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Dr. Matthew Lim
Optometrist
New Patients Welcome
• Comprehensive Eye Care
• Direct Billing Available
• Evening and Weekend
  Appointments Available

905-936-3112
13 Queen Street S.,
Tottenham, Ontario

• Auto, Home & Business Insurance
• Life, Disability & Critical Illness Insurance
• Travel Insurance

Call us for answers, it’s that simple.

905-936-5200 ext. 221

Brenda Horan
R.I.B., CLU, CHS, CEA, EPC, RIS

Financial Advisor & Estate Planner

6670 Third Line, Tottenham, ON

Financial Services Including
Estate & Retirement Planning

Providing Peace of mind

Providing Peace of mind
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rhonda-millsap mollymaid.ca
705.881.9698
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THE MUDMEN ARE A CANADIAN CELTIC 
ROCK BAND BASED IN ONTARIO. THESE 
CELTIC WARRIORS ARE HIGH ENERGY 
AND ARE KNOWN TO BE CHARACTERS 

BOTH ON AND OFF THE STAGE.
DON’T MISS THIS EPIC SHOW!

CALL 705-435-2828 OR
VISIT GIBSONCENTRE.COM

TO PURCHASE TICKETS

LIVE AT THE GIBSON CENTRE
BACK BY POPULAR DEMAND!

THE
MUDMEN

TICKETS $50.00

Gibson Centre
63 Tupper St. W., Alliston
705-435-2828
gibsoncentre.com

CHAPMAN’S ICE 
CREAM BARS

399
ea

save 3.50

HYDROPONIC BEEF- 
STEAK TOMATOES

SCHNEIDERS
JUICY JUMBOS

CHECK OUT OUR TOP FLYER SPECIALS ON PAGE 7!
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549
ea

save 4.50
299

/lb

6.59/kg

KEN PRATT
Sales Representative
705.796.6753 Ken.Pratt@century21.ca

BROKERAGE

Each offi ce is independently
owned and operated.

®

#1 Salesperson
in the Alliston
O�  ce 2026, here
to serve your needs!

31 McCague Cres: 3-level side split on a large corner lot 
with 3 bedrooms and 1+1 bathrooms
www.31Mccague.com MLS N13102608 $725,000

61 Kingsmere Cres:
End-unit Bungaloft 
POTL Condo
Townhouse with
3+2 Bedrooms and
3+1 Baths.
www.61Kingsmere.com
MLS N13059618 
$779,000

• Standard Service

• Pre-booked Rides

• Airport Transfers

• Community
Transportation Program

Info@lumataxi.com

Serving Alliston, Beeton
and Tottenham

Wheelchair Accessible Taxi

705-434-9797

The A utism Heroes Road Trip arriv ed in A dj ala-Tosorontio and A lliston on Tuesday, May 5 .  L ocal resident A dam McE achern is 
on a j ourney f rom Windsor to O ttawa to raise f unds f or K erry’ s Place A utism Serv ices in Toronto.  A dj ala-Tosorontio Mayor Scott 
A nderson presents a $ 5 0 0  cheq ue to Mr.  McE achern f rom the town in support of  his ef f orts.        BRI A N L O CK HA RT PHO TO

SUPPORTING A GREAT CAUSE: 
On the road to raise funds for autism

INSIDE:
See our Spring Home
& Garden section
starting on page 9
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Wendy Small

Green Briar

Look ing  f or ‘ m ov e in’  rea dy  on th e g ol f  course?  Y our sea rch  is ov er –  w el com e to 1 1 4  G reen B ria r R d. 
T h is sunny ,  sp l it l ev el  h om e b a ck s onto th e g ol f  course a nd th ere rea l l y  is noth ing  to do h ere –  it h a s a l l  
been done for you – new windows, all new window coverings, new light fi xtures throughout, new fl oor-
ing  top  to b ottom ,  renov a ted k itch en a nd b a th room s,  p l us a  new  a dditiona l  p ow der room  dow nsta irs,  
f resh  p a int th roug h out,  new  sta ir runner a nd l ow er l ev el  ca rp et –  th e l ist is l ong . T h e m a in l ev el  f ea tures 
th e k itch en a nd dining  room  –  b oth  sp a cious a nd b rig h t;  a n up da ted 3  p iece b a th room  a nd a  p a ntry  
area. Up a few steps you will fi nd the large primary bedroom with an updated 3 piece ensuite and a 
g uest b edroom  w ith  a  w a l k out to a  deck . A  f ew  step s f rom  th e k itch en is th e ov ersiz ed f a m il y  room  w ith  
a walk out to an extended, quiet patio area overlooking the course. A few steps off the family room is 
a brand new 3 piece bath, a spot for a home offi ce or hobby room, the laundry room and all kinds of 
stora g e sp a ces. T h is one w il l  not disa p p oint –  sh ow s 1 0+ + !

Sales Representativ e
wendysmall@ royallepage. ca
www. wendysmall. com
D irect line 9 0 5 -7 2 4 -0 7 1 7

I t’ s the Small things that make the difference

It’s not just a home -
it’s a lifestyle!

1 1 4  G reen
Briar Rd.

OPEN HOUSE
Sat.  May 1 6 th & Sun.  May 1 7 th

1 : 3 0  - 3 : 3 0 pm

New
Spring price

$ 6 4 4 ,7 0 0

New Tecumseth council pushes back on provincial government’s massive South Simcoe growth plan
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

A province-wide proposal for massive 
development in New Tecumseth has raised 
siJnificant concerns amonJ residents and 
New Tecumseth council.

A special council meeting was held on 
April 29 to discuss growth and housing 
needs in South Simcoe.

Council received a presentation and cor-
respondence related to growth management 
and Official Plan Amendment No. 5, as 
well as Report �PD-2026-1�.

At this time, no decision has been made 

on Official Plan Amendment No. 5, and 
staff are reviewing potential next steps.

The new potential plan calls for massive 
development in Alliston, %eeton, and Tot-
tenham.

Arguments against such development 
were discussed at the Council meetinJ, with 
concerns about infrastructure, the inability 
of close to 100,000 new residents to be able 
to commute to Mobs in other towns effec-
tively, and the chanJinJ dynamic of so 
many new people in a town that was not 
designed to accommodate a population of 
that size.

Council also unanimously passed a reso-

lution directinJ that Report �PD 2026 1� 
be forwarded to the Province of Ontario as 
part of the consultation process for Envi-
ronmental ReJistry of Ontario postinJ No. 
026 0�8�.

ThrouJh this resolution, council con-
firmed that it does not support the provin-
cial priority proMects and that its comments 
made during the Special Council Meeting 
be included in the communication to the 
province. Council further directed that the 
town be a party to discussions to better 
define potential community benefits related 
to the proposed proMects, and that the cor-
respondence be circulated to Council and 

made publicly available.
´As a community, we understand the 

importance of growth and the role munici-
palities play,µ said Mayor Richard Nor-
cross. “We are prepared to work with the 
Province, but when proposals move for-
ward without the fundinJ, tools, or clar-
ity municipalities need to support them 
responsibly, then respectfully, that is a no 
thanN you. Our focus must remain on build-
inJ complete, sustainable communities that 
worN for our residents.µ

Council passed a motion to forward a let-
ter to the province with its concerns about 
the proposed development. 

New Tecumseth Mayor releases statement in support of local manufacturing
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

Following media reports that Honda Canada 
has decided to halt plans for an electric vehi-
cle �EV� facility in Alliston, New Tecumseth 
Mayor Richard Norcross has issued a statement 
in support of local manufacturing.

The original announcement of the new EV 
facility was made in May 202�, when then 
Prime Minister -ustin Trudeau and Ontario 
Premier DouJ Ford visited the Alliston plant 
to announce that the new plant would be sub-
sidi]ed by the federal and provincial Jovern-
ments.

In May of 2025, Honda announced it would 
delay the proMect for at least 2 years due to sluJ-
gish EV demand.  

Reports have now come out from -apanese 
media sayinJ the auto manufacturer has plans to 
halt the proMect. Honda manaJement, however, 
has not yet issued a statement on the matter.

%ased on these current reports, New Tecums-

eth issued a statement on May 7 in support of 
local manufacturing.

“This is a pivotal moment for Canada’s 
manufacturing sector. The federal govern-
ment must adapt its policies to better support 
Canadian-made vehicles and ensure our indus-
try remains competitive in a rapidly chanJinJ 
market. Through our Council and the Simcoe 
Auto Mayors, we are actively worNinJ toJether 
to advance these priorities, includinJ upcominJ 
enJaJement in -apan to reinforce relationships 
and advocate for continued investment. Here 
in New Tecumseth, we will continue worNinJ 
closely with Honda and all our manufacturinJ 
partners to protect local Mobs, support invest-
ment, and position our community for lonJ-term 
success,µ reads Mayor Norcross·s statement. 

“The Town of New Tecumseth is aware of 
recent media reports regarding Honda’s deci-
sion to halt plans for a proposed electric vehi-
cle facility in Ontario. Our community has a 
lonJ and proud history as a centre of automo-
tive manufacturinJ, and Honda remains a val-

ued and siJnificant partner in New Tecumseth. 
We will continue to worN collaboratively with 
Honda and all our manufacturing partners to 
support onJoinJ operations, protect local Mobs, 
and position our community for future invest-
ment opportunities.µ

The statement continued, ´This moment 
underscores the need for strong and coordi-
nated leadership at the national level. The Gov-
ernment of Canada has a clear opportunity to 
modernize and adapt its policies and incentives 
to support Canadian-made vehicles—including 
hybrid and electrified technoloJies³ensurinJ 
our domestic manufacturinJ base remains resil-
ient, competitive, and aliJned with marNet reali-
ties.µ

New Tecumseth council unanimously made 
requests of the federal government during a 
meetinJ on April 27.

Council requested the recognition and inte-
Jration of Canadian hybrid vehicles into the 
Federal Auto StrateJy, the federal Jovernment 
worNs with 4uebec and %ritish Columbia to 

suspend their EV Mandates, and the federal 
government enacts strict policies within the 
Federal Auto StrateJy to enable fair competi-
tion between e[istinJ Canadian Auto Manufac-
turers and Chinese EV manufacturers.

´/eadinJ the Simcoe Auto Mayors, we are 
taking a coordinated approach—advocating for 
practical, marNet-aliJned policies, strenJthen-
inJ relationships with industry leaders, and 
ensuring that the voice of municipalities is 
reÁected in national decision-maNinJ. As part 
of this worN, we will also be enJaJinJ directly 
in -apan to reinforce the importance of contin-
ued investment in our community and across 
Ontario·s manufacturinJ sector,µ reads Mayor 
Norcross’s statement.

