

SEPT 11TH - Antiques, Collectibles & Quality 
Household Items

SEPT 18TH - Tool & Equipment Sale

SEPT 25TH - Currency / Art / Jewelry Auction

Interested in absentee bids? Consigning in an upcoming sale?
Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime. Call: 519-288-2228 • Text ONLY: 519-938-1315
Lyn@KiddFamilyAuctions.com  | www.KiddFamilyAuctions.com

438280 4th Line, Melancthon L9V 1S9 (North of Shelburne)

HOME RENOVATIONS
Kitchen/ bathrooms, tiles/ wood/ vinyl 

Å oors" plumIing" painting� stain"
dr`^all" outdoor repairs" fenJes" deJRs.

Call Alex at: 519-938-7727

ALL JUNK 
REMOVAL

416-876-2219

BASEMENTS • YARDS 
GARAGES • GENERAL CLEAN-UPS

SMALL MOVES • ODD JOBS
Very Reasonable Rates

Text pictures for a qute to:Call to enquire:
905-832-9655

or, text pictures to:
416-876-2219
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PROPANE AND APPLIANCE SALES

866-952-0146

• RESIDENTIAL
• COMMERCIAL
• INDUSTRIAL

INSTALLATIONS   
SERVICE  • DELIVERY

CARLINg PROPANE INC.
Toll Free 1-866-952-0146   www.carlingpropane.ca

SIN CON 
Construction & Concrete

CONCRETE • WATERPROOFING • DECKS • FENCES
SOD • INTERLOCK/FLAGSTONE • ASPHALT • SEALING 

CALL FRANK TODAY
FOR A FREE ESTIMATE! 416-272-0343

SIN CON 
Construction & Concrete

25
OVER

YEARS
EXPERIENCE

SPECIALIZING IN RECYCLED ASPHALT
Contact us today for a free quote 416 931 3358

northterrain.ca     northterrain@gmail.com      northterraingraveldriveways

GRAVEL DRIVEWAYS NEW 
AND RECONDITIONED

DRIVEWAYS REPAIRED

POT HOLES FIXED 
NOT JUST FILLED

CULVERT INSTALLATION

NATURAL STONEWORK

RETAINING WALLS

SPECIALTY GRADING 
AND EXCAVATING

NEW PARKING AREAS

DITCHING

SKID STEER/EXCAVATOR 
SERVICES

FLOATING SERVICES

1

ALLISTON
FENCE

(705) 250-7711 • (416) 993-0711

RESIDENTAL • FARM
COMMERCIAL

CHAIN LINK FENCE
4’ & 5’ HIGH BLACK CHAIN LINK,
ALWAYS IN STOCK
WOOD FENCE • WROUGHT IRON FENCE
FARM FENCE • BOBCAT SERVICE
DEMOLITIONS • SUBCONTRACTOR
OVER 20 YEARS EXPERIENCE

FOLLOW US ON FACEBOOK/
ALLISTONFENCE

TEMPO ALUMINUM COMPANY LTD.
SIDING  |  SOFFIT  |  FASCIA

EAVESTROUGH

705-770-2290   •   416-889-0807

40 Years of Experience

Your
Satisfaction 
is our
Reputation

CARPET CLEANING

DRIVEWAYS

EAVESTROUGH / SIDING

ServiceServiceAT YOUR

fullsteamcarpetcare.com • fullsteamcarpet@gmail.com
TF 1-844-755-3047 OR 416-709-3129

LOCALLY OWNED & OPERATED • 20+  YEARS OF SATISFIED CUSTOMERS
CARPET & UPHOLSTERY CLEANING

Three RoomsThree Rooms
Carpet Cleaning Special

FULL STEAM

$129 • Pre-Spotting
• Furniture Moving
• Deodorizing
• Colour Brightening

(Max. 150 sq. ft.
per room) + HST WITH COUPON

✃

C
O
U
P
O
N

SUPPORT 
LOCAL 
SMALL 

BUSINESS

LANDSCAPING

LANDSCAPING

HEATING & AIR CONDITIONING

HEATING & AIR CONDITIONINGFENCING

HANDYMAN SERVICESCONCRETE

CONSTRUCTION

AD
TO ADVERTISE CALL 1-519-278-1700

If you are reading 
this ad, our 

advertising works!

MORTGAGE
BROKERS

Carol Freeman
Mortgage Broker

51 9 -9 2 5-6 700 X 1 02  
C E L L :  51 9 -9 38 -6 51 8  

F A X :  51 9 -9 2 5-6 8 00
c f r e e m a n @ d o m i n i o n l e n d i n g . c a

W W W . C A R O L F R E E M A N . C A

519-925-6700
CELL: 519-938-6518

carolfreemanmortgages@gmail.com

www.carolfreeman.ca

DLC AIMI Collective Mortgage Group   
FSRA #13717   Independently Owned and Operated

www.carolfreeman.ca

CELL: 519-938-6518
FAX: 519-925-6800

cfreeman@dominionlending.ca

CAROL FREEMAN
MORTGAGE BROKER

211 Main St. E. Shelburne, ON

Zonta
Landscaping

& Renovating

zlr.ca
(647) 668 4949

Fencing 
Decking

Interlocking
Stone Work
Kwik Kurb
Basements
Flooring
Bathrooms
Kitchens

(647) 668 4949
zlr.ca

Fencing
Decking

Interlocking
Stone Work 
Kwik Kurb

Basements
Flooring

Bathrooms
Kitchens

NEW TECUMSETH
RECYCLES!

DO YOU HAVE
SUNKEN CONCRETE?

www.liftec.ca ~ 1-866-280-7770

Call Today For A
Free Estimate!

DO NOT REPLACE

Liftec Slabjacking Inc.
“We raise sunken concrete”

WE RAISE SUNKEN CONCRETE
At A Fraction Of The Cost

Of Replacement

LINKS:
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Located in Mono
Serving North Peel, Dufferin, Grey, North East Wellington & South Simcoe Counties

Request an Est imate (416) 799-0085
info@imtlandscapegta .com

www.imtlandscapegta .com

Inground Pools
Patios & Walkways
Cabanas & Pergolas
Outdoor Kitchens
Retaining Walls & Pil lars
Water & Fire Features
Sport Courts

www.imtlandscapegta .com
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Serving North Peel, Dufffff erin, Grey, North East Wellington & South Simcoe Counties
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WINDOWS & EXTERIOR CLEANING WINDOWS & EXTERIOR CLEANING

ServiceServiceAT YOUR

BORA
TREE SERVICE

CLEAN TREE REMOVAL & MORE 
CALL or TEXT: (416) 820-4050

WILL BEAT ANY QUOTE

SUPPORT 
LOCAL 
SMALL 

BUSINESS

WINDOWS & DOORS

TREE SERVICES

Tree Removal  •  Trimming  •  Stump Grinding
Land Clearing  •  Storm Damage  •  24 hr Emergency Services

519-938-6996 branchmanagertreecare@gmail.com

905 748 0128  www.allaxcessroofing.ca

We’re “BEETON” the competition

Free Estimates

ROOFING ROOFING

1-877-713-6837  |  www.guaranteedroofi ng.ca
Located in King Township since 1994

The Local Roofi ng Experts That You Can Trust

ASK ABOUT
ROOF REJUVENATION

SAVE UP TO

85%
OVER THE COST
OF A NEW ROOF

• Family Owned & Operated for Over 30 Years
• Shingles, Flat Roofs, Repairs & More

• Fully Licensed and Insured

ROOFING

NEED A NEW ROOF? CALL TODAY!

F R E E  E S T I M AT E S

RESIDENTIAL • COMMERCIAL • INDUSTRIAL
FREE ESTIMATES • FULLY INSURED • REFERENCES AVAILABLE

CAIRNSROOFING.COM  |  905.880.4771 
INFO@CAIRNSROOFING.COM

Proudly Serving Caledon, King and Surrounding Areas

FAMILY OWNED 
AND OPERATED
LOCALLY FOR 

OVER 50 YEARS

(289) 802-2994 • sales@labwindows.ca

Window Replacement Sliding Patio Doors

Front Entry Door

Rebate ProgramHigh Quality Impact
Security Glass

FREE Triple Pane
Glass Upgrade

SCAN FOR A
FREE QUOTE

QUALITY YOU CAN TRUST!

40% OFF

UPGRADE NOW & 
RECEIVE UP TO

$5,000+ In Enbridge 
Home Savings!

647-290-1779     647-281-9992

Carbone 
Home Renovations

Windows & Doors • Drywall / Drywall Repair
Tile, Vinyl & Laminate Flooring • Basements

Full Bathroom Renovations • Fences & Decks

RENOVATIONS

705-440-3336

QUALITY
WORKMANSHIP

AT AN
HONEST
PRICE

www.capstonereno.com
FULLY INSURED - FINANCING AVAILABLE

Kitchens • Bathrooms • Basements
Flooring & Tile •  Additions • Decks
Gazebos • Pergolas • We do it all

Please recycle this newspaper!

MASONRY

PAVING

SPANO PAVING

COMMERCIAL • INDUSTRIAL • RESIDENTIAL

905-303-5503 • 1-877-303-5503

SPRING SPECIAL
Save $200.00

Valid on Jobs over $2500

Specialize in Asphalt Driveways,
Parking Lots & Repairsspanopavingltd.com

STONE MASON
S p e c i a l i zi n g  i n  C h i m n e y  R e p a i r s  &

W i n d o w  S i l l s ,  P o r c h e s ,  S t a i r s ,
W a l k w a y s ,  N a t u r a l  &  C u l t u r e d  S t o n e ,

T u c k p o i n t i n g -P a r g i n g
W e  a l s o  d o  N e w  H o m e  M a s o n r y ,  B r i c k  &  S t o n e
Call or Text Henry - 705-331-4641
Email - henry_sledz@hotmail.com

STONE MASONSTONE MASON
S p e c i a l i zi n g  i n  C h i m n e y  R e p a i r s  &

Semi-Retired ~ 50 Years Experience
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In New Tecumseth, our local businesses 
are a defi ning part of what makes our 
community thrive. As the mayor of New 
Tecumseth, I am continually impressed by 
the vital role our local business community 
plays in shaping the character and prosper-
ity of our town.