In the statement, he said New Tecumseth is 
taNinJ a proactive, solutions-focused approach. 
Through council’s recent Manufacturing Sec-
tor Update and ongoing economic development 
efforts, it is worNinJ to:

Continued on Page 7



Editorial, Letters & Opinion
“� e window to the world can be covered by a newspaper.”

~ Stanislaw Jerzy Lec

30 Martha St., Suite 205, Bolton ON L7E 5V1
Toll Free: 1-888-557-6626

905-857-6626    Fax: 905-857-6363
www.newtectimes.com

www.facebook.com/newtectimes

� e advertiser agrees that the publisher shall not be liable for 
damages arising out of errors in advertisements beyond the 
amount paid for the space actually occupied by that portion of 
the advertisement in which the error occurred, whether such 
error is due to the negligence of its servants or otherwise, and 
there shall be no liability for non insertion of any advertisement 
beyond the amount paid for such advertisement.

Copyright � e Times 2026

Subscription rates:
Within 65 km except towns with letter carriers – $52.00 incl. 
G.S.T. Beyond 65 km and towns with letter carriers – $89.00 

incl. G.S.T. Single copies $1.50 incl. G.S.T.

Simcoe-York Printing & Publishing Limited, publisher of the New Tecumseth Times and the King Weekly Sentinel.   Published every Thursday

PUBLISHER: Simcoe-York Printing & Publishing Ltd.
GENERAL MANAGER: Zach Shoub
EDITOR: Sam Odrowski sam@citizen.on.ca
REPORTER: Brian Lockhart
PRODUCTION: Lisa Clendening
ADVERTISING: Vicki Meisner vicki@lpcmedia.ca
OFFICE: Mary Speck
CREDIT DEPT.: Al Lord
CLASSIFIEDS: Vicki Meisner vicki@lpcmedia.ca
DISTRIBUTION: Sheila Ogram sheila@lpcmedia.ca

Advertising & Administration
Head Offi ce

30 Martha St., Suite 205, Bolton L7E 5V1
Tel: 905-857-6626 Fax: 905-857-6363

Alliston • Beeton • Tottenham

TheTimesNewTecumseth

THE TIMES is a member of the Ontario Press 
Council, an independent body set up by the 
newspapers of the province to uphold free-
dom of expression and deal with complaints 
from readers. The Press Council encourages 
complainants to first give the newspaper an 
opportunity to redress their grievances. If not 
satisfied, they may then write to the Council, 
enclosing a copy of material that is the subject 
of the complaint, at 80 Gould St., Suite 206, 
Toronto, Ont. M5A 4L8.

We acknowledge the financial support
of the Government of Canada.

4 T H E  N E W  T E C U M E S T H  T IM E S  |  T H U R S D A Y ,  M A Y  1 4 ,  2026

Y ou j ust can’ t escape paying bills.
B y the time you open your eyes in the 

morning, you already owe income tax 
on the money you earned the prev ious 
day.

F illing up the gas tank to get to work 
that morning means another chunk of 
your money is gone, along with the tax 
you paid on that gas.

W hile driv ing to work, you hav e 
already paid for car insurance and 
house insurance in case a tornado 
touches down on your street that after-
noon.

F rom the money you make dur-
ing your day’ s work, you’ ll hav e to put 
some aside for your upcoming property 
tax bill.

H av ing a hamburger for lunch?  
T here’ s another 1 3  per cent because 
someone threw it on the grill for you.

Need a new pair of j eans?  Y up, you 
pay more tax so you don’ t hav e to go to 
work in your bathing suit.

T hen there are the non-stop bills you 
hav e to pay j ust to get through life.

E v ery three months, you are charged 
for water and sewer serv ices.

Y ou pay the bills for electricity, gas, a 
telephone ( if you still hav e one) , a cell 
phone, and probably cable or satellite 
telev ision and internet.

W ith the rising cost of food, j ust put-
ting dinner on the table ev ery night is 
becoming a challenge.

I  think there must be a lot of young 
parents who are v ery creativ e when it 
comes to buying food and keeping their 
kids fed.

W ith all the bills we hav e to pay, I ’ m 
surprised anyone has any money left 
ov er at the end of the month to sav e 
or spend on something for themselv es.

I n fact, household debt across the 
country is at record lev els.

On top of mortgage debt, credit card 
debt lev els are at the highest they hav e 
ev er been.

I t seems most people are struggling 
j ust to keep their heads abov e water.

Now imagine what life would be like 
if all those bills suddenly doubled –  or 
tripled.

I t makes no sense to go through life 
borrowing money to pay your bills j ust 
so you can hav e a roof ov er your head.

H owev er, in current times, many peo-
ple are doing exactl\ that to sta\ aÀ oat 
–  and so is our country.

, tried to fi nd the correct numEer for 
the current Canadian debt. H owev er, 
there are man\ conÀ icting fi gures 
depending on which source you use.

,t defi nitel\ is in the hundreds of Eil�

lions of dollars, maybe more.
And we are not alone. Almost ev ery 

country on the planet has a massiv e 
amount of debt.

T he leaders are China and the U S , 
which now has a national debt of ov er 
$ 3 0  trillion.

All W estern E uropean countries hav e 
a huge national debt.

E v en smaller countries can’ t seem to 
manage their money.

I f indiv idual households can’ t surv iv e 
by liv ing on borrowed money, what 
makes gov ernment leaders think a 
country can?

U nder the Ontario Municipal Act, 
( S ection 29 0 ) , “ for each year, a local 
municipality shall, in the year or the 
immediately preceding year, prepare 
and adopt a budget including estimates 
of all sums req uired during the year 
for the purposes of the municipality, 
including �a� amounts suffi cient to pa\ 
all debts of the municipality falling due 
within the year.”

Municipalities are allowed to incur 
debt at times for big proj ects;  howev er, 
there is a fi nancial limit, and it cannot 
continue year after year. T hey must pay 
their debt and get on with business.

T here’ s a good reason for this. T ax-
payers fund the town.

Can you imagine the 
outcry if a municipality 
spent ten times what 
they should hav e, then 
raised residents’  tax bill 
by the same margin to pay it off?

T here seems to be no responsibil-
ity anywhere at the federal lev el when 
it comes to spending, and it’ s getting 
worse ev ery year.

S omeone once q uoted, “ sooner or 
later you run out of someone else’ s 
money.”

Depending on your age, it is likely 
that your grandchildren will be paying 
the price for all this spending.

Y ou can’ t keep borrowing forev er.
S ooner or later, someone will want 

their money back.
Calling in a debt could spark a chain 

reaction –  as seen during the Great 
Depression of 1 9 29  –  and a total eco-
nomic collapse could follow.

And what will the leaders who caused 
all this be doing?

Most likely, they will be packing their 
suitcases with money and spending 
their time drinking mint j uleps at their 
beach house while the rest of the popu-
lation tries to fi gure out how to maNe 
a head of cabbage last for a month to 
feed their families.

You owe how much? BRIAN LOCKHART
FROM THE SECOND ROW

, didn¶t see the point of it at fi rst, Eut, 
for reasons I  couldn’ t q uite rationalize, I  
certainly wanted to be a part of it. Maybe 
it was the exclusiv ity of it all.

T here are few things more intriguing 
than what’ s behind a closed door when 
you can see shadows behind it milling 
about through some frosted glass.

W hen that door opens, you’ re inev ita-
bly going to hav e that rush of “ F I NAL L Y ! ”  
or that gut-sinking feeling of, “ T hat’ s it?  
T hat’ s what all the fuss was about? ”

I t seems like a distant memory now, 
but, once upon a time, such was the 
lev el of intrigue ov er the new online plat-
form known as F acebook.

When the platform itself fi rst hit m\ 
radar as a univ ersity student, it was 
almost exclusiv ely for that particular 
demographic. B ut it wasn’ t open to j ust 
any univ ersity student –  much like the 
early days of the also-now-ubiq uitous 
Gmail, one had to be inv ited to j oin by 
an existing user before you could see 
what was going on behind the prov erbial 
curtain.

I t took a while to get that highly-antic-
ipated inv itation to see what all the fuss 
was about, and I ’ m afraid I  was in the 
“ T hat’ s it? ”  crowd.

As it was a mostly student-driv en 
platform at the time, most of the people 
I ’ d ev en consider connecting with were 
those I  inv ariably saw in person at some 
point ev ery week. T he impact of almost 
pre-historic status updates like “ J oe Q . 
Public is… ”  and picking something like 
³hungr\´ as the ElanN�fi ller from a drop�
down menu was minimal at best when 
you were sitting across the cafeteria 
table form J oe himself.

My interest waned pretty q uickly.
I t took a couple of years for my inter-

est to become piq ued again when the 
platform was opened up wider and one 
could then stay in much closer touch 
with further�À ung friends and famil\, 
fi nd others with shared interest, and see 
communities of these interests spring up 
–  and many of these communities grad-
ually became what their name suggests.

B ut, for ev ery positiv e, there has been 

a negativ e, and this has prov en true not 
j ust with F acebook, but in j ust about 
ev ery platform that was emerged in the 
last couple of decades. 

As connected as we hav e become 
v irtually, it seems some are becoming 
more and more disconnected from our 
common reality.

I n recent months, I  hav e watched with 
no small degree of alarm as an acq uain-
tance borne out of those online commu-
nities introduced their signifi cant other to 
the group –  only for it to become clearer 
and clearer in time that this ³signifi cant 
other”  was the other side of their pre-
ferred AI  chatbot.

W hile I ’ m happy that this person has 
found a way to stav e off loneliness, 
if that is what they were indeed feel-
ing, it has become concerning that the 
clear line between reality, fantasy, and 
wherev er something like this falls, has 
become ev er more blurred.

0a\Ee , was right in m\ fi rst instinct to 
become a committed social media lud-
dite, but I  don’ t discount the v alue these 

tools and platforms 
bring to our society 
if they are used right 
and with full knowl-
edge of how they 
can impact our liv es.

I ’ m sure teachers, administrators and 
others in our education system might be 
nostalgic for the days when such plat-
forms and outlets were inv ite-only and 
their impact could be rather contained 
–  particularly when j urisdictions here 
at home and abroad consider wider-
ranging social media and AI  bans in the 
classroom.

L ate last month, the Prov ince of Mani-
toba announced it would take their cell 
phone Ean in classrooms, fi rst put in 
place in 20 24 , to the next lev el in ban-
ning youth from using social media and 
AI  chatbots, citing the “ harmful”  effects 
these platforms and programs hav e on 
those who use them.

Cellphone couples counselling BROCK WEIR
BROCK’S BANTER

Continued on Page 1 5
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No one has more self-confidence than the person who does a crossword puzzle with a pen.

CROSSWORD
CLUES ACROSS
1. Notable casino 
destination
6. Current units

10. Roman military unit
 14. American lizard
15. Fates

 17. The Yankees have 
lots of these
19. Unhappy
20. Mimic
21. Remove from the 

record
 22. Where cargo ships 
dock (abbr.)
 23. A way to fight
24. Turfs
26. Contract
29. Country along the 

Arabian peninsula
 31. Tree species
32. Pituitary gland 

secretion (abbr.)
34. Perfect
35. “Partner” to groans
37. Jewish calendar 

month
 38. Where wrestlers 
work
39. Egotistical
40. Potted plants
41. Containers
43. Large, flightless 

birds
45. Part of a book

 46. American spies
47. Pancakes made of 

buckwheat flour
49. Swiss river
50. Disfigure
53. Have surgery
57. Formal withdrawal
58. Early English 

council
 59. Area units
60. 2,000 lbs.
61. Siskel and __

CLUES DOWN
 1. Animal jaws
2. Small water buffalo
3. An appliance has 

one

4. Every
5. Largest English 

dictionary (abbr.)
6. Very skilled
7. No more than what 

is specified
8. Tire measurement
9. Towers

10. Forward
 11. Jacob __, American 
journalist
12. Vale
13. Former CIA
16. Middle Eastern 

nation
18. Exhausts
22. South Dakota

 23. The complete 
duration of something
24. Kids love him
25. Singular
27. Cod genus
28. Mild yellow Dutch 

cheese
29. Resistance unit

 30. Ancient kingdom 

near Dead Sea

 31. Cast out

 33. 60-minute periods

 35. Most worn

 36. European river

 37. Atomic mass unit

 39. Items of food

 42. Body parts

 43. Ireland

 44. Partner to Pa

 46. Sammy __, 

songwriter

 47. Dutch settler

 48. Full-grown pike 

fish

 49. Sun or solar disk

 50. Minute arachnid

 51. From a distance

 52. A monthly expense

 53. Young women’s 

association

 54. Brazilian state

 55. Air freight provider

 56. Pointed end of 

a pen

Puzzle No. 265210 • Solution in Classifieds

T here are really two wars in the Middle E ast, and 
only one of them is paused. T he U S -I ran war has 
Eeen stucN in a ragged ceasefi re for more than a 
month, with the participants only indulging in occa-
sional tit-for-tat strikes that Donald T rump likes to call 
³loYe taps´� fewer than fi Ye Nilled�

I srael was part of that war too in March, dropping 
thousands of bombs on I ran, but T rump then told I sra-
el’ s Prime Minister B inyanmin Netanyahu to observ e 
the ceasefi re with ,ran and he actuall\ did� +oweYer, 
he went right on EomEing +ezEollah, a /eEanon�
Eased organization that acts as ,ran¶s prox\ in the 
country, ev en attacking I srael on I ran’ s behalf.

I t’ s an odd alliance, based only on the fact that both 
,ran ��2 million people� and the minorit\ of /eEanese 
who support +ezEollah �fewer than 2 million� follow 
the same S hia strand of I slam. T he real attraction for 
both groups, probably, is that S hiism is emotionally all 
about v ictimhood. F or I ranians, it is a historical griev -
ance� for /eEanese 6hias, it is omnipresent�

/eEanese 6hias are not Palestinians and haYe no 
direct griev ance with I srael. T heir true griev ance is 

that they are impov erished, downtrodden and often 
despised E\ the other two�thirds of /eEanese societ\, 
who are S unni Muslims or Christians of v arious kinds.

A sociologist would probably say that while the 
/eEanese 6hias trul\ EelieYe the\ are fi ghting for the 
rights of the Palestinian underdogs, their dedicated 
and heav ily armed support for the Palestinian cause 
is reall\ a wa\ of extorting respect and gaining power 
oYer the more priYileged parts of /eEanese societ\�

At an\ rate, +ezEollah are Yer\ tough fi ghters and 
a permanent thorn in the side of both the I sraelis and 
the /eEanese state� A ���\ear ciYil war ���7����� 
proYed that the /eEanese goYernment dares not con�
front them openly, while I srael is obsessed with them 
since their home territor\, the southern third of /eEa�
non, is the part that borders directly on I srael.

B ut now, at last, B inyamin Netanyahu thinks he has 
discov ered a solution to this problem.

Ov er the past two years the I srael Defence F orce 
( I DF )  has methodically destroyed the homes and 
infrastructure that serv ed two million people in the 
*aza 6trip� Now the surYiYors liYe in tents and most 

countries in the world call it ‘ geno-
cide,’  but nobody does anything 
about it.

S o why not do the same in south-
ern /eEanon and destro\ the home 
base of that other ‘ nest of terror-
ists? ’  T hat is precisely what the I DF  
is doing in southern /eEanon at the 
moment:  ordering the residents to 
leav e and systematically destroying 
the v illages and towns all the way up 
to B eirut. 

T hey are less than halfway through 
their worN at this point, Eut the fi nal 
product will looN exactl\ the same�  
( T he second genocide is always 
easier.)  T rump’ s endless attempts to 
av oid the blame for his foolish war 
ma\ well giYe the ,') time to fi nish 
the demolition j ob properly, although 
Eits of +ezEollah will douEtless liYe 
on under the wreckage.

And meanwhile what about the 
*aza 6trip, which has Eeen under 

a Nind of ceasefi re since last 
October?  T here have  been only 
��� Palestinians Nilled since the 
ceasefi re, compared to more than 
7�,��� deaths in the preYious two \ears� +oweYer, 
+amas is now refusing to disarm �Must as eYer\Eod\ 
who crafted this ceasefi re Nnew it would�.

 T his would giv e Netanyahu an opportunity to reopen 
the war and resume the task of driv ing all the Pales-
tinians of *aza down to a small enclaYe in the south�
west from which the\ could Ee more easil\ exported to 
somewhere else entirely.  

7he OctoEer ceasefi re interrupted that process, 
leaYing the ,') in sole control of onl\ �� per cent of 
the *aza 6trip�  ,srael¶s &hannel �2 News recentl\ 
reported that W ashington has giv en I srael “ a green 
light”  to “ resume operations” , presumably to occupy 
and destroy any remaining built-up areas in the S trip 
and cleanse it of Palestinians –  but it probably won’ t 
happen.

T here hav e been too many interruptions to the 
grand plan ( if there ev er was one) . Public opinion 
about incomplete and proposed genocides is shifting 
ev en in I srael. Netanyahu is almost certain to lose the 
October election. I srael has become a pariah country 
and can no longer demand special treatment because 
of its tragic past.

T here is a way back, of course, but none of the 
men who are likely to form the coalition that ev icts 
Netan\ahu from offi ce ± Naftali %ennett, <air /apid, 
and Gadi E isenkot –  seem inclined to do penance for 
his EehaYiour in offi ce� 
I t will be a long way 
back.

NB :  T he crime of 
genocide is not con-
fi ned to death camps 
and gas chambers. 
,t includes ³specifi c 
acts committed with 
the intent to destroy, 
in whole or in part, 
a national, ethnical, 
racial, or religious 
group.”

Israel: The widening war GWYNNE DYER
OUR WORLD TODAY

• Specializing in Farms 
• All Styles of Fencing  
• Installed & Repaired

705-435-2770
RR 1, EGBERT, ONT. L0L 1N0

McGUIRE
FENCING
LIMITED

TIME SENSITIVE MATERIAL
PLEASE RETURN PROOFED

WITHIN AN HOUR OF
RECEIPT,

THANK YOU
Proofed and
approved by  . . . . . . . . . . . . . .

Date: Aug 30/04     

Date of insertion 

Sept 1, 8, 15, 22, 29/04

Sales Rep.: Annette

BRTT � KTS � IS �
CC � OC �     SFP � GVS �

Set by: JRC

McGuire Fencing

1x30

705-435-2770
www.mcguirefencing.com
RR 1, EGBERT, ONT. L0L 1N0

• All Styles of Fencing
• Installed & Repaired
• We Also Paint Fences
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TWO DISTINCT ONTARIO COMMUNITIES

ALL-BRICK BUNGALOW & 2 STOREY
DETACHED DESIGNS IN HASTINGS

FROM

$549,990*

All-brick detached homes in Huntsville, blending refined home design with 
nature and everyday convenience.

All-brick detached bungalows and two-storey homes on generous lots in a 
scenic Trent Waterway setting.

NOW SELLING

ALL-BRICK BUNGALOW & 2 STOREY
DETACHED DESIGNS IN HUNTSVILLE

FROM

$649,990*

NOW SELLING

Prices shown include the Ontario H S T  rebate. Actual rebate and final purchase price may va ry based on eligibility and CR A assessment. Prices and specifications subj ect to change without notice. E .& O.E ..

EXPLORE BOTH COMMUNITIES VISIT BATAVIAHOMES.CA
BUILDING STRONGER FOUNDATIONS

mymuskokaforest.ca
or CALL 905-597-0466

myhastingsestates.ca
or CALL 705-922-2040

E S  T  A  T  E  S

MUSKOKA
FOREST

Detached All Brick Homes From

$549,990*
Discover Batavia Homes in Hastings Estates and Muskoka 
Forest — two communities built on the same promise: honestly 
priced detached homes you can grow into.

TRENT WATERWAY • HASTINGS HUNTSVILLE • MUSKOKA

COMMUNITY VOICE
Monthly Message: From hand me downs to community impact, recycling at The Clothes Lines

For many of us, our first e[perience with re-
cycled clothinJ beJan lonJ before we under-
stood the word ´sustainability.µ It started with 
hand me downs ³ shirts passed from older 
siblinJs, pants hemmed and re hemmed, win-
ter coats that provided warmth for every child 
year after year. Those clothes carried stories, 
resilience, and practicality, and they tauJht an 
early lesson: clothinJ still has value lonJ after 
its first owner.