Every day, business owners and their 
teams contribute not only to our economy 
but also to the sense of pride and connec-
tion that makes New Tecumseth such a won-
derful place to call home.

Across Alliston, Beeton, and Tottenham, 
you’ll fi nd a remarkable range of businesses 
that refl ect both our proud traditions and 
our forward-looking spirit. From long-estab-
lished shops that have become local land-
marks, to emerging entrepreneurs bringing 
fresh ideas to life, each one contributes to a 
dynamic and resilient local economy.

What stands out most is the dedication 

shown by our local business community. 
Whether supporting community events, 
sponsoring local initiatives, or simply pro-
viding excellent service, these e­ orts help 
foster a welcoming and vibrant atmosphere 
across New Tecumseth. Their contributions 
extend far beyond their storefronts — they 
help build the very fabric of our community.

Making the choice to shop and engage 
locally has never been more important. Sup-
porting businesses close to home helps sus-
tain local jobs, encourages continued invest-
ment, and ensures that our town remains 
a vibrant place to live and grow. These 
everyday decisions, made by residents and 
visitors alike, have a lasting and meaningful 
impact.

The Town of New Tecumseth is proud to 
stand alongside our business community. 
We are dedicated to maintaining an envi-
ronment that encourages innovation and 

growth, while preserving the qualities that 
make our town special. Through collabora-
tion, planning, and ongoing support, we aim 
to create opportunities that benefi t both cur-
rent and future generations.

I invite everyone to take pride in the busi-
nesses that surround us and to continue 
supporting them whenever possible. Their 
success is closely tied to the overall strength 
and vitality of our community.

Thank you to the New Tecumseth Times 
for once again spotlighting our local busi-
nesses, and to the many individuals whose 
hard work and dedication continue to move 
our community forward.

Together, we are shaping a strong, pros-
perous and connected community for New 
Tecumseth.

Warm regards,
Mayor Richard Norcross
Town of New Tecumseth

A message from the Mayor of New Tecumseth

AN ANNUAL REPORT HIGHLIGHTING LOCAL BUSINESSES IN

NEW TECUMSETH AND AREA
SUMMER 2026
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By Sam Odrowski

When Paul Rogozinski took over Allis-
ton’s Hear Right Canada clinic last July, 
one of the first patients through the door 
was a man who’d been bounced around 
for years. He had hearing aids covered 
through WSIB and knew from experience 
that most clinics didn’t want to spend 
much time on him.

The reimbursement rates are low. The 
paperwork is heavy. The unspoken mes-
sage he’d gotten elsewhere was: here 
are your aids, see you in five years. Paul 
sat down and actually listened to him.

“You’re entitled to these things,” he 
told him. “Let me help you get there.”

Within that appointment, Paul walked 
the man through accessories he didn’t 
know existed, including a partner micro-
phone and TV streamer — the full range 
of what his coverage actually allowed.

The man left with more support than 
he’d received in years of being a patient 
somewhere else.

That was Paul’s first week on the job.
His instinct — giving the person in front 

of him more than the minimum — is what 
drove him out of corporate audiology in 

the first place. Paul had spent years in a 
system with too much red tape and too 
little room to actually help people.

The moment that crystallized it for him 
was when a patient needed a $5,000 
set of hearing aids. He pushed for a dis-
count. His manager approved 5 per cent.

“Two hundred and fifty dollars o�,” 
Paul says. “It felt like a slap in the face. 
It doesn’t help in the grand scheme of 
things.”

He knew he wanted something di�er-
ent. When Hear Right Canada reached 
out about the Alliston location — a satel-
lite clinic that had been operating part-
time under previous ownership, with 
some patients carrying away bad experi-
ences — he saw an opportunity. Not just 
to run a clinic, but to repair one.

“I have a personal investment in here,” 
Paul says. “I’m here to stay. There’s not 
going to be someone di�erent here next 
week or the year after. I’m here, and I’m 
here to listen.”

That philosophy shapes every ap-
pointment.

There’s an angle to hearing loss that 
most people don’t think about, and Paul 
raises it with almost every new patient. It 
has nothing to do with whether you can 
hear the TV.

When your brain is straining to pro-
cess incomplete sound and filling in 
gaps, working overtime to decode con-
versation in a noisy room, it draws on the 
same cognitive resources you use for ev-
erything else.

“You only have so much in that pool,” 
Paul says. “If a lot of it is being used just 
to hear, you have less left for everything 
else. People come home from a dinner 
party exhausted, not knowing why. They 
start avoiding those situations. They no-
tice their memory isn’t what it was.”

He’s seen patients trial hearing aids for 
30 to 90 days and come back reporting 
that their memory seemed sharper — not 
because the aids fixed their memory, but 
because their brain was no longer burn-
ing energy just to follow a conversation.

“People let it go for too long, and it 
cuts them o� — from family, from hobbies, 
from their life,” Paul says. “That leads to 
social isolation. It leads to depression. I 
don’t want that for anybody.”

He’s also aware of the elephant in the 
room.

“Most people walk through that door 
already thinking: this guy’s a salesman. 
He just wants to sell me a hearing aid. 

He doesn’t actually care about me,” Paul 
says. “I get it. I understand it. It doesn’t 
bother me anymore.”

His answer to skepticism isn’t a sales 
pitch. It’s a trial. Every new patient gets at 
least 30 days to use the aids in real life, 
whether that’s at work, in a noisy restau-
rant or watching TV, before making any 
commitment. The hearing test is free.

“You take it out for a test drive, just like 
anything,” Paul says. “You yourself will be 
the judge. And then you decide: is this 
worth it? Is Paul actually looking out for 
me?”

That 30-day window has produced 
some remarkable answers. A local wom-
an who’d had a viral infection destroy the 
hearing in one ear — a sudden, emergen-
cy-level loss that had gone incompletely 
addressed for years — came to Paul af-
ter giving up on performing music. The 
distortion was too much. Jam sessions 
sounded wrong. She’d quietly stepped 
away from something she’d loved.

Paul matched her to a hearing aid 
built for natural sound reproduction and 
worked with her through the adjustment 
period.

She came back. She could sing again.
“I make the joke with her now,” Paul 

says. “’When am I coming to your show?’ 
She’s getting closer.”

For patients who can’t easily get to 
the clinic, Paul goes to them. He recently 
visited a 105-year-old patient at home — 
oxygen tank and all — bringing his laptop 
and programming equipment to fit her 
hearing aids on her couch.

“Don’t ever su�er in silence,” he says. 
“I’m literally the only person who can 
help you with this. Tell me what’s going 
on — even if it’s bad news. We’re already 
in the room together. Let’s fix it.”

Beyond the clinic, Paul has joined Al-
liston’s BIA, sponsored local minor sports 
teams, and is actively building referral re-
lationships with area physicians and the 
ENT department at Stevenson Memorial 
Hospital. He’s helping o�oad appoint-
ments for wax removal, tinnitus assess-
ment, and hearing tests that don’t need 
to take up a doctor’s time.

Hear Right Canada — Alliston is ac-
cepting new patients. Hearing tests are 
free with no obligation. Home visits are 
available for those who need them. To 
book, call (705) 250-8884 or visit https://
hearrightcanada.ca/hearing-aids/loca-
tions/ontario/alliston/alliston-hearing-
clinic/

Hear Right Canada’s
Alliston clinic is quietly 
changing the way
patients experience 
hearing care

“I have a personal investment 
in here... I’m here to stay. 
There’s not going to be
someone di�erent here next 
week or the year after. I’m 
here, and I’m here to listen.”



BY BRIAN LOCKHART

You have probably seen the easily recognizable M&M Food Market logo on their trailer at 
events around town.

When you see that logo, you know that there is a group of people enjoying a delicious 
barbecue on a warm summer day.

Alliston M&M Food Market owner Colin Oake loves being out in the community and 
meeting local residents while bringing high-quality products to community events, schools, 
and wherever people are gathering to have fun.

M&M Food Market is passionate about providing meals that are easy to prepare, and it is 
high-quality food that is selected and tested by expert chefs in the M&M kitchen.

It is a one-stop location for nutritious meals that o�er variety, quality, and convenience.
Colin was involved in the food industry for 20 years before he became involved with M&M 

Food Market.
As a person who enjoys meeting people and interacting with the public, Colin was drawn 

to an industry where his personable demeanour allows him to meet local residents and help 
customers at the store.

“I was already a customer here,” Colin said of becoming involved with M&M Food Market. 
“I already loved the products and the business. I worked in the restaurant industry for around 
20 years, then the insurance industry for about �ve years. I thought I could bring my food 
sales experience here, so I thought it was a good opportunity to become my own boss and 
sell a product that I actually enjoy myself. I love being part of community events. �is time 
of year, there are a lot of end-of-year barbecues at the schools. I like seeing the kids having a 
good time. ”

Originally named M&M Meat Shops, the company rebranded under the new name M&M 
Food Market in 2014 to better re�ect their food selection and the variety of �avourful and 
healthy foods they o�er to their customers.

When you enter the Alliston store, you are greeted by a sign that states, ‘Absolutely no 
arti�cial colours, �avours or sweeteners in any of our food.’

Healthy food is a priority with M&M Food Market, and they make 
sure everything in their products is natural. 

Everything on the M&M Food Market’s shelves has been tasted, 
tested, and approved by the chefs who make the decisions about 
which products are of the high quality and taste suitable to be on the 
store’s shelves.