Today, that simple idea has Jrown into 
a powerful movement, and CONTACT·s 
Clothes /ine stores carry it forward in Allis-
ton, %radford and throuJhout South Simcoe. 
What once felt liNe a necessity for families 
has become a meaninJful choice embraced by 
people of all aJes, bacNJrounds, and incomes 
³ one that benefits both our planet and our 
community.

In recent years, thrift shoppinJ has surJed 
in popularity. Once viewed primarily as a bud-
Jet-friendly option, second hand shoppinJ is 
now celebrated for its environmental benefits, 
affordability, and individuality. In this world 
of fast fashion, younJer Jenerations in par-
ticular are embracinJ thriftinJ as a statement 
aJainst waste, while lonJ time shoppers con-
tinue to value the smart reuse of Tuality items.

The Clothes /ines stores reÁect this shift. 
Shoppers no lonJer come only out of necessi-
ty, but out of intention ³ to reduce waste, find 
uniTue items, and support local community 
services. Each purchase represents a choice to 

reuse rather than discard, provinJ that sustain-
able livinJ can be both practical and personal.

While a sinJle donated sweater may feel 
small, the collective impact of community 
donations is e[traordinary. Each year, over 
200,000 pounds of clothinJ, household Joods, 
and other items are recycled throuJh The 
Clothes /ine stores. That is more than 100 
tons annually diverted from landfills ³ items 
that miJht otherwise contribute to JrowinJ 
environmental strain.

CONTACT·s 20th Annual Coats for .ids 
drive alone provided 90 children and individ-
uals with free warm winter clothinJ last year. 
Community donations of coats and boots in 
the colder months Jo a lonJ way, helpinJ our 
neiJhbours who are struJJlinJ, in a diJnity-
driven and inclusive way.

Every day, community donations are care-
fully sorted, assessed, and either sold or re-
sponsibly recycled. ClothinJ and items find 
second lives in new homes, e[tendinJ their 
usefulness and conservinJ resources such as 
water, enerJy, and raw materials needed to 
produce new Joods. 

What truly sets The Clothes /ines apart is 

what happens ne[t. The funds 
Jenerated throuJh these Jen-
erous community donations 
directly support CONTACT 
Community Services, creatinJ a 
powerful linN between sustain-
ability and social wellbeinJ.

Proceeds help fund essential proJrams, in-
cludinJ housinJ supports, which assist indi-
viduals and families in our community who 
are e[periencinJ housinJ instability� employ-
ment services, which provide Mob search as-
sistance, traininJ, and sNill buildinJ� and 
community proJrams liNe our Smartphone 
drive that helps connect someone in need 
with family and community supports, as well 
as proJrams that address social isolation for 
our local seniors.  Each donated item and each 
purchase help to ensure that these services re-
main available to our most vulnerable com-
munity members.

RecyclinJ throuJh the Clothes /ine is more 
than an environmental action� it is an act of 
neiJhbourly support. A donated MacNet may 
help someone stay warm, but it may also con-
tribute to helpinJ another person secure hous-
inJ or find employment. The connection is 
direct and meaninJful.

Affordability is another critical piece of 
this story. The Clothes /ines stores provide 
access to Tuality clothinJ and items at prices 
that support diJnity and choice. Families can 
clothe children for school, Mob seeNers can find 

appropriate attire for interviews, and individu-
als can meet everyday needs without financial 
strain.

At the same time, shoppers from across 
the community ³ reJardless of income ³ 
browse the racNs toJether. This shared space 
breaNs down stiJma around second hand 
shoppinJ and reinforces the idea that reuse is 
a responsible, community minded choice for 
everyone.

From childhood hand me downs to today·s 
intentional thrift culture, recyclinJ cloth-
inJ has always been about more than fabric. 
It is about care ³ for resources, for people, 
and for the future. CONTACT·s Clothes /ine 
stores embody this philosophy, provinJ that 
small individual actions add up to lastinJ col-
lective impact.

Each baJ of donations, each thouJhtful 
purchase, and each pound of recycled mate-
rial help reduce waste, strenJthen community 
services, and build a more sustainable local 
future. In choosinJ to recycle throuJh the 
Clothes /ine stores, we honour the lessons we 
learned early on: that nothinJ useful should 
Jo to waste, and that sharinJ what we have 
maNes all of us stronJer.

To learn more about CONTACT Communi-
ty Services Clothes /ine stores, visit our web-
site, contactcommunityservices.ca or checN 
out our stores in Alliston at 55 Victoria Street 
West and in %radford at 95 Holland Street 
West.  We looN forward to welcominJ you.

WE WANT TO HEAR FROM YOU
Passionate about an issue you’ve read about within the pages of the New Tecumseth Times? 

Want to share your opinion? Email us a letter to the editor to: newtectimeseditorial@gmail.com. 
Be sure to include your name and town.
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HYDROPONIC 
BEEFSTEAK 
TOMATOES

299
/lb

6.59/kg

SWEET 
SEEDLESS

MINI PEPPERS
399

ea

454g

X-LARGE SWEET 
SEEDLESS

CALIFORNIA 
ORANGES 

VINCE’S OWN 
CHICKEN 

NOODLE OR 
NOODLE TWIST

599
ea

save 5.00

SCHNEIDERS
JUICY JUMBOS
ORIGINAL, HOT & SPICY, 

CHEDDAR  & BACON
549

ea

save 4.50

WONDER BALL 
PARK HOTDOG, 

HAMBURG BUNS
399

ea

6pk, 8pk

LEV BAKERY 
SOURDOUGH
WHITE OR SEEDED

499
ea

save 2.00

CARDINAL 
SMASH 

BURGERS
I899

ea

907g

CHAPMAN’S ICE 
CREAM BARS

ASSORTED VARIETIES
399

ea

save 3.50

VINCE’S OWN 
TURNOVERS

ASSORTED VARIETIES
429

ea

4pk

MADE GOOD 
GRANOLA
SQUARES

ASSORTED VARIETIES
299

ea

save 2.50

GENOA SALAMI
– MASTRO

SLICED OR PACKAGED
299

/100g

SWEET 
BLUEBERRIES
PROD MEXICO OR USA

VINCE’S OWN
SAUSAGES

HOT, MILD, WINE & GARLIC
699

/lb

15.41/kg

AQUASTAR 
COCONUT 

SHRIMP
999

ea

500g

in effect May 7-20    •    even more specials at vincesmarket.ca
This flyer’s TOP DEALS

55 Queen St. South, Unit #1, Tottenham

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

VINCE’S

ADVANTAGE

REWARDS

99¢
/lb

2.18/kg

2
for6

170g

Hot or 
Mild

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

VINCE’S

ADVANTAGE

REWARDS
900ml

LOWEST PRICE
OF THE YEAR

375g

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MIN

8pk8pk

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

VINCE’S

ADVANTAGE

REWARDS

150g

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

MEMBER
ONLY

PRICING

VINCE’S

ADVANTAGE

REWARDS

Film explores the questions surrounding the sudden death of a local youth
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

He was just 17 years old and a well-known 
local hockey player with the Beeton Sting-
ers.

Sean Hartman died suddenly in 2021, 
leaving his grieving family with many ques-
tions as to why a healthy young person 
would suddenly pass away.

The questions kept leading back to the 
same source.

Sean had received the Pfi ]er COVID-19 
vaccine just a couple of weeks earlier, and 
almost immediately, he started feeling ill. 
At the time, a COVID-19 vaccination was 
required for participation in minor hockey.

Although the resulting investigation could 
not determine the exact cause of death, 
Sean·s father Dan, Nept looNinJ for answers.

A 60-minute documentary fi lm investiJa-
tion titled The Shot: Sean Hartman’s Story
follows Dan·s Mourney to fi nd answers.

Through interviews, medical records, and 
fi rsthand accounts, the fi lm e[plores themes 
of accountability, public health decision-
making, and a father’s resolve to see justice.

Film director and producer Dean Rainey 
fi rst became aware of possible vaccination 
side effects when one of his friends had a 
severe reaction to a vaccine and, as a result, 
became seriously ill and disabled. Several 
years later, his friend is still suffering the 
effects of the illness.

´One of my friends was havinJ adverse 
effects, and he wasn’t speaking publicly 
about the vaccine, but from my research, 
it seemed liNe it was connected,µ Rainey 
explained. “My friend is now paralysed and 
in long-term care. My interest in this is talk-

inJ about it. Vaccine inMuries aren·t anythinJ 
new, they’ve been around as long as we’ve 
had vaccines. But we’re not even allowed to 
dialoJue about it. People may thinN my fi lms 
are anti-vax, but they’re not anti-vax, they’re 
just looking at what has happened to indi-
viduals. The government acknowledges that 
there are vaccine injuries, that’s why there is 
a vaccine injury support program.”

As a fi lmmaNer, Rainey usually maNes 
television commercials and related video 
productions. Through his friend, the idea of 
making a documentary on a possible connec-
tion between a vaccine and illness seemed to 
make sense.

He began working on a documentary 
about the subject, but he hit a wall of silence 
when he tried to interview medical profes-
sionals about the vaccine.

Several doctors, off the record, admitted 
they had seen adverse side effects from the 
vaccine.

Rainey manaJed to locate other people 
who suffered from post-vaccine trauma.

Several people at screeninJs of his fi lm 
mentioned Sean. Through a series of events, 
he connected with Dan Hartman and decided 
to tell his story.

The Shot: Sean Harman’s Story is being 
shown in theatres across Canada and the 8S, 
creating both awareness and controversy.

The fi lm will be shown locally in Alliston 
in Rotary Hall at the *ibson Cultural Centre 
on Sunday, May 24, with a 2 p.m. screening.

You can book tickets by visiting www.
supportsean.ca, or by showing up on screen-
ing day; however, seating is limited, so book 
in advance to secure a seat.

Continued from Page 3

· Support business retention and expansion 
within the manufacturing sector

· Strengthen relationships between indus-
try, municipal government, and regional part-
ners

· Advocate for practical, market-aligned 
policies that reÁ ect the realities facinJ manu-
facturers today

· Promote workforce development and 
long-term economic resilience

· Position our community to attract future 
investment across both traditional and emerg-
ing automotive technologies

“Manufacturing continues to be a corner-
stone of our local economy, supporting thou-
sands of jobs and driving growth across the 

region. As industry conditions evolve, we 
remain committed to ensuring New Tecums-
eth is a competitive and supportive environ-
ment for investment,” reads Mayor Nor-
cross’s statement.

´On May 21, the Town of New Tecums-
eth, alongside the Simcoe Auto Mayors, will 
come together at Town Hall to jointly call on 
the federal government for targeted amend-
ments to federal automotive policies. At that 
time, we will also be unveiling a new initia-
tive aimed at supporting and strengthening 
Canada·s automotive strateJy.µ

´We remain confi dent in the strenJth of our 
manufacturing sector and the resilience of our 
local economy, and we will continue to work 
with our partners at every level to support its 
long-term success,” the statement concluded. 

Statement supporting local manufacturing
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BRIAN
SAUNDERSON
MPP - Simcoe-Grey
SAUNDERSON
MPP - Simcoe-Grey

Alliston Constituency Office
180 Parsons Road, Unit 28 
Alliston, ON L9R 1E8

705-435-4087
Brian.Saunderson@pc.ola.org

Together, let’s make every day, 
a better day, in Simcoe-Grey!

Autism Heroes Road Trip passes through New Tecumseth
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The Autism Heroes Road Trip arrived in 
Adjala-Tosorontio and Alliston on Tuesday, 
May 5, escorted by supporters, police, and 
fi re trucNs.

Adam McEachern, an Alliston resident and 
YorN ReJion police offi cer with two neurodi-
verse children, Caleb and -enssen, is cyclinJ 
and runninJ from Windsor to Ottawa to raise 
funds for .erry·s Place Autism Services in 
Toronto.

The Mourney that beJan on April �0 will 
cover almost 1000 Nilometres, with the plan 
to arrive in Ottawa on May 17, endinJ at the 
city·s Terry Fo[ statue.

McEachern is runninJ between 20 and 25 
Nilometres and cyclinJ �5 to 55 Nilometres 
each day.

Since 2020, McEachern has completed 
three 2�-hour events and one 12-hour endur-
ance event, raisinJ around �100,000 for 
.erry·s Place, Autism Ontario, and Special 
Olympics Ontario.

The Road Trip made a stop at the Adjala-
Tosontio Administration Centre on Tues-

day, May 5, then continued on to the New 
Tecumseth Administration Centre in Allis-
ton.

The stop in Alliston Jave McEachern the 
opportunity to sleep in his own bed for one 
niJht rather than the motor home that had 
been accompanyinJ him on his Mourney.

In the eveninJ, a special fundraisinJ spa-
Jhetti dinner ² Carbboost 2026 - was hosted 
by the .iwanis Club of South Simcoe.

´I don·t liNe biNinJ and I don·t liNe run-
ninJ,µ McEachern MoNed about his Mourney 
and the physical endurance reTuired. ´This is 
the fi fth event. I·ve done four other e[treme 
fi tness events. This whole thinJ started sev-
eral years aJo from a conversation I had with 
Caleb. Caleb had been shown a video about 
Terry Fo[, and he became fascinated with 
him and his Mourney. He couldn·t understand 
why he would do somethinJ so hard, when 
other people wouldn·t do it. I told him some-
times you have to do hard thinJs, and thinJs 
are biJJer than yourself.µ

RunninJ and cyclinJ lonJ distances reTuire 
a lot of determination and physical prepared-
ness.

´I·ve been traininJ my whole life,µ 

McEachern said. ´For this event, I trained 
two to three hours every day, doinJ between 
�0 and 60 Nilometres of cardio a day plus 
reJular traininJ. StartinJ in Windsor, we had 
a route where we could hit as many towns as 
we could. I start the day off with some biNinJ, 
around 20 to �0 Nilometres, then put on the 
shoes and run for ten Nilometres, then bacN 

to the biNe. It depends on the road and the 
weather.µ

A Jroup of supporters were at the AdMala-
Tosorontio administration to Jreet McEach-
ern when he arrived.

Another Jroup was waitinJ in Alliston 
when he arrived to conJratulate and support 
him in his effort.

A U TI SM HE RO E S –  T he Autism H eroes R oad T rip arriv ed at the New T ecumseth Administra-
tion Centre in Alliston on T uesday, May 5 , and was greeted by local dignitaries and supporters. 
L ocal resident Adam McE achern is cycling and running from W indsor to Ottawa to raise funds 
for .err\¶s Place Autism 6erYices in 7oronto� 7he ride fi rst stopped at the AdMala�7osorontio 
administration centre before continuing on to Alliston.                         BRI A N L O CK HA RT PHO TO      

Stevenson Memorial Hospital celebrates 30 years of Midwifery Program
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

Stevenson Memorial Hospital is celebrat-
inJ a �0-year partnership with the Alliston 
Midwives ² CarinJ Hands Midwifery Ser-
vices.

The anniversary coincided with Interna-
tional Day of the Midwife on May 5.

Members of the oriJinal midwifery team, as 
well as clients and families, SMH midwifery 
staff, SMH leadership, hospital partners and 
local diJnitaries Jathered at the hospital on 
May � to celebrate the special milestone.

In 199�, the province passed leJislation 
establishinJ midwifery services, and a small, 
dedicated team of midwives founded CarinJ 
Hands Midwifery Services in Alliston.

A partnership with the hospital was created 
two years later, and the fi rst birth at SMH by 
a midwife occurred on September 26, 1996.

The New Tecumseth community has wel-
comed and supported midwifery services, 
with appro[imately half of the births at the 
hospital delivered by the midwifery team.

The SMH midwifery team has now Jrown 
to eiJht midwives on staff.

Over the �0 years of the proJram·s e[is-
tence, close to 5,000 births have been deliv-
ered by the midwifery team at SMH.

´Our inteJrated midwifery-hospital part-

nership is unique and such a valued service 
for our community,µ said SMH Vice President 
of Clinical Services Marnie /iJhtfoot, who 
also worNs as Chief NursinJ E[ecutive. ́ This 
partnership brinJs toJether midwives, nurses 
and obstetricians and offers a collaborative 
model, worNinJ toJether to provide the best 
care e[perience for birthinJ parents and their 
families. Our obstetrics staff and professional 
staff are privileJed to worN alonJside such a 
carinJ team, and I looN forward to seeinJ this 
partnership continue to thrive.µ

In 202�, the partnership was enhanced 
throuJh the Midwifery InteJration in New 
Tecumseth �MINT� ProJram.

The MINT proJram is a postpartum pro-
Jram that provides support to families upon 
the birth of their infant, includinJ breastfeed-
inJ support, newborn care, and mental health 
services.

The proJram is located in the hospital·s 
Obstetrics Clinic.

´We are proud to partner with Stevenson 
Memorial Hospital, worNinJ alonJside such 
a professional and supportive team,µ said 
Holly Ryans, /ead Midwife at SMH. ´Pro-
vidinJ this services is important to our Jrow-
inJ community, and it·s a privileJe to do so 
with a team that shares our philosophy of 
safe, hiJh Tuality labour and delivery ser-
vices close to home.µ

Midwives perform their duties both in hos-
pitals and durinJ home births. Women and 
families choosinJ to have a home birth have 
increased over the years, but most still choose 
to be at the hospital.

´Provincially, it is between 15 and 20 per 
cent,µ Ms. Ryans e[plained. ´Here in Allis-
ton, it·s closer to ten per cent because they 

liNe to come to this small, personali]ed care 
type of hospital. There are people who are 
better candidates than others for a home birth. 
If there are any risN factors, we do recom-
mend a hospital delivery.µ

For more information about the SMH Mid-
wifery proJram, visit online at stevensonhos-
pital.ca�midwife-clinic.

MI L E STO NE  CE L E BRA TI O N –  S tev enson Memorial H ospital ( S MH )  is celebrating a 3 0 -year 
partnership with the Caring H ands Midwifery S erv ices. T he celebration coincided with I nterna-
tional Day of the Midwife on May 5 . Caring H ands Midwifery S erv ices midwiv es, hospital staff, 
clients and dignitaries gathered at the hospital on Monday, May 4 , to celebrate the anniv ersary. 
6teYe &assar, representing 6imcoe�*re\ 0PP %rian 6aunderson, presents a certifi cate of rec�
ognition to H olly R yans, lead midwife at S MH  and members of Caring H ands Midwifery S erv ic-
es.                      BRI A N L O CK HA RT PHO TO      

As many suicides are not made public or, 
in some cases, not even acNnowledJed, you 
may be surprised to learn the real number of 
suicides in Ontario alone each year.

Suicide claims more than 720,000 lives 
each year, accordinJ to the World Health 
OrJani]ation. It is amonJ the leadinJ causes 
of death Jlobally, and one of the most siJnifi -
cant causes of mortality amonJ younJ people.

The Simcoe County Suicide Awareness 
Council is a volunteer, Jrass-roots commu-
nity Jroup united around suicide awareness, 
prevention, and education. 

The council also offers a 10-weeN Jrief 
peer support proJram for adults who have lost 
loved ones to suicide.

The Simcoe County Suicide Awareness 
Council will be hostinJ its 1�th annual WalN 
of Hope and /ife Promotion in %arrie on Sat-

urday, May 2�.
ReJistration will beJin at � p.m., with the 

walN taNinJ place between �:�0 p.m. and 6 
p.m.

StartinJ at Meridian Place ��0 Simcoe St., 
%arrie�, the walN will proceed down to and 
alonJ the waterfront.

There will be an openinJ ceremony prior 
to the walN with Juest speaNers, smudJinJ, 
entertainment, and reÁ ection.

The walN is taNinJ place in remembrance of 
those who have been loved and lost to suicide, 
to raise awareness of suicide in the commu-
nity, and to support those who are struJJlinJ.

There is no fee to reJister as a walNer, but 
participants are asNed to either seeN pledJes 
online or brinJ a donation to the event.

Donations can be made online at www.
HopeeTualslife.ca.

Walk for Suicide Awareness supports prevention
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NOW BOOKING CLIENTS FOR
LAWN & GARDEN MAINTENANCE

Call Thomas Barger for your FREE quote: 705-716-4925
elementslawngardensolutions@gmail.com

Fertilization • Aeration • Mulching • Snow Plowing

SCENIC

Window & Exterior
Cleaning

Professional Services

Cell: 705-241-7861

Interior/Exterior
Window Cleaning

Siding Cleaning

Construction Cleans

Exterior Eavestrough /
Soffits / Fascia Cleaning

Eavestrough Gutting

Pressure Washing

� �

� �
� �

5+ Years of Professional Experience • Fully Insured

Free
�ƐƟmaƚĞƐ

Email:
info@scenic-cleaning.ca

Website:
scenic-cleaning.ca

0Xst�haYe featXres when oXtfi tting an oXtGoor OiYing sSaFe

Outdoor living spaces 

are wildly popular. 