M&M Food Market o�ers ready-made food that makes life easier 
for many people, including a single person looking for a meal a�er a 

long day at work, or a family trying to have a meal between their busy activities.
“We’re always trying to �nd exciting new foods,” Colin explained. “Our innovations de-

partment is really the most successful part of our story. Food does not just end up on our 
shelves because there’s a space to �ll. If something is not popular and not selling, we will look 
for something better. We have an innovations department led by a head chef. It’s their job 
to curate the shelves and �nd foods that are becoming popular. �ey go out and taste-test 
multiple samples. �ey are looking for the very best version of a particular dish, as well as the 
most a�ordable option so we can give our customers the best price that we can. It’s nice to 
have a product that is a success and people appreciate.”

Gluten-free products are very popular and M&M Food Market has plenty to o�er those 
who prefer this type of food.

“Our gluten-free products are Celiac Society certi�ed and they taste good,” Colin said. 
“Much of the gluten-free products you �nd in grocery stores just don’t taste good, and it’s of-
ten unappealing. Our direction is - it has to taste good. We have over 35 certi�ed gluten-free 
products, and that’s always growing.”

�e store can be a part of a person’s regular grocery shopping expe-
rience with a wide variety of products that provide delicious options 
for just one person or an entire family or group gathering.

�is includes appetizers, meat, prepared foods, single-serve op-
tions, seafood, vegetables, and breads. �ere is a variety of desserts 
that will �nish any meal with a tantalizing special treat.

�e store is always well stocked, and shopping and �nding the 
product you want is easy and convenient. It is a bright and welcoming 
environment for shoppers.

Colin and his sta� are friendly, welcoming, and ready to help with 
anything you are looking for and can provide information on the 
products they sell. 

M&M Food Market o�ers a variety of healthy, delicious, and eas-
ily prepared foods for people on the go, and families who appreciate 
good food that is tasty, easy to prepare, and o�ers a variety of choices. 

�e M&M Food Market in Alliston is located at the Young King Plaza at 37 Young Street.
You can learn more by visiting the M&M Food Market website at

www.mmfoodmarket.com. 
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M&M Food Market –
Quick, convenient, and high-quality meals

Colin Oake



By Brian Lockhart

In an industry where many customers of-
ten feel rushed, pressured, or treated like just 
another number, SM Services in Alliston is 
taking a di�erent approach to customer ser-
vice and satisfaction.

Owner and Service Technician Sagi Marisi 
has spent more than 20 years in the automo-
tive industry, working in dealerships and auto-
motive repair facilities throughout his career.

Those experiences taught him not only 
how to repair vehicles, but he also learned 
how customers deserve to be treated.

After years of working in large corporate 
environments, Sagi decided to create a repair 
shop focused on honesty, quality workman-
ship, and genuine customer care.

SM Services is a modern automotive repair 
facility that has earned a reputation for excep-
tional service and attention to detail.

“Cars can be repaired almost anywhere,” 
Sagi explained. “What makes the di�erence 
is how customers are treated through the pro-
cess.”

From the moment customers walk through 
the door, they notice something di�erent. The 
shop is meticulously maintained and excep-
tionally clean, reflecting the pride the team 
takes in every aspect of their work.

While cleanliness may seem like a small 
detail, Sagi believes it demonstrates profes-
sionalism and respect for both customers and 
employees.

“We treat every vehicle as if it belongs to a 
member of our own family,” he explained. “If 
we wouldn’t be comfortable putting our own 
children into that vehicle, then the job isn’t 
finished.”

That commitment to quality extends be-
yond the repairs themselves. SM Services 
o�ers complimentary shuttle service, helping 
customers continue with their day while their 
vehicles is being serviced. Customers also re-
ceive a complimentary air freshener with ev-
ery visit – another small gesture designed to 
make people feel appreciated.

“Many shops are focused on the transac-
tion,” Sagi said. “We’re focused on the rela-

tionship. If spending a little extra helps a cus-
tomer feel valued, then it’s worth it.”

That philosophy has helped SM Services 
build a loyal customer base in Alliston, In-
nisfil, Barrie, and surrounding communities. 
Much of the shop’s growth has come through 
word-of-mouth referrals and positive online 
reviews.

To date, SM Services has earned more 
than 200 five-star Google reviews – a mile-
stone that Sagi views as one of the business’s 
greatest accomplishments. The shop has 
grown largely through customer recommen-
dation and the trust built within the commu-
nity.

Many of the reviews highlight the same 
themes: honesty, professionalism, fair pricing, 
and exceptional customer service.

Customers frequently describe their expe-
rience with comments such as ‘finally found a 
mechanic I can trust,” “honest and transpar-
ent from start to finish,” and ”the best custom-
er service I’ve experienced at an auto repair 
shop.”

Other comments praise the team’s will-
ingness to explain repairs clearly and never 
pressure customers into unnecessary work.

For Sagi, those reviews represent more 
than just a rating – they reflect the relation-
ships his team has built over the years.

“When customers take the time to leave 
a review, it means we’ve made a positive im-
pact,” Sagi said. “That’s something we’re in-
credibly grateful for.”

The team takes pride in explaining repairs 
clearly, helping customers understand what 
their vehicle needs, and why. There are no 
quotas to meet, no corporate sales targets, 
and no pressure tactics.

Instead, the focus remains on providing 
honest recommendations and allowing cus-
tomers to make informed decisions about 
their vehicles.

For Sagi, customer satisfaction is not sim-
ply a business goal – it’s a personal commit-
ment. 

“When someone trusts us with their vehi-
cle, they’re trusting us with their family’s safe-
ty,” he said. “That’s a responsibility we never 

take lightly.”
As SM Services continues to grow in Al-

liston, the mission remains unchanged – to 
provide top-quality automotive repair, excep-
tional customer service, and a level of care 
that customers rarely experience in today’s 
fast-paced automotive world.

At a time when many businesses are be-
coming increasingly automated and imper-
sonal, SM Services is proving that integrity, at-
tention to detail, and genuine customer care 
still matter.

For Sagi and his team, success isn’t mea-
sured by the number of vehicles serviced 
each day, it is measured by the relationships 
built, the trust earned, and the customers who 
return year after year knowing their vehicle is 
in good hands.

The shop receives drive-in customers as 
well as by appointment so you can plan your 
day and know that the team has ordered parts 
and is ready to work on your vehicle.

A full service auto repair shop, SM Servic-
es o�ers safety inspections, Uber inspections, 
oil changes, suspension and front-end work, 
starters and alternators, vehicle diagnostics, 
brake service and exhaust repairs, and new 
tires and seasonal tire swaps.

The shop also o�ers a ten per cent dis-
count for senior citizens.

SM Services has become a trusted and re-
liable automotive repair shop in Alliston with 
a focus on quality repairs and superior cus-
tomer service.

Sagi and his team enjoy meeting new cus-
tomers and taking the time to explain what 
repairs are needed on a vehicle to keep it 
running safely and e�ciently.

SM Services is located at 4987 Dean Drive 
in Alliston.

You can call for more information or to 
book an appointment at 647-834-7244. 
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4987 DEAN DRIVE, ALLISTON

SM SERVICES Bringing old-fashioned customer care 
back to automotive repair

Brakes • Suspension
Tune Ups • Oil Changes

Tires & More
FREE SHUTTLE SERVICE
Appointments Available
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At The Fireplace Stop, a customer’s 
experience is truly second to none.

Run by Andy Leonard, his family, and team, 
he says that their people are what make the 
store the comforting and welcoming space 
it is.

They’ll take care of you every step of the 
way, whether it’s picking out a product in 
their up-to-date showroom, right down to the 
recommendation on installation.

The Fireplace Stop will have everything 
covered, so all you have to worry about is 
enjoying.

Leonard prides himself on his businesses, 
bringing good people, high-quality products, 
and fair prices to the table.

“Everything, and a little bit more,” he adds.
But don’t just take their word for it, 90% 

of the jobs they do, the customer will phone 
back to thank them for their exceptional 
service, and quality team members.

The Fireplace Stop, founded by Leonard in 
1987, opened its location at Highway 9 and 
27 in Schomberg in 1990, where it stands to 
this day.

Now, Leonard and his family are coming 
full circle, as they have taken over the 
Fireplace and Leisure Centre in Seguin, 
Ontario, 1km from Parry Sound, where he 
grew up.

At The Fireplace Stop, not only does 
Leonard work with his three kids, but the 
team is like one big family, with many of its 
employees having been there for decades, 

the business is Canadian, family-owned and 
operated and always has been.

They bring their team to both locations, 
ensuring best treatment will never be a 
second thought.

At The Fireplace Stop, they understand the 
struggles you face every day and work hard 
to adapt to them. They know that you work 
hard too!

If you can’t come in during their 
operating hours, they invite you to make an 
appointment to visit, see their products, and 
meet their team in person.

Leonard makes sure his people are the 
best, in turn giving you the best experience 
possible.

His team knows exactly which product 
you’ll need after hearing your concerns, and 
the exact technical aspects needed for the 
job.

They also receive frequent recertifi cations, 
ensuring their technique remains up to date.

“You’re going to be taken care of the right 
way,” says Leonard.

Continuing to advance their business by 
meeting their customers where they are, The 
Fireplace Stop is renovating their showroom 
with the newest products and introducing 
fi nancing for all jobs.

Leonard believes that, like all high-ticket 
items in your life, you should be able to 
do the same with your jobs through The 
Fireplace Stop.

Financing is done directly online, 

ensuring customers can keep their personal 
information private and making it quick and 
easy for consumers.

At The Fireplace Stop, they can do a wide 
variety of jobs, including those on properties 
with snowmobile or boat access only.

They sell and service top-brand-name 
fi replaces at both locations, and also o� er 
hot tubs at their northern location.