A 2024 poll of more 

than 1,000 homeowners 

conducted by Thumbtack 

found that 29 percent 

of respondents intended 

to spend as much as 

$5,000 improving their 

outdoor spaces in the 

coming months.

THERE’S MUCH TO GAIN from upgrading out-
door living spaces. In addition to the improved 
functionality and additional usage residents get to 
enjoy when upgrading these spaces, such projects 
can help to improve resale value. In fact, a 2021 
survey of real estate agents conducted by Home-
Light found that a new patio provided an average 
return on investment of 109 percent.

� ere’s much to gain in both the short- and long-
term when upgrading an outdoor living space. 
� e following are a handful of must-have features 
to make such spaces an even better addition to a 
home’s existing layout and landscape.

Multi-functionality
� e home renovation experts at � is Old House 
note versatility in an outdoor living space can set a 
stage for relaxation, entertaining and family activ-
ities. Outdoor living spaces tend to be most useful 
when they’re multifunctional, providing a space 
where residents can relax on weekend mornings and 

evenings throughout the week while also o� ering 
the potential to entertain crowds during backyard 
barbecue season. Homeowners can keep this in 
mind and prioritize multifunctionality when de-
signing outdoor living spaces.

Seamless connectivity with interior designs
� ough outdoor living areas were long viewed as 
areas wholly separate from home interiors, that 
traditional outlook has changed in recent years. 
In a 2024 survey conducted by Fixr, 78 percent of 
industry experts noted a coherent indoor-outdoor 
design was the most popular outdoor living space 
trend that year. � is design choice suggests an 
outdoor living space is an extension of the home 
as opposed to a wholly separate area.

Comfortable seating
� e days of stackable plastic lawn chairs are largely 
a thing of the past. Modern outdoor living spaces  
o� er comfortable, all-weather seating where res-
idents and guests can gather to relax and engage 

in conversation. Accent tables to place drinks and 
other items is another nice touch that can add to 
the comfort-� rst feel of an outdoor space. Mod-
ular furniture merits homeowners’ consideration, 
as such furnishings can be customized and rear-
ranged for each gathering and might prove easier 
to store for homeowners who will be taking the 
seating in over the winter.

Lighting
Of course, summer gatherings in outdoor living 
spaces have a tendency to continue past sundown. 
Proper lighting can ensure spaces are safely navi-
gated when the sun goes down. Su�  cient lighting 
also enhances the visual appeal of the space while 
facilitating conversation when natural light is no 
longer enough to illuminate a space.

� ere’s no shortage of ways to create an awe-inspir-
ing outdoor living space. Homeowners can start 
with some must-have features and then build on the 
spaces as they see � t.

HOME &GARDENHOMESpring
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rhonda-millsap mollymaid.ca
705.881.9698

TIPS FOR A FRESHER HOME FROM THE 
PROFESSIONALS AT MOLLY MAID

Spring Cleaning

Spring is the perfect time to refresh your home 
and create a cleaner, healthier living space for 
the months ahead. A few simple cleaning habits 
can make a big di�erence in helping your home 
feel more comfortable and organized.
• Start from top to bottom. Dust ceiling fans, 

shelves and light fixtures first so dust can fall 
to the floor before vacuuming and mopping.

• Open windows whenever possible. Fresh air 
can help reduce indoor odors and make your 
home feel cleaner and brighter.

• Focus on high-touch surfaces. Frequently 
disinfect door handles, countertops, light 
switches and remote controls to help 
maintain a healthier environment.

• Don’t forget hidden areas. Behind furniture, 
under beds and inside appliances are often 
overlooked during regular cleaning routines.

• Refresh fabrics throughout the home. 
Vacuum upholstered furniture, wash throw 
blankets and rotate mattresses to help 
eliminate dust and allergens.

• Use environmentally responsible products. 
Choosing Green Housekeeping products can 
help maintain a clean home while being mindful 
of the environment and the people living in it.

For homeowners looking to save time and enjoy 
a consistently clean home, professional cleaning 
services can help make spring cleaning easier 
and more e�ective.
With nearly 50 years of experience serving 
Canadian families, MOLLY MAID delivers 
professionally trained, bonded and insured 
cleaning teams homeowners can trust.
If that sounds like a lot of work to do, call the 
professionals at MOLLY MAID Barrie.

HOME & GARDENSpring

Dan Cyr
(705) 435-1122

dan@cyrroofi ng.com

Protect your home with a new roof this Spring!
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RECOGNIZED FOR EXCELLENCE WITH 5 STAR GOOGLE RATING!
ASK ABOUT OUR

SENIOR’S
DISCOUNT

 55 Healey Road, Unit 2, Bolton
905.872.7557  info@theflooringmart.ca  theflooringmart.ca

*Some conditions apply. WSIB certified installers. Includes Work Warranty & 30-Year Product Warranty

Mon-Fri 9:30am - 8pm • Saturday 10am-7pm • Sunday 11am-6pmFREE INSTALLATION* 
FREE ESTIMATE*

FREE SAME DAY DELIVERY* 
FREE VENT*

BEST PRICE GUARANTEE
ON ALL VINYL, LAMINATE, TILES, HARDWOOD & STAIRS

905.872.7557

HARDWOOD
        $2.99 SQ/FTSTARTING 
FROM

LAMINATE
        $1.39 SQ/FTSTARTING 
FROM

VINYL
        $1.49 SQ/FTSTARTING 
FROM

TILE
        $1.99 SQ/FTSTARTING 
FROM

STAIRS
     $60% OFFUP TO

WE DO BATHROOM 
& KITCHEN RENOS
       ACCENT WALLS 

FOR ANY ROOM!
plus 
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Choosing the right renovation company is an important 
decision for any homeowner. While many companies 

compete primarily on pricing, at � e Flooring Mart Inc. we 
believe that professionalism, workmanship, transparency, and 
customer experience are what truly de� ne a successful proj-
ect.

Based in Bolton, Ontario, � e Flooring Mart Inc. has built 
a strong reputation by consistently delivering high-quality 
� ooring and renovation services to homeowners across the 
GTA. From engineered hardwood, vinyl, laminate, and tile 
installations to staircase re� nishing, kitchens, bathrooms, 
painting, and complete interior renovations, our focus has 
always been on providing reliable service and long-lasting 
results.

What distinguishes our company is the level of care and 
attention we bring to every project. We understand that reno-
vations are a signi� cant investment, which is why we take the 
time to properly guide our customers through the process. 
Product selection is not simply about appearance; factors 
such as durability, sub� oor preparation, moisture resistance, 
veneer thickness, installation methods, and long-term perfor-
mance all play an important role in the overall success of the 
renovation. We ensure that our customers are informed and 
con� dent in the decisions they make for their homes.

Communication and project coordination are also key 
elements of our approach. Renovation projects o� en involve 
multiple stages and trades, and maintaining clear communi-
cation throughout the process helps create a smoother expe-
rience for everyone involved. From the initial consultation 
and quotation stage through to project completion, we aim 
to keep our customers informed, organized, and comfortable 
throughout the renovation journey.

At � e Flooring Mart Inc., we also place a strong emphasis 
on workmanship and � nishing details. Proper � oor prepara-
tion, accurate installation techniques, staircase � nishing, trim 

work, and clean transitions 
are all essential to achiev-
ing a professional result. 
We believe that quality 
cra� smanship is what ul-
timately determines the 
appearance, durability, and 
value of the � nished proj-
ect.

Another advantage for 
homeowners is our ability 
to provide multiple renova-
tion services under one roof. Rather than coordinating 
with several di� erent contractors, customers can work 
with one experienced team for � ooring, stairs, kitchens, 
bathrooms, painting, and related interior work. � is 
helps simplify the renovation process while maintain-
ing consistency throughout the project.

Most importantly, we believe in conducting business 
with honesty and professionalism. Our goal has nev-
er been simply to o� er the lowest price in the market, 
but rather to provide fair pricing supported by quality 
materials, experienced workmanship, and dependable 
service. Over the years, much of our growth has come 
through referrals and repeat customers, which re� ects 
the trust our clients place in our company.

At � e Flooring Mart Inc., every project is ap-
proached with the understanding that we are working 
inside someone’s home, and that responsibility is some-
thing we value deeply.
(905) 872 7557 

55 Healey Road, Unit 2, Bolton ON
Phone: (905) 872 7557 Direct Line: (905) 226 0236

www.theЉ ooringmart.ca

Why Customers Choose
7he )looring 0art ,nc.
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At �e Fireplace Stop, a customer’s experi-
ence is truly second to none.
Run by Andy Leonard, his family, and 

team, he says that their people are what make the 
store the comforting and welcoming space it is.

�ey’ll take care of you every step of the 
way, whether it’s picking out a product in 
their up-to-date showroom, right down to the 
recommendation on installation.

�e Fireplace Stop will have everything covered, 
so all you have to worry about is enjoying.

Leonard prides himself on his businesses, 
bringing good people, high-quality products, and 
fair prices to the table.

“Everything, and a little bit more,” he adds.
But don’t just take their word for it, 90% of 

the jobs they do, the customer will phone back 
to thank them for their exceptional service, and 
quality team members.

�e Fireplace Stop, founded by Leonard in 
1987, opened its location at Highway 9 and 27 in 
Schomberg in 1990, where it stands to this day.

Now, Leonard and his family are coming full 
circle, as they have taken over the Fireplace and 
Leisure Centre in Seguin, Ontario, 1km from 
Parry Sound, where he grew up.

At �e Fireplace Stop, not only does Leonard 
work with his three kids, but the team is like one 
big family, with many of its employees having 
been there for decades, the business is Canadian, 
family-owned and operated and always has been.

�ey bring their team to both locations, 
ensuring best treatment will never be a second 
thought.

At �e Fireplace Stop, they understand the 
struggles you face every day and work hard to 
adapt to them. �ey know that you work hard too!

If you can’t come in during their operating 

hours, they invite you to make an appointment to 
visit, see their products, and meet their team in 
person.

Leonard makes sure his people are the best, in 
turn giving you the best experience possible.

His team knows exactly which product you’ll 
need a�er hearing your concerns, and the exact 
technical aspects needed for the job.

�ey also receive frequent recerti�cations, 
ensuring their technique remains up to date.

“You’re going to be taken care of the right way,” 
says Leonard.