At The Fireplace Stop, both sta�  and 
customers are treated like lifelong friends.
Many actually are, as Leonard says he knows 
almost everyone who comes through his 
doors.

Leonard and his team encourage you to 
stop by their stores, and understand for 
yourself what makes them your neighbours’ 
go-to business for decades.

Family Owned Business Established In 1987

6048 HIGHWAY 9, SCHOMBERG
800-843-1732 • FIREPLACESTOP.COM

90 OASTLER PARK DRIVE, SEGUIN
705-746-6800 • FPLC.CA

THE
FIREPLACE STOP
TAKING CARE OF YOU 
EVERY STEP OF THE WAY.

From Schomberg to Seguin, The Fireplace Stop’s 
story is one of family, fi re, and full-circle moments.
BY RILEY MURPHY
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KEN PRATT
Sales Representative

705.796.6753
Ken.Pratt@century21.ca BROKERAGE

Each offi ce is independently
owned and operated.

®

#1 Salesperson
in the Alliston
O�  ce 2026, here
to serve your needs!

BY BRIAN LOCKHART

Buying or selling a home will be one of the most 
important transactions you will make during 

your lifetime, and buying a home will likely be the 
biggest investment you ever take on.

Entering the world of real estate can be a 
daunting and stressful experience – especially for 
� rst time home buyers who may not be aware of 
everything that is involved when buying a prop-
erty.

Having a trusted, knowledgeable, and experi-
enced realtor to help guide you through the en-
tire process will make your experience easier, less 
stressful, and help you make informed decisions 
when it comes to making an o� er on a property 
or determining the correct asking price when you 
are selling.

Ken Pratt, a realtor with Century 21 in Allis-
ton, has the knowledge and experience to help you 
with buying or selling a property, and he always 
places the client’s best interest � rst.

Ken is a well known face around town. He 
owned the Beeton Foodland for seven years and 
was known for his friendly demeanour and help-
ful service with customers at the store.

He always had an interest in real estate and 
� rst achieved his license in 2002, but a business 
associate asked him to return to a local store to use 
his expertise to help a new owner.

When that tenure was completed, Ken made 
the decision to go into real estate full time. He had 
to retake the real estate courses again to update his 
quali� cations, and has now been a full-time real 
estate agent for the past 12 years. 

“� ere’s the business side of buying a house, and 
the living side of buying a house,” Ken explained of 

how he helps his clients � nd a suitable home.
� e business side deals with the purchase or 

selling price, and the negotiations that go along 
with a transaction.

� e living side of � nding a property deals with 
a buyer’s wants and needs when it comes to � nd-
ing a suitable property.

“I love interacting with people,” Ken said. “I 
worked with one family from Syria and I helped 
them � nd their � rst new home. I’ve worked with 
people who have lost theirs spouses and need to 
move. It’s not just selling the house – they need a 
plan for their investments and where they will go. 
It’s very satisfying to help people like this.”

When a client decides to sell their house and 
relocate to a new property, Ken urges his clients to 
� rst go out and see what is available so they know 
how their search will go.

“When you look at a house, you have to re-
member that people will be just as critical when 
going into your house,” Ken explained. “If you’re 
going to buy, you should see four or � ve houses 
because when you are looking for a house, you 
may know what you want, but when you start 
seeing properties, you will realize what really 
is important, and what would be nice to have. 
Quite o� en the best move is to select a house 
based on ‘needs’, then do the ‘wants’ later when 
it is a� ordable. Its the same with the location. It’s 
very important to � nd a location that is right for 
you.”

Ken is knowledgeable of the neighbourhoods 
and amenities that surround them in the towns 
that he serves.

Many potential buyers have a list of things they 
require to be near or services they may need to have 
close by. � is is important to know when you are 

looking at di� erent locations and neighbourhoods. 
Ken knows the schools, recreation facilities, 

medical facilities, shopping centres, pharmacies, 
service groups, sports groups, and restaurants that 
are close to di� erent neighbourhoods.

� is knowledge helps clients narrow down 
their search and avoid wasting time by looking 
at houses in areas that just aren’t suitable for their 
lifestyle.

Many people have been frustrated by rising 
home prices over the past few years, howevetr real 
estate is always a good investment.

“Houses have always kept their value,” Ken ex-
plained. “� is is the perfect storm right now for 
someone to buy. In some cases, prices are falling, 
but the value is still there. People need a real estate 
agent to work with them on � nding the right place 
and value.”

Ken helps � rst time house buyers prepare to 
enter into the market by ensuring they have the � -
nancing and means to buy a home that they want. 
It can be frustrating for buyers who want to bid 
on a house, only to � nd the home is really out of 
their a� ordable price range and they have wasted 
their time. 

Finding the right house for you and your fam-
ily can be a challenge. By working with a trusted 
real estate professional who knows the trends, 
the market, and the inventory available, you can 
achieve your goals while being advised and in-
formed by an experienced realtor. 

Ken is a trusted, knowledgeable, and experi-
enced real estate agent who strives to achieve the 
best results for his clients. 

You can view current listings on the website at 
www.kenpratt.ca or call Ken directly at 705-793-
6753.

KEN 
PRATT
A trusted,
professional and
knowledgeable real estate
agent in the region

En t e r i n g  t h e  w o r l d  o f  
r e a l  e s t a t e  c a n  b e  a  
d a u n t i n g  a n d  s t r e s s f u l
e x p e r i e n c e  -  e s p e c i a l l y
for fi rst time home
b u y e r s . . .
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TAKING THE 
STRESS
OUT OF
TAXES

26 Victoria St. W.,
Alliston

(249) 505-0323

ataxingsituation.ca

Beyond
the refund:
Rob Katzman shares his philosophy
for smart tax planning

By Sam Odrowski

Rob Katzman will be the fi rst to tell 
you he didn’t always have his fi nan-
cial house in order.

Before entering the fi nancial industry, 
Katzman spent 23 years in the restaurant 
business, including three as a restaurant 
owner. Life was busy, taxes were an af-
terthought, and eventually the Canada 
Revenue Agency (CRA) came knocking.

“I stuck my head in the sand, not do-
ing my taxes, and that’s when Revenue 
Canada came by to kick me,” he said with 
a laugh.

What followed could have left a lasting 
bitterness. Instead, it left a lasting obliga-
tion. The people at Revenue Canada who 
helped him work through his situation 
were, by his own description, genuinely 
helpful — and Katzman made himself a 
promise.

“I vowed at some point in the future I 
would pay that back,” he said. “And that’s 
what I’m doing now.”

That vow became A Taxing Situa-
tion, the Alliston-based tax preparation, 
bookkeeping, and fi nancial advisory fi rm 
Katzman has built over the past decade 
into one of the largest tax practices in the 
region.

A career that built the right foundation
The path from restaurant owner to tax 

professional wasn’t a straight one.
After leaving the restaurant industry, 

Katzman spent 15 years as a fi nancial 
advisor with Freedom 55, where he de-
veloped a perspective that still drives his 
business today. He noticed that most in-
vestment professionals gave little or no 
thought to the tax implications of the ad-
vice they were giving clients.

“I always approached my business 
from a tax perspective,” he said. “It 
amazed me how few investment profes-
sionals actually take tax into consider-
ation when investing their clients’ [mon-
ey].”

That advisory mindset, focused on 
keeping what you earn rather than just 
growing what you have, became the 
philosophical backbone of A Taxing Situ-
ation. Katzman is a Certifi ed Professional 
Business Advisor (CPBA), and he’s quick 
to distinguish his work from the transac-
tional model most people associate with 
tax season.

“We’re not just data entry clerks,” he 
said. “We’re not just taking your stu� , typ-
ing on a keyboard, and sending you on 
your way.”

After 15 years at Freedom 55, he re-
tired. But his retirement didn’t last long.

“I got bored,” he said. “I started this up 
as a hobby — and now 10 years later I 
have six franchisees and one of the larg-
est tax practices in the region.”

The right refund, not the biggest one
A Taxing Situation now operates out 

of a multi-room o�  ce on Victoria Street 
West, a space Katzman moved into dur-
ing the height of COVID-19, investing 
roughly $100,000 in improvements. The 
o�  ce not only serves clients locally but 
across Canada and internationally, in-
cluding the United States, Ireland, Po-
land, and the Czech Republic.

But the core of the business remains 
rooted in personal, year-round relation-
ships.

“When you come to us, you’re working 
with the same person year in and year 
out,” Katzman said. “They get to know 
you, they get to know your family, they 
get to know your situation — as opposed 
to you being the fl avour of the month.”

He’s also candid about a misconcep-
tion he runs into regularly — one that he 
admits could get him in trouble.

“Tax preparation is not about getting 
you the biggest refund,” he said. “Tax 
preparation is about getting you the right 
refund — making sure you pay the right 
amount of tax. It’s about knowing the 
rules and using the rules to your best ad-
vantage.”

For clients who walk in anxious or 
overwhelmed, the approach is deliber-
ate. Katzman describes it as mentorship 
over intimidation — a direct contrast, he 
notes, to the anxiety Revenue Canada 
tends to create for most people.

“There are two ways to motivate peo-

ple,” he said. “One way is through intimi-
dation — and that’s Revenue Canada’s 
method. Most people have PTSD when 
it comes to taxes. We prefer a mentoring 
approach. We take you by the hand, we 
walk you through the process — and we 
tell a few jokes every now and then.”

Rooted in Alliston
For Katzman, the business has never 

been separate from the community that 
supports it.

A Taxing Situation made a $25,000 
donation to Stevenson Memorial Hospi-
tal a few years ago and just recently do-
nated an additional $25,000. Katzman 
serves as president of the Alliston & 
District Chamber of Commerce, sits on 
town economic development commit-
tees, and sponsors local soccer teams. 
He has also served as the on-screen tax 
expert for CTV Barrie for four consecu-
tive years, and is the current chairperson 
of his association for taxing and 
accounting professionals.

Katzman doesn’t hesitate to 
challenge others in the industry 
to do the same.

“It’s about taking care of your 
community,” he said. “We chal-
lenge other tax preparers and 
accountants within the commu-
nity to do the same thing — and 
if they don’t, why not?”

The local focus is also a de-
liberate business philosophy. In 
an era of national chains and 
U.S.-owned fi nancial services 

companies, Katzman makes a pointed 
argument for keeping dollars close to 
home.

“Your profi t stays here,” he said. “It 
benefi ts the local economy.”

With a new physical location recently 
opened in Markdale and franchisees op-
erating in Barrie and the broader Alliston 
area, the model is expanding — but the 
mission, he says, hasn’t changed.

“Come on in,” Katzman said, to anyone 
who’s been putting o�  their taxes, their 
bookkeeping, or their fi nancial planning. 
“You don’t have to have things perfect. 
That’s our job.”

He knows fi rsthand how easy it is to 
fall behind — and how much a little guid-
ance can change everything.

 A Taxing Situation is located at 26 
Victoria St. W. in Alliston. To book a free 
initial consultation, visit ataxingsituation.
ca or call (249) 505-0323.

A Taxing Situation helps
clients navigate taxes
confi dently and pay only 
what they owe
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FURNITURE and
MATTRESS WORLD

F U R NITU R E  STOR E
4 3 V ICTOR IA ST. W ., ALLISTON

705-435-5678

www.briscofurniture.com   |   www.mattressworld.ca
M ATTR E SS W OR LD

1  V ICTOR IA ST. W ., ALLISTON

705-435-9777

You spend around a third of your life 
asleep.

It only makes sense to spend that 
time in comfort so you can live your 
days feeling rested, alert, and physically 
restored.

Brisco’s Mattress World in Alliston 
o� ers a full line-up of quality mattresses, 
box springs, bedroom furniture, and 
other bedroom niceties so your most 
private room will refl ect your taste and 
meet your required comfort level.

Brisco’s Mattress World opened its 
doors 13 years ago, when Ken Brisco, 
owner of Brisco Furniture & Appliances, 
located just down the street, realized 
there was a need for a separate store 
focused on mattresses and bedding.

Brisco Furniture & Appliances already 
had a solid local reputation as the pre-
mier location in the region for furniture 
and appliances based on quality prod-
ucts and superior service.

Ken brought that same superior 
service and quality products to Brisco’s 
Mattress World and the region has trust-
ed him and his sta�  for their knowledge 
of products and non-pushy approach to 
sales.

Customer service and making sure 
their customers are happy with their 
purchase is a main focus of the store. 

Buying a new mattress can be a chal-
lenging endeavour for many people. 

There are many styles to choose 
from, ranging in softness from plush to 
extra fi rm for those who require more 
body support.

There is also a wide range of prices 
and many di� erent manufacturers of 
bedding products to consider. 

The only person who can decide 
what they need in a mattress is you. You 
will be spending around eight hours ev-
ery night on a new mattress, so choos-
ing the right one is important.

When entering the store, some cus-
tomers may be a little intimidated by all 
the di� erent styles of mattresses and 

have di�  culty deciding which one is 
best for them.

This is when a hands-on approach is 
best.

Brisco’s Mattress World sta�  encour-
age visitors to try di� erent mattresses – 
and that doesn’t mean just placing your 
hand on a mattress to see how soft or 
fi rm it is.

Customers are encouraged to lie 
down on a mattress to get the real feel. 
You can try it for a minute, or 30 min-
utes, if that’s what it takes.

“When customers come in here, we 
provide great customer service,” said 
store sales associate Eloine Hunter. “We 
give advice. There are customers who 
come in and are not sure if they want 
to buy a new mattress and they speak 
to me about it. I provide them with op-
tions and o� er advice. Some people are 
coming here looking for furniture, like a 
new headboard. They will tell me about 
the colour of the bedroom and they will 
want something to go with that. I will 
always ask about the colour scheme 
and what kind of light comes into the 
room. We even have bunk beds and 
kids’ furniture.”

While some people prefer to replace 
their mattress every few years, Eloine 
explained that some people need a new 
mattress due to a change in lifestyle. An 
injury or illness may require someone 
to fi nd a new mattress to help with pain 
relief or some other kind of discomfort. 

“People are looking for comfort when 
they sleep,” Eloine explained. “They 
just want to sleep comfortably. We carry 
everything from plush mattresses to 
ultra-fi rm mattresses. Medium fi rm mat-
tresses tend to be the most popular, but 
di� erent brands will feel di� erent.”

The store carries a wide selection 
of products ranging from inexpensive 
mattresses to higher-end products. They 
can help you decide on the right product 
depending on your needs and budget. 

Many well known and popular mat-

tress brands are available including 
Sealy, Tempurpedic, Sterns and Foster, 
Dream Star, BeautyRest, Serta, and 
Kingsdown.

The superior customer service contin-
ues after you buy your new mattress.

Delivery personnel at Brisco’s Mat-
tress World are highly trained, e�  cient 
and friendly, and do an excellent job of 
both delivering your new product and 
removing your old mattress.

If you have ever tried getting rid of an 
old mattress, you know what a challenge 
that can be.

There is a small fee for removing your 
old mattress, however that fee mitigates 
the frustration of trying to remove it 
yourself, as well as the fee you will still 
pay if you manage to get it to the local 
landfi ll.

Delivery and set-up are free if you live 
within a 45-minute drive from the store. 

One of the reasons the customer ser-
vice at Brisco’s Mattress World is known 
to be so good is the company culture 
that refl ects how the business operates.

There are no high-pressure sales. 
Sales associates will help you and 
advise you on what you want and need, 
to make sure you are happy with your 

purchase.
It is a family run business that treats 

both customers and employees with re-
spect which translates to a healthy work 
environment and a pleasant experience 
for customers.

With a variety of products, knowl-
edgeable and friendly sta� , and superior 
customer service, Brisco’s Mattress 
World has become the leading store for 
mattresses and bedding items in the 
region. 

Brisco’s Mattress World is conve-
niently located in downtown Alliston at 1 
Victoria Street.

You can see what’s new at the store 
on their Facebook page, or call them at 
705-435-9777.

Brisco’s Mattress World – It’s worth a good night’s sleep

Customers are encouraged 
to lie down on a mattress to 

get the real feel. You can try it 
for a minute, or 30 minutes, if 

that’s what it takes.

FREE
DELIVERY
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19 Queen Street N., Tottenham
905-936-3818
info@tottenhampaintandpaper.com
www.tottenhampaintandpaper.com

Mon - Fri: 9:00am - 5:00pm
  Saturday & Sunday: 10am - 3pm

BY BRIAN LOCKHART

T here are some decisions you will 
make that will really a� ect your life-
style and how you feel about your 

surroundings. 
One of those decisions is choos-

ing the right colour and design for your 
home, both on the outside and on your 
interior walls, that will refl ect your taste, 
alter your mood, and create a better feel-
ing when you are at home.

The exterior colour of your home will 
defi ne the place where you live and 
set your home apart from others on the 
street. Carefully coordinated colours will 
show the trim and windows and defi ne 
the look of the house.

On the inside, the interior colours you 
choose for your walls will add your per-
sonal touch to the decor, enhance your 
home’s appearance, and create the over-
all appeal of your surroundings.

Whether you choose neutral shades 
for a more earthy feel, or colours that pop 
for that special room, the colours you se-
lect will set the tone of a room and the 
home.

Tottenham Paint & Paper is a Benja-
min Moore authorized dealer that o� ers 
quality solutions when it comes time to 
get out your paintbrush and rollers and 
defi ne the look of your home.

The store is a hidden gem nestled in 
the quaint town of Tottenham and is an 
independent retailer that specializes in 
Benjamin Moore products. 

Established in 1990, the store has 
been the go-to place for paint for many 
local residents as well as customers from 
surrounding towns in the region who like 

the service and quality products.
The store also carries a full line of 

wallpaper with sample books available 
so customers can look through many 
designs before deciding which will look 
best in a particular room.

Store owner Christa Lacey took over 
the Tottenham business in 2022 after 
working there for several years. 

Christa had experience as a house 
painter after a long career in accounting, 
which allowed her to take over the store 
with experience in both paint and busi-
ness.

She greets her customers with enthu-
siasm and a friendly demeanour, and she 
has the knowledge and experience to 
advise customers on the products they 
need for a project.

“We sell premium Benjamin Moore 
products,” Christa explained. “We have 
a full range of interior and exterior paints 
and stains for primarily residential cus-
tomers. We do sell to contractors as well. 
When you come into the store, the fi rst 
thing we do is assess your needs. ‘What 
are you painting?’ is the fi rst question we 
ask. For customers who have no idea 
what they want, we will start o�  by just 
fi nding out what they like. Other custom-
ers know what they want. Some cus-
tomers are doing very small steps when 
painting, while others will want to paint an 
entire house. We help with their needs.”

Christa and her sta�  work with cus-
tomers and help them decide the right 
shade for what they want to accomplish.

There are thousands of paint colour 
samples available, and Christa encour-
ages customers to take some home with 
them to see them under the light in a par-

ticular room.
When you choose a colour, Christa 

and her team follow a set formula when 
mixing the paint so the shade is always 
the same as on the samples. This means 
the paint you receive will be exactly the 
same as the shade you select.

You can choose fi nishes ranging from 
fl at to pearl and semi-gloss, with each fi n-
ish designed to complement walls, ceil-
ings, or trim, depending on your taste.

When painting, choosing a high-quali-
ty paint will produce superior results.