Continuing to advance their business by 
meeting their customers where they are, �e 
Fireplace Stop is renovating their showroom with 
the newest products and introducing �nancing for 
all jobs.

Leonard believes that, like all high-ticket items 
in your life, you should be able to do the same 

with your jobs through �e Fireplace Stop.
Financing is done directly online, ensuring 

customers can keep their personal information 
private and making it quick and easy for 
consumers.

At �e Fireplace Stop, they can do a wide 
variety of jobs, including those on properties with 
snowmobile or boat access only.

�ey sell and service top-brand-name �replaces 
at both locations, and also o�er hot tubs at their 
northern location.

At �e Fireplace Stop, both sta� and customers 
are treated like lifelong friends.Many actually are, 
as Leonard says he knows almost everyone who 
comes through his doors.

Leonard and his team encourage you to stop 
by their stores, and understand for yourself what 
makes them your neighbours’ go-to business for 
decades.

The Fireplace Stop

BY RILEY MURPHY

taking care 

of you 

every step 

of the way.

HOME & GARDENSpring
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from the Professionals you can Trust!

Spring Cleaning

Get a jump on spring cleaning! We make it easy to 
refresh your space fast! We’ll tackle the dust, dirt and 
deep clean details you don’t have time for. From kitchens, 
bathrooms and high tra�c areas, to all the spots everyone 
forgets. We’ll help you get ready for summer!
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Spring

WE HAVE FINANCING THAT MAKES ‘CENTS’

6048 HIGHWAY 9, SCHOMBERG
800-843-1732 • FIREPLACESTOP.COM

90 OASTLER PARK DRIVE, SEGUIN
705-746-6800 • FPLC.CA

The heart 
of your 
backyard, 
where 
stories ignite.
Napoleon products are 

a beautiful way to truly 

enhance your outdoor living 

space and extend the length 

of your seasonal enjoyment!

Free 
Delivery 
and Free 

Assembly!

HOME & GARDENSpring
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Comprehensive 
Window, Door & 
Glass Services
One partner for everything. No need to manage multiple 
vendors. We handle repairs, replacements, installations, 
and ongoing maintenance across Du� erin County, New 
Tecumseth, and surrounding areas.

Preventative 
Maintenance
For property managers: 
scheduled inspections and 
maintenance programs to 
catch problems before they 
become emergencies.

Door Installation
Fire doors, storefront doors, 
commercial entries, and 
residential installations. 
Code-compliant and built to 
last.

Glass Replacement
Broken panes happen. We 
handle thermal units, fogged 
glass, and emergency 
replacements. If it can be 
repaired instead of replaced, 
we’ll tell you.

Window Installation
Full window replacement for 
commercial and residential 
properties. Energy-e�  cient 
options and proper sealing 
guaranteed.

Window Hardware
Cranks, hinges, balances, locks 
—we can fi x almost any window. 
We carry common parts and 
source specialty hardware for 
older or unique windows.

Door Hardware
Locks, handles, hinges, thresh-
olds, weatherstripping, panic 
bars—we handle it all. Fast 
turnaround for commercial 
emergencies.

Mirrors
Commercial mirrors, custom 
sizes, or replacements. We 
fabricate to spec and install 
professionally.

Screens
Custom screen fabrication, 
re-meshing, and repairs. We 
build to fi t any opening.

Residential • Commercial • Industrial
WINDOWS. DOORS. GLASS. SOLVED.

289-260-7504 • brett@ windowwhiz.ca • www.windowwhiz.ca
FAST RESPONSE • LOCAL EXPERTISE • FLEXIBLE SERVICE

HOME & GARDENSpring

When homeowners experience issues with their windows or doors, many assume full replace-
ment is the only solution. In reality, professional repairs can o�en restore function, improve energy 
e�ciency, and extend the lifespan of existing windows and doors at a fraction of the cost. �at 
repair-�rst approach is what sets Window Whiz apart.

Specializing in window and door repairs, Window Whiz has built its reputation on honest 
advice, professional service, and exceptional workmanship. From foggy glass and broken seals to 
damaged hardware, stuck windows, or patio doors that no longer slide properly, the experienced 
team at Window Whiz focuses on practical solutions that deliver lasting results.  

With over a decade of industry experience, customers will appreciate the combination of skill 
and service. Repairs are completed with attention to detail, respect for the homeowner’s space, and 
a friendly, approachable attitude that makes the entire process easy and stress-free.

Window Whiz also o�ers installation of new windows and doors when replacement is the best 
option. Whether it’s restoring an older unit or upgrading to something brand new, clients can 
expect the same level of care and quality cra�smanship on every project.

For homeowners, businesses, and project managers seeking reliable service, honest recommen-
dations, and results they can trust, Window Whiz remains a dependable local choice for window 
and door solutions. Send us a text or give us a call at 289-260-7504!

Windows. Doors. Glass.

SOLVED

F
ew home renovation projects can change 
the look of a home as signi� cantly as new 
siding. New siding can make a home look 

brand new, and a new color can dramatically 
change the perception of a home.

As homeowners begin to consider siding replace-
ment projects, they might be surprised to learn 
their options in relation to materials are so nu-
merous. � ough it’s great to have options, it also 
can be di�  cult to pick a material when there are 
so many products to choose from. Vinyl, � ber 
cement and wood are three popular siding ma-
terials, and understanding the characteristics of 
each can help homeowners make more informed 
decisions.

Vinyl
Vinyl siding has long been among the most 
popular siding materials. � e National Asso-
ciation of Home Builders notes that populari-
ty has declined in recent years, with the market 
share of vinyl siding dropping 5 percent over 
the last decade and nearly 13 percent over the 
last 20 years. Despite that declining popular-
ity, vinyl remains a strong option for many 
homeowners due to its a� ordability and minimal 
maintenance requirements. Consumer Reports 
also notes that vinyl siding is impervious to in-
sects and water, an attribute that’s highly appeal-
ing to many homeowners.

Fiber cement
Consumer Reports notes that � ber cement sid-
ing blends cement, sand and cellulose. Many 
homeowners like � ber cement siding because 
of its aesthetic appeal, as it looks like real wood 
without the vulnerabilities associated with wood 
(see below). � e home renovation experts at 
� is Old House report that � ber cement sid-
ing has exceptional durability and o� ers great 
resistance to environmental factors like harsh 
weather, UV rays and moisture. Fiber cement 
siding also is a low-maintenance, insect-resistant 
option that won’t warp or rot. Fiber cement siding 
is not easily installed, which contributes to a high-
er overall cost.

Wood
Siding materials don’t get much more tradition-
al than wood. It shouldn’t surprise homeowners 
to learn that wood siding can warp or rot, and 
anything made from wood can be vulnerable to 
insects. However, well-maintained wood siding 
can be very durable and certain types are less vul-
nerable to rot than others. Local climate will a� ect 
which wood siding options are best for a given 
area. Many see wood siding as characteristic of 
a high-end home, making the somewhat higher 
price tag compared to vinyl siding easier to justify. 

ew home renovation projects can change 
the look of a home as signi� cantly as new 
siding. New siding can make a home look 

The basics 

of 3 popular

siding materials
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FOCUS ON DECORATING
88 First St. Unit #4A

Orangeville, ON L9W 3J6
519-942-8171

focusondecorating.ca

FAMILY OWNED & OPERATED FOR OVER 29 YEARS!

*Discount off er valid for 20% off  up to three 3.78 L cans of Aura® Exterior, Regal® Select Exterior High Build, Element Guard®, or Woodluxe®. 
Discount based on MSRP. Subject to availability. Availability of eligible products may vary by retailer location. Off er valid from 5/13/26 to 5/25/26. No other purchases necessary.  Off er cannot be combined with other 
off ers, discounts, or promotions, or applied toward prior purchases. Retailer reserves the right to cancel or modify this  off er at any time without notice. Void where prohibited. ©2026 Benjamin Moore & Co., Limited. 

Aura, Benjamin Moore, Element Guard, Regal, the triangle “M” symbol,  and Woodluxe are registered trademarks of Benjamin Moore & Co., Limited. All other marks are the property of their respective owner. 5/26

Premium Exterior Paints
& Stains

May 13 - 25

Embrace your home’s exterior spaces with beautiful, long-lasting colour.
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�e family-owned, independent premium paint store 
o�ers colour consultations, custom colour matching, 
jobsite delivery and expert advice on projects of any 
kind.
Business owner Ken Eppenberger said Focus on Dec-
orating is built upon a long-standing customer-�rst 
philosophy passed down from his mother, who 
opened the store in 1997.
He attributes the company’s long-standing success to 
its loyal customer base and word-of-mouth reputa-
tion within the community.
“We really want to express our thanks and apprecia-
tion to the customers who have stuck with us for the 
past 29 years that we’ve been here. �at loyalty means 
everything to us,” said Eppenberger, who has been 
involved with the family business since it opened and 
took over management about 15 years ago.
“A big part of what we do is build relationships. We 
still have customers today who my mother knew de-

cades ago, and they continue to come back because 
that sense of trust and rapport has carried through 
over time.”
Beyond paint, Focus on Decorating carries Hunter 
Douglas Blinds, Alta Window Fashions, Maxxmar 
Window Fashions, Hickory Hardware products, 
wallpaper ordering through supplier books, and a 
wide selection of decorative home-�nishing solu-
tions. 
Personalized service and product quality are what de-
�ne Focus on Decorating, according to Eppenberger.
“People who have tried our brand are generally im-
pressed with the quality, the lasting �nish, and the 
coverage they get compared to other products on the 
market,” he said.
“Our sta� is very knowledgeable, and when people 
come in with an issue or a problem, we take the time 
to work through it with them and try to resolve it 
properly, not just send them away with a quick an-
swer.”
Benjamin Moore products are known for their 
high solids content, which results in better coverage 
because there is a higher percentage of actual pig-
ment-binding material in their paints rather than 

solvent. �is means fewer coats of paint are needed, 
improving durability and providing a thicker, lon-
ger-lasting �nish. 
What sets Focus on Decorating apart from other 
retailers is its independent-store atmosphere and its 
emphasis on greeting customers and providing im-
mediate assistance with a personal touch. 
Eppenberger said he has a small but highly dedicated 
team of seven employees who ensure customers walk 
out the door with everything they need.
“Most of our sta� have �ve to seven years of experi-
ence here, so customers are dealing with people who 
really know the products,” he said. “My philosophy is 
that it shouldn’t matter who you’re talking to — you 
should be getting the same answers and the same ad-
vice from everyone here.”
Focus on Decorating is very active in the commu-
nity, supporting service clubs and church groups 
throughout the year. �e business recently donated 
paint to the Orangeville Curling Club for facility im-
provements and has donated gi� cards to support its 
fundraising e�orts through annual bonspiels. 
“We try to assist where we can,” Eppenberger said. 
Monthly specials are always available, and there is 

pricing �exibility for whole-home projects. Sta� 
work with customers to help manage project costs 
where possible. 
Focus on Decorating is located at 88 First St., Oran-
geville, and is open seven days a week. Its hours of 
operation are from 7 a.m. to 7 p.m. Monday to Friday, 
9 a.m. to 5 p.m. on Saturdays, and 10 a.m. to 4 p.m. 
on Sundays. 
�e weekday hours serve contractors by opening ear-
ly at 7 a.m. and the general public by keeping it open 
until 7 p.m.
Eppenberger says he’s always happy to help custom-
ers, no matter when they come through the door. 
“�e consumer coming in is never an inconvenience 
to us – they are the reason we are in business. If you 
lose sight of that, you lose what makes a small busi-
ness work in the �rst place,” Eppenberger explained. 
“We try to go out of our way to provide a level of 
service where the customer doesn’t have to �gure ev-
erything out themself. We guide them through it, we 
help them make decisions.”
To learn more about Focus on Decorating, visit focu-
sondecorating.ca or call (519) 942-8171 during regu-
lar business hours. 
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FURNITURE and
MATTRESS WORLD

F U R NI T U R E  S T OR E
4 3  V I CT OR I A S T . W ., AL L I S T ON

705-435-5678

www.briscofurniture.com   |   www.mattressworld.ca
MAT T R E S S  W OR L D

1  V I CT OR I A S T . W ., AL L I S T ON

705-435-9777

MAY 7 - 27, 2026FREE
DELIVERY! *Call, email or see in-store sales associate for instant 

savings details and list of available qualifying models.

Refresh your living 
room for Spring!

Brisco Furniture & Appliance:
Quality, Service, and Trust Since 1983

For more than four decades, Brisco Furniture & Appliance has been helping families 
across the region create comfortable, stylish homes with quality furniture, appliances, and 
exceptional customer service. Known for its friendly atmosphere and honest approach, 
the family-owned business has earned a loyal customer base throughout Alliston, Totten-
ham, Beeton, Angus, and Shelburne.

Originally established in 1983, the business has been operated by Ken and Heidi Bris-
co since 1998. �eir philosophy is simple: treat customers the way they would like to be 
treated themselves. �at commitment to fairness and service has helped the store build a 
strong reputation and long-standing community trust.

�e showroom features a wide selection of furniture in both traditional and modern 
styles, including sofas, chairs, dining sets and accent pieces. Customers can also browse 
top-quality Canadian-made brands alongside trusted appliance names such as Whirl-
pool, Maytag, KitchenAid, and Frigidaire.

In 2012, the Briscos expanded by opening Brisco Mattress World, o�ering premi-
um mattresses and bedroom furniture from brands including Serta, Simmons, Tem-
pur-Pedic, and Sealy.

With free appliance and mattress delivery, expert installation, and old-item removal 
services, Brisco continues to provide customers with convenience, value, and personal-
ized care close to home.

HOME & GARDENSpring

Materials
Driveways can be made from a variety of materials, 
even grass or soil. �e following are some driveway 
materials homeowners may choose from:
• Gravel
• Chip seal
• Concrete
• Asphalt
• Rubber

• Exposed aggregate
• Pavers
• Permeable pavers
• Heated

Repair or replace
Nearly any size crack can be patched with concrete 
or cold-patch asphalt, or specialty materials, accord-
ing to �is Old House, an online home improve-
ment resource. Repairing and resealing a driveway 
can help prolong its longevity. Plus, this is a more 
cost-e�ective option for homeowners on a budget 
who want to improve curb appeal and safety.

Large holes or unsightly damage may require a drive-
way replacement. �is also will be the case if a home-
owner hopes to expand the driveway. Replacing a 
driveway requires a time commitment. �e existing 
driveway needs to be demolished and removed. 
�e ground underneath typically is smoothed and 
tamped down. Substrate or wire mesh also may be 
installed. A�er the new material is laid, there may 
be a period of time for settling and curing, during 
which use of the driveway is prohibited.

DIY or professional?
While sealing and minor repairs generally can be 
handled by a homeowner who has researched the 
process, large repairs or driveway replacements 
should be le� to professionals for the best results. 
Driveway slope needs to be considered for proper 

rain runo�, and the professional will understand the 
thickness and preparatory steps necessary to ensure 
driveway durability. Installation of a heated drive-
ways requires a speci�c skill set and this is a job best 
le� to professional driveway contractors.

Driveway enhancements
�e options do not end with the driveway material. 
�ere are other ways to boost aesthetics. 

ILLUMINATION: Homeowners can install recessed 
LED lights into the driveway to de�ne the edges and 
add aesthetic appeal.
STAMPED TEXTURE: Homeowners opting for 
the a�ordability of concrete can ask for a stamped 
design that mimics the look of stone or pavers.

GATES: One doesn’t have to live in an exclusive 
community to have their property enhanced by 
gates. Gates can give a home a distinguished look.

EDGING: Driveways can be edged with another 
material to create de�nition between the driveway 
and lawn, or to provide the perfect spots to plant beds.

Driveway renovations can add curb appeal and im-
prove the functionality of a home.

Factors to consider before 
renovating a driveway
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ALLISTON

Locally owned. Genuinely Canadian.
building centre

Victoria Day Long Weekend Hours:
Fri 7-7, Sat 8-6, Sun 9-5, Mon 9-4

705-435-5511

SAVE 60%
LED Edison Light Set
10 warm white
5mm lights
6417-003

Nature Scapes® Mulch
Made with 100% natural
forest products.
Assorted colours. 42.5 L
5011-968/971/972

7’ Crank Market Umbrella
Assorted colours.
6415-245/246/247/249/
250/268/269/390

Was $19.99

797
Set

SAVE 40%

SAVE $25

 SAVE 50%

GREAT PRICE

100% Acrylic Deck & Siding Stain
Semi-transparent.
Clear base.
3.40L  1870-827*
Other varieties available

Was $59.99

3597

397
Each

BENCHMARK
Gas Lawn Mower

Original Price $529.99

$42997SAVE 
$100

INstyle
Was $79.99

5497
Set

Was $19.99

997

All Purpose Grass Seed
1.5 kg.
5065-212

4840 CONCESSION RD. 7, ALLISTON

For homeowners and businesses across Simcoe County, reliable septic service is not 
just a convenience — it’s essential. � at’s why so many residents continue to trust Swaf-
� eld Septic Pumping Service for dependable, year-round septic solutions. With decades 
of experience and a reputation built on honest service, the company has become a go-to 
name for septic tank cleaning, holding tank pumping, and luxury washroom trailer 
rentals.

What sets Swa�  eld Septic apart is its commitment to customer care. Available 24 
hours a day, the team understands that septic issues rarely happen at convenient times. 
Whether it’s routine maintenance or an urgent service call, customers can count on fast 
response times, fair pricing, and knowledgeable technicians who get the job done right 
the � rst time.

� e company’s memorable slogan, “Everything Sucks but the Service,” re� ects its 
friendly, down-to-earth approach, which has earned it loyal clients throughout the 
region. Proper septic maintenance can extend a system’s life for decades, and Swa�  eld 
Septic helps property owners protect their investment with professional, preventive care.

From residential homes to commercial properties, Swa�  eld Septic continues to deliv-
er the reliable service Ontario customers depend on every day.

Simcoe County’s trusted septic solution:

:hy SwaЊ  eld Septic 
Services stands out

HOME & GARDENSpring

CALL 705-435-4130

• Septic repairs and pumping
  year round
• Residential and commercial
  properties
• Septic riser and filter installs
• NEW washroom trailer rentals
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HOME & GARDENSpring

FREE ESTIMATES

Drywall Repairs

Faucets

Flooring

Ask about our
SENIORS 

DISCOUNT

W
eather is unpredictable. Strong winds 
or storms can wreak havoc on power 
lines, resulting in outages that may last 

hours or even days. 

People have come to rely on electricity, not only for 
comfort and safety, but to power just about every 
aspect of modern life. A power outage can be a mi-
nor disruption or downright dangerous, unless a 
whole-house generator can take over when needed.

:+$7 ,6 $ :+OL(ϫ+O86( *(1(5$7O5"
A whole-house generator, also called a standby 
generator, is a permanently installed system that 
provides backup power to a home during a utility 
outage. � e generator typically runs using a natu-
ral gas or propane connection.

Unlike a portable generator, a whole-house gen-
erator is installed outside on a concrete slab. It is 
wired to the home’s electrical panel through an au-
tomatic transfer switch (ATS). � is switch will con-
tinuously monitor the electrical grid’s power and 
start automatically if an outage is detected. When 
the power comes back on, the ATS will shut o�  the 
generator and reconnect the home to the grid. 

*(1(5$7O5 &O16,D(5$7,O16
NJR Home Services says there are some consid-
erations when determining which generator best 
meets the needs of a household. It’s important to 
identify where power will be needed in the home, 
whether it’s a few essential pieces of equipment 
or the entire home. � e more one wants to have 

powered, the more costly the generator will be.

� e location of the generator on the property must 
meet local zoning requirements, which vary from 
town to town. A permit likely will be required for 
the installation work.

Another consideration is gas meter sizing. A 
trained technician should schedule a pressure 
check to ensure that the gas supply to the home 
can handle the new generator. 

:+$7 ,) 7+(5( +$61ǒ7 %((1 $1 O87$*("
Most units will test themselves periodically for a 
few minutes each week to recharge the batteries 
and keep the engine lubricated, which serves as a 
testament to the hands-o�  nature of these systems.

Whole-house generators o� er peace of mind in an 
unpredictable world. When the power goes out, 
these generators seamlessly kick into action.

� e 411 on 
whole-house generators

A GUTTER REPLACEMENT might not in-
spire the same level of excitement as a room 
addition or an overhaul of an outdoor living 
space, but new gutters can help to prevent roof 
damage and make properties safer by ensur-
ing rain water is directed away from walkways. 
Homeowners who suspect it might be time for 
a gutter replacement can look for these signs of 
fading gutters.

&5$&.6 O5 63L,76� Cracks or splits at the 
seams of the gutters where two pieces connect is 
a telltale sign