“With higher-priced paint, you’re get-
ting a better quality paint, a thicker paint, 
and better coverage,” Christa explained. 
“If you select a less expensive paint, you 
are going to need more paint to com-
plete the job, so you’ll end up spending 
more. Benjamin Moore has at least 3,500 
colours. We like to stick to the formula 
for consistency. If you need more of the 
same paint a year from now, we can mix 
the exact same shade.”

Painting is a job that requires tools. 
The store carries a full lineup of paint 
brushes, rollers, and everything you 
need to get the job done.

If you would like to brighten up a room 
with wallpaper, Tottenham Paint and Pa-
per has many samples of current trends 
you can look through before making a 
decision.

In addition to paint and supplies, 
Christa also fi lls every little cor-
ner with unique gifts items and 
décor accessories. 

Christa and her team at Tot-
tenham Paint and Paper pro-
vide superior customer service, 
excellent product knowledge, 
and a friendly way of dealing 
with customers who arrive at the 
store.

Many customers come to the 
store from other towns because 
they appreciate the personal-
ized service in a friendly small 

town environment. 
Benjamin Moore is a leading manu-

facturer of quality paint products since 
1883. The company has gained a solid 
worldwide reputation for quality paint 
products. 

Tottenham Paint & Paper is conve-
niently located in downtown Tottenham 
at 19 Queen Street North.

You can visit online at www.totten-
hampaintandpaper.com, email at info@
tottenhampaintandpaper.com, or call at 
905-936-3818.

The store is open Monday to Friday, 
from 9:00 a.m to 5:00 p.m., and Saturday 
and Sunday from 10:00 a.m to 3:00 p.m.

TOTTENHAM PAINT & PAPER –

A hidden gem with wonderful colours, design and superior customer service
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Sandra Phekoo Financial Services Inc.
HOME  •  AUTO  •  LIFE • INVESTMENTS  •  GROUP • BUSINESS  •  FARM • TRAVEL

46 Wellington St. W., Unit 4A, 2nd Floor, ALLISTON    |    705-435-6294    |    Phekoo_Financial_Services@cooperators.ca

By Sam Odrowski

Sandra Phekoo has spent more than 25 years in 
the insurance and fi nancial services industry. Over the 
course of her career, she has witnessed fi rsthand what 
happens when families are prepared for life’s unexpect-
ed turns—and the devastating fi nancial strain when they 
aren’t.

“Nobody wants to think about illness or death,” says 
Phekoo, owner of Co-operators Insurance in Alliston. 
“But those things happen. And when they do, having 
something in place — even something small — can make 
an enormous di� erence for the people left behind.”

This isn’t just a corporate message delivered from a 
distance. Having watched how quickly a health crisis, 
sudden loss, or sudden unemployment can upend a 
household, Phekoo is deeply passionate about helping 
families secure a safety net before they need it.

While Phekoo has been working in the sector since 
1999, she took ownership of the Alliston Co-operators 
o�  ce in 2024. The o�  ce itself has been a staple of the 
local community for roughly 40 years, and Phekoo is a 
familiar face within it, having joined the team in 2008 
after moving to town in 2006.

Throughout her tenure, she has guided clients 
through various economic cycles. Right now, however, 
she notes that the fi nancial anxiety gripping local fami-
lies is as heavy as she can remember.

What’s keeping families up at night?
“The biggest things are food on the table, paying the 

mortgage, the basic costs of getting to and from work,” 
Phekoo says. “People are not even thinking long term 
right now. They’re focused on their immediate needs — 
just taking care of what’s in front of them.”

With mortgage renewals landing at signifi cantly high-
er rates, household budgets are being stretched to the 
limit. The soaring costs of groceries, rent, and everyday 
essentials have made long-term fi nancial planning feel 
like an unattainable luxury. For young families, the math-

ematical reality is particularly punishing as they attempt 
to balance rent and childcare with the dream of future 
home ownership, all while trying to set a little aside.

Local retirees face a di� erent version of the same fi -
nancial strain. Many are living without the cushion they 
expected, relying entirely on CPP benefi ts. If a partner 
passes away, the sudden reduction in government ben-
efi ts can plunge the surviving spouse into a precarious 
situation.

Something is better than nothing
The core philosophy Phekoo brings to almost every 

client meeting is simple: you don’t need a fl awless, ex-
pensive plan. You just need a starting point.

“Not everybody can a� ord the right amount of cov-
erage right now. I understand that,” she says. “But 
something as opposed to zero — those matters. Have 
something in place that fi ts your budget.” This practi-
cal approach defi nes how she treats every person who 
walks through her door. For example, if a standard fi -
nancial analysis suggests a client needs $3 million in 
life insurance, but their immediate concern is covering 
a $500,000 mortgage on a tight budget, Phekoo won’t 
pressure them into a premium they can’t a� ord. Instead, 
she helps them secure what is realistic, manageable, 
and impactful for their family today.

That same tailored logic applies to wealth manage-
ment. Phekoo recalls a young woman who came to her 
from another fi nancial fi rm. The client was diligently 
contributing to a Tax-Free Savings Account (TFSA) ev-
ery month, only to withdraw the exact same funds days 
later to pay back family members who had fi nanced her 
university education. Her previous advisors had never 
questioned the counterproductive cycle. 

Phekoo did.
“I said, why are you putting it in and taking it out? Pay 

o�  your obligation fi rst. Put $50 a month in savings so 
you’re staying on track, but deal with the higher interest 
debt fi rst.”

It was straightforward, common-sense advice that 

simply hadn’t been o� ered elsewhere.
“They come to us for knowledge. ‘Help me with a 

path. Help me with my goal.’ That’s what we’re here for.”

A local o�  ce in a growing community
While Co-operators is widely recognized for home 

and auto insurance, the Alliston agency operates as a 
full-service fi nancial hub. The team provides life insur-
ance, critical illness and disability coverage, and invest-
ment vehicle management (including TFSAs, RRSPs, 
and RESPs), alongside ongoing fi nancial reviews that 
adapt as their clients’ lives evolve.

As Simcoe County grows and welcomes diverse new 
residents from around the world, Phekoo is intentionally 
building a team that mirrors the community. By o� ering 
services in Spanish and Tamil, the o�  ce ensures that 
newcomers can navigate complex fi nancial concepts 
and ask questions in the language they speak most 
comfortably.

“It builds trust,” Phekoo says. “We can educate them, 
explain the process. That’s how we start.”

Her commitment to Alliston extends well beyond 
business hours. Phekoo actively sponsors local events 
and backs community organizations, prioritizing her 
role as a supportive neighbor above that of a business 
owner.

“I try to get involved not because I work here, but 
because I love this community and I want it to be better,” 
she says. “That’s tied into everything I do.”

No question is too small
For anyone hesitating to look at their fi nancial pic-

ture, Phekoo’ s invitation is simple: book a conversation, 
clear up the lingering uncertainties, and get a clear view 
of where you stand, entirely free of obligation.

“People are sometimes afraid to ask because they 
don’t want to sound uninformed,” she says. “But those 
are exactly the questions you should be asking. Come 
in. We’ll talk. You make the decision that’s right for your 
family.”

BEYOND THE POLICY:
Local Insurance Expert Empowers
Families to Plan for the Unexpected
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The Community Parts People Since 1972

239 Church St. S., ALLISTON  705-435-4374

DAVENPORTS
AUTO PARTS

For more than 50 years, Davenports Auto Parts has 
been the trusted name drivers turn to when they need 
quality aftermarket auto parts and friendly, knowledge-
able service. With locations in Alliston, Orangeville, 
Shelburne, and Bradford, Davenports has grown into a 
true community staple — and the Alliston store is proudly 
celebrating two years at its Church Street South location.

 The Davenports story began back in 1972, when 
founder Gord Davenport opened the very fi rst store at 
Mono Plaza near Orangeville. The shop quickly became 
a hit, leading to a second location and steady growth 
over the decades. Today, the business is still proudly fam-
ily run, now led by the third generation: Steve Kallay and 
Kim Noseworthy.

A Fresh, Modern Look in Alliston
When Davenports expanded into Alliston, they 

stepped into a location that had seen better days — but 
they saw potential. After a full top to bottom renovation, 
the store now feels bright, clean, and completely revital-
ized.

 “All new fi xtures, new fl ooring, new shelving, new 
counters, new vehicles, and new signage — everything,” 
says Alliston Branch Manager Janice Williams. “It’s a 
whole refresh, and it makes for a much better experience 
for our customers. This is our two year anniversary in Al-
liston, and it feels great.”

Your Local Source for Parts, Supplies, and
Expert Advice

Whether you’re a professional automotive repair shop, 
a seasoned backyard mechanic, weekend tinkerer, or 
someone who just likes to keep their vehicle running 
smoothly, Davenports has you covered. Their shelves are 
fully stocked with:

 Oil, fi lters, antifreeze, essential fl uids, wiper blades, 
lighting, electrical and hard parts for all your repair and 
maintenance needs

Automotive paint, chemicals and lubricants
Car wax, cleaners, and detailing products
Trailer, towing and cargo control products
A full range of quality hand and power tools
Janitorial, sanitation and safety supplies

Plus much more!
 And if we don’t have it in stock we can special order 

it — even for vintage vehicles.

Trusted by the Pros
Davenports isn’t just a favourite among walk in cus-

tomers. They’re also a trusted and leading supplier for 
automotive and commercial repair shops, paint & body 
shops, dealerships, farms and other community leading 
professionals.  

 Shops rely on Davenports for fast delivery, deep 
product knowledge, and a massive inventory. Many 
sta�  members have years of hands on experience and 
a depth of knowledge, giving them the insight to help 
customers choose the right part the fi rst time.

 Over the years, customers have built real relation-
ships with the team. It’s not unusual for someone to 
call in and ask for a specifi c sta�  member by name — a 
testament to the trust and personal service Davenports is 
known for.

Modern Convenience Meets Old School Service
Davenports blends friendly, local service with modern 

convenience. Their text to store feature lets you text 
inquiries and pictures into the local store phone number 
and the online inventory lets customers browse products 
from home, check availability, and place orders for quick 
in store pickup. Product information is always being up-
dated, and weekly fl yers are available online so shoppers 
can catch the latest deals.

 “We can get just about any auto part,” Janice says. 
“We work with several suppliers, and our sta�  has years 
of knowledge. We’re here to help.”

Visit Davenports Auto Parts
Whether you’re maintaining your daily driver, restoring 

a classic, or keeping a shop running smoothly, Daven-
ports Auto Parts is ready to help with expert advice and 
a smile.

Alliston Location: 239 Church St.
Online: www.davenports.ca  
Phone/Text: 705 435 4374

The Region’s Go To Team for All Your Auto Parts, 
Commercial and Industrial Product Needs!



Whether it’s a packed wedding dance fl oor, a corporate 
event, or a lively community celebration, Du� erin DJs 

has built a strong reputation across the region for creat-
ing memorable events that guests talk about long after the 
music ends.

Founded and operated by Sam Odrowski, the business 
provides professional DJ and MC services, along with 
sound, lighting and entertainment packages tailored to a 
wide range of occasions. While weddings remain the core 
of the business, Du� erin DJs also works corporate events, 
buck-and-doe parties, fundraisers, birthdays and celebra-
tions of any kind. The business operates throughout New 
Tecumseth and the surrounding area.

For Odrowski, the job is about far more than simply 
playing music.

“We’re not just pressing play on a playlist — we’re help-
ing create memories people are going to associate with 
some of the biggest moments of their lives,” he said.

That mindset has helped Du� erin DJs grow largely 
through word-of-mouth recommendations and positive re-
views from satisfi ed clients, while also building a local pres-
ence by DJing at the Tottenham CRIC Draw and Dance, 
Gibson Centre, Stevenson Inn, and Tottenham Legion.

To the southwest, Odrowski has become a familiar face 
at many of Du� erin County’s best-known events, includ-
ing the Orangeville BIA Christmas Tree Lighting, HollyFest 
Christmas Market, Boo on Broadway Street Festival and the 
Orangeville Food Bank’s Coldest Night of the Year Walk.

“A shout out to DJ Sam from Du� erin DJs for doing an 
amazing job at our Christmas Market,” wrote HollyFest 
Orangeville on Facebook. “He did a great job engaging 
the crowd and keeping everyone in a festive mood. We 
would highly recommend him and will be using him at fu-
ture events.”

While community events have helped establish local 
recognition, weddings remain the business’s biggest fo-
cus. From rustic barn receptions and elegant banquet halls 
to private backyard celebrations, Du� erin DJs has worked 
weddings of all sizes and styles throughout Southern On-
tario and the GTA.

Odrowski says one of the most important parts of the 
job is understanding the room’s atmosphere and adapting 
throughout the night.

“A big part of being a DJ is learning how to read the 
room,” he said. “Every crowd is di� erent, and knowing 
when to slow things down or bring the energy up can com-
pletely change the atmosphere of an event.”

That ability to connect with guests and maintain mo-
mentum throughout the evening is something clients regu-
larly highlight in reviews.

“The dance fl oor was packed the entire time, with 
guests of all ages having a blast and the energy staying 
high from start to fi nish,” wrote recent newlyweds Ashley 
and Nevin. “He can truly read the room and deliver an 
amazing experience.”

Flexibility is another recurring theme in client feedback. 
Reviews frequently mention Odrowski’s willingness to ac-
commodate last-minute timeline changes, adjust music 
selections on the fl y and work collaboratively with photog-
raphers, caterers and venue sta�  to keep events running 
smoothly.

“I always try to make the process as stress-free as pos-
sible for clients,” said Odrowski. “Especially with weddings, 
people already have so much on their plate, so I want them 
to feel confi dent that the entertainment side is taken care 
of.”

Rather than relying on a one-size-fi ts-all playlist, Du� erin 
DJs tailors music selections to each event’s audience and 

atmosphere. Whether it’s classic rock, country, Top 40s, 
EDM, throwback hits or dance music, the goal is to create 
an environment where guests of all ages feel engaged.

“One of my favourite parts of the job is seeing di� er-
ent generations out on the dance fl oor together,” Odrowski 
said. “When grandparents, parents and younger guests 
are all enjoying themselves at the same time, that’s when 
you know the night is going well.”

Beyond music, the business also o� ers professional 
sound and lighting packages designed for both intimate 
gatherings and larger venues. Du� erin DJs additionally 
provides a 20-inch disco ball setup and an audio guest-
book service, allowing guests to leave recorded messages 
and memories for hosts to revisit long after the event ends.

The company has also recently introduced a sleek 
white DJ setup designed specifi cally for weddings and up-
scale events. The modern design allows the equipment to 
blend seamlessly into elegant décor while still maintaining 
a polished visual presence.

As demand for experienced entertainment providers 
continues to grow, Odrowski says professionalism and 
preparation remain central to the business.

“I’ve always believed that professionalism matters just 
as much as the music,” he said. “Showing up prepared, 
communicating clearly and adapting when things change 
are all huge parts of running a successful event.”

For many couples and event organizers, hiring a DJ is 
about more than simply choosing songs — it’s about trust-
ing someone to help shape the atmosphere of an impor-
tant celebration. That responsibility is something Odrowski 
says he takes seriously every time he books an event.

“The best compliment I can get is when guests come up 
after an event asking for my contact information because 
they enjoyed the night so much,” he said.

For couples planning their wedding day, businesses 
organizing corporate functions or community groups pre-
paring for large public events, Du� erin DJs continues to 
establish itself as one of the region’s trusted names in live 
event entertainment.

To learn more or book an event, visit Du� erin DJs on 
Facebook at facebook.com/Du� erinDJs and Instagram 
at instagram.com/du� erindjs. Sam Odrowski can also be 
reached directly by phone at 289-404-4579 or by email at 
Du� erinDJs@gmail.com.

Cell: 289-404-4579
Du� erinDJs@gmail.com
facebook.com/Du� erinDJs
instagram.com/du� erindjs

Corporate
Events,

Weddings,
and more...
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From weddings 
to community 
events,
Du� erin DJs 
keeps the
party going

We’re not just pressing play
on a playlist, we’re helping
create memories...
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63 Tupper St. W., Alliston
CALL 705-435-2828

OR VISIT
GIBSONCENTRE.COM

BY BRIAN LOCKHART
It is a stunning heritage building in the heart of Alliston, 

complete with a clock tower, vintage brickwork, and heavy-
beam construction that de� nes a long-ago era in the town.

� e Gibson Cultural Centre, in its current state, was cre-
ated as a labour of love by local residents who made the e� ort 
to turn an old warehouse, built in 1889,  into a modern centre 
for the arts, music, social gatherings, and learning.

� e Centre opened in 2007, and this three-story building 
maintains the charm of the 19th century while providing a 
modern aesthetic for all of its activities.

� e bell tower holds the bell from the original Alliston 
Town Square and it chimes on the hour during the day.

Now going into its 20th year as a cultural centre, the Gib-
son Centre is thriving and has become the cultural hub of the 
community.

“We are rich in heritage, and alive with culture,” is how 
Gibson Cultural Centre Executive Director Jennifer Fortin 
described her surroundings. “In our 20 years, we have  devel-
oped, grown,  and deliver  a year round complement of artistic 
expressions through the Gibson school of the arts for adults 
and children. � e Gibson Centre has become a vital hub for 
arts and culture, and our connection to the community has 
grown tremendously. We are proud that people look to us 
to inspire them and celebrate life’s special moments, includ-
ing weddings, birthdays, anniversaries, bris’, and quincea-
ñeras. We also host the premier Robbie Burns celebration in 

the region. While the Gibson Centre faced signi� cant chal-
lenges and growing pains following its grand opening, we 
have successfully established ourselves as a cornerstone of 
the community. Today, we maintain strong relationships and 
frequently collaborate with other local organizations to build 
a more vibrant community together.”

It was through a lot of hard work and determination that 
turned things around to make it the vibrant and thriving cen-
tre it is now.

On the main � oor of this vintage building, the art gallery 
is a fascinating space that hosts several art exhibits each year 
by both art groups and notable single artists.

� e gallery is bright and spacious and visitors can view 
the artwork that ranges from traditional work to ultra-mod-
ern depending on the artist and their style.

In the east wing of the main � oor, the Honda Performance 
Hall is a venue for both music and stage productions.

It is a 150-seat theatre that hosts a variety of professional 
bands and top-name performers throughout the year. � is 
venue creates an intimate connection between the performer 
and the audience.

On the second � oor there are gathering spaces suitable for 
parties, weddings, company events, and social gatherings.

Rotary Hall occupies the west wing of the building, while 
Holmstrom Hall is located in the east wing. Both halls are 
large enough to accommodate 150 people.

You can rent a room for a small private a� air, or one of 
the halls if you are planning a 
gala event and want a special 
place to host it.

Guests are enthralled with 
the charm of the original 
brick and woodwork and the 
over all decor of the building. 

� e Gibson Cultural Cen-
tre is a beautiful place for a 
wedding. � ere are private 
dressing rooms available for 
the bridal party to get ready 
for the big event.

In the basement, the Mer-
cer Pub features live enter-
tainment for a fun night out.

Many independent clubs 
and groups routinely meet at 

the Gibson Cultural Centre to use the space for their artistic 
endeavours.

� e Centre also runs many programs within its School of 
the Arts that help people learn and achieve personal goals.

“� e Gibson Cultural Centre continues to serve as a vi-
brant hub of activity and I am pleased to say that our pro-
gramming is thriving year round, o� ering a diverse range of 
activities including culinary arts, visual arts, mixed media, 
ballroom dancing and specialized workshops,” Jennifer ex-
plained. “We are also proud to have Artist in Residence Greg 
Hindle on site as an inspiration and mentor for some of our 
artists. � ese initiatives are made possible by our committed 
sta�  and professional facilitators.

Our most recent fundraiser, Taste of the Town was a suc-
cess and we look forward to the second half of our year with 
a full roster of performances, classes and events! We are 
pleased to be the go-to place where people want to celebrate 
life’s special moments.”

� e Gibson Cultural Centre is the region’s premier venue 
for everything arts related in a beautiful heritage setting.

It has become so well known that many groups from other 
towns come to Alliston to host an event because they appre-
ciate all it has to o� er.

Visitors are always welcome to come and see the building 
and learn more about Alliston’s place for heritage and culture. 

You can drop in to visit the Gibson Cultural Centre from 
Tuesday to Friday, from 10:00 a.m. to 5:00 p.m. and Saturday 
from 10:00 a.m. to 3;00 p.m.

For more information, visit the website at
www.gibsoncentre.com.

More than a building:
How the Gibson Centre connects and inspires a community

GIBSON CULTURAL CENTRE

The old warehouse,
built 1889

The art gallery
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A FAMILY RUN BUSINESS - GROWING SINCE 1972

R.R.2 BEETON, ONTARIO, L0G 1A0

Phone: 905-729-2263
Fax: 905-729-4136

Working & Growing 
with the Community

BY SAM ODROWSKI

Every fall, farmers carefully guide massive harvesting 
equipment down narrow rural roads as potato �elds across 
Ontario come alive with activity.

Within weeks, many of those potatoes will be washed, 
graded and loaded onto WD Potato Limited trucks before be-
ing delivered to food processors. From there, they are turned 
into the chips found in grocery stores and lunchrooms across 
Canada.

Beeton-based WD Potato Limited operates as a key link 
between growers and processors across Eastern Canada. �e 
family-owned company coordinates supply planning, trans-
portation, storage, food safety and traceability programs for 
potatoes destined for major food manufacturers.

“Success requires not only producing quality potatoes, 
but also ensuring a consistent year-round supply supported 
by strong grower and processor relationships,” said Amanda 
Davidson of WD Potato Limited.

She said demand from processors has increased signi�-
cantly over the past decade, driven by continued growth in 
snack food and potato product consumption. Expectations 
have also shi�ed.

“Along with higher volumes, processors are placing great-
er emphasis on consistency, traceability, food safety and sup-
ply security,” Davidson said.

Growers are facing similar pressure on the production 
side, she added, including rising land, equipment, labour and 
storage costs, as well as stricter requirements around food 
safety, sustainability and traceability.

Processors are balancing those same cost pressures while 
still meeting consumer expectations for consistent quality 
and a�ordability. �ey also rely on precise speci�cations that 
depend on a steady, predictable supply from growers.

Davidson said WD Potato Limited helps connect the two 
sides of the industry by managing the movement of product 
from farms to processing facilities through storage, transpor-
tation, and delivery systems.

�at work includes supply planning, logistics coordina-
tion, food safety programs, traceability systems and storage 
management. She said the goal is to keep potatoes moving 
e�ciently from farm to processor, where timing and quality 
are closely linked.

 The Eastern Canada potato corridor
�e company operates within the Eastern Canada pota-

to corridor, which spans Ontario, Quebec and the Atlantic 
provinces. Walter Davidson said the region is an important 
part of Canada’s food manufacturing system, supplying pro-
cessors that depend on steady year-round volumes.

“Processors need a reliable supply of quality potatoes, 
and local growers provide that foundation,” said Walter and 
Linda Davidson, who founded and own WD Potato Limited. 
“Together, they help create jobs, strengthen local economies 
and keep food production close to home.”

Davidson said growers are also dealing with rising input 
costs, particularly fertilizer, alongside broader economic un-
certainty.

More than half of the seed used by Ontario potato grow-
ers comes from outside the province, including other parts of 
Canada and international sources. Davidson said that makes 
coordination and transportation critical to maintaining sta-
ble production from season to season.

 A stabilizing force in a changing industry
Within that environment, WD Potato Limited positions 

itself as a stabilizing force between farms and processors, en-
suring product moves on schedule and in the right condition 
to meet processor requirements.

�at stability is built on decades of industry experience. 
�e foundation of the business was built by Walter & Lin-

da Davidson, whose vision and decades of leadership helped 
establish WD Potato as one of Eastern Canada’s trusted po-
tato supply partners. Today, the Davidson family continues 
to build on that legacy.

�at commitment to the industry is re�ected across the 
company’s workforce.

WD Potato’s storage and logistics teams include employ-
ees with an average of more than 25 years of experience, with 
some bringing over 50.

�at experience becomes especially important during 
peak harvest and shipping periods, when timing directly af-
fects quality.

Food security and the supply chain behind the shelf
From WD Potato’s perspective, food security means main-

taining a resilient system capable of delivering safe, high-
quality food regardless of seasonal or market disruptions.

“It means supporting growers, maintaining strong 
relationships throughout the supply chain, investing in 
storage and logistics, and ensuring potatoes can move ef-
�ciently from farms to food manufacturers,” said Walter 
and Linda.

WD Potato serves as a trusted partner to both family 
farms and major North American food processors, helping 
provide stable markets for growers and a consistent supply 
for buyers.

�at stability supports continued investment in farms, 
storage infrastructure and transportation systems across the 
region.

From seed to snack: the potato’s journey
Within that system, a single potato moves through a tight-

ly coordinated journey.
A seed potato is delivered to local farms and planted in the 

spring. It grows through the summer under careful manage-
ment of weeds, pests and irrigation.

In the fall, large harvesting equipment collects the crop 
from �elds across rural Ontario. Potatoes are placed into 
temperature-controlled storage before WD Potato trucks ar-
rive for pickup.

From there, they are washed, graded and delivered to 
processing facilities, where they are peeled, sliced, fried and 
seasoned before becoming �nished products on store shelves 
across Canada.

From WD Potato’s perspective, the di�erence between a 
�nished product and a raw crop comes down to timing, co-
ordination and keeping potatoes moving through every stage 
of the supply chain.

From farm to fryer:
How WD Potato moves its spuds across Canada
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SYNERGY EXTERIORS HELPS HOMEOWNERS 
PROTECT THEIR PROPERTY WITH SPRING 

INSPECTION GUIDE
by Sam Odrowski

Winter was rough this year, and 
many roofs, eavestroughs and 
foundations across the region 

didn’t escape unscathed.
With this in mind, there’s no better 

time to conduct a simple seasonal 
inspection to prevent small problems 
from becoming costly repairs – and 
few companies know that better than 
Synergy Exteriors, who’s been serving 
the community for 15 years.

Modern shingles can look healthy 
from the ground while quietly decaying, 
making professional roof inspections 
more important than ever.

“Older shingles used to curl up, 
making it quite obvious when a roof 
needed replacing. Now they can still look 
flat from the ground but are actually 
deteriorating,” explained Synergy 
Exteriors owner-operator Nick Facciolo. 
“Having somebody come up and actually 
inspect them is important — it’s hard 

to tell from the ground how much life a 
roof actually has left in it.”

Inspecting eavestroughs, downpipes 
and extensions is also essential as 
they can be damaged throughout the 
winter.

Facciolo said homeowners should 
check downspouts for splits caused by 
freezing, ensure downspout extensions 
are directing water away from their 
home’s foundation, and confirm that 
grading around window wells hasn’t 
shifted.

“Make sure the downpipes haven’t 
split, and the extensions are in good 
shape. A lot of times, the seams are along 
the back, facing the house, so you can’t 
see them. Over winter, they can freeze 
up, split, and you won’t really notice until 
you have bricks starting to pop off your 
house because the water’s been leaking 
in behind,” said Facciolo.

“Grades can change or sink over 

winter, causing the ground to slope 
water back toward the house instead of 
away from it. Window wells are often 
where this is first noticed — the ground 
sinks around them, water runs back 
toward the window level, fills up the 
well and can flood the basement,” he 
added.

Attic inspections are an important part 
of a seasonal inspection as well.  

“While most people don’t start to 
think of it till fall, spring is still a great 
time to get ahead of the rush, and make 
sure your attic is venting properly,” said 
Facciolo. “If there was ice damming over 
the winter, it’s worth getting checked out 
to make sure there’s no heat loss.”

Homeowners should also check 
their foundation for cracks and make 
sure their sump pumps are operating 
properly.

Caulking around exterior openings 
should also be inspected to ensure they 

haven’t split over the winter, as damaged 
caulking is a common cause of leaks.

Facciolo and his team at Synergy 
Exteriors are happy to conduct 
inspections. The company has  GAF 
Master Elite status, the highest tier of 
factory certification available to roofing 
contractors, held by fewer than two per 
cent of them in North America.

To learn more about Synergy 
Exteriors, visit synergyexteriors.ca or call 
519-939-6007. The business is located 
at 42 Green St., Orangeville, and can 
also be contacted via email at info@
synergyexteriors.ca.

Synergy Exteriors is open Monday 
to Friday, 8 a.m. to 5 p.m., and they are 
always happy to review any problems 
you may be having.

Facciolo’s advice to local homeowners 
is simple: Don’t wait. “Sometimes it’s 
better to deal with an issue now before a 
small problem turns into a costly repair.”
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Local shops, restaurants, 
and service providers make 
our community vibrant, 
unique and full of character.

When you shop local,
you help create jobs and 
support local families.

Your support encourages
community investment 
and helps keep our local 
economy strong and thriving.

for supporting the 
businesses in 

our yearly New 
Tecumseth Times 
Progress Edition 

Thank You!

Choose local. Support local. Shop local.
Together, we keep our community strong.

YOUR COMMUNITY NEWSPAPER
newtectimes.com  | vicki@lpcmedia.ca
519-941-2230 ext 108 
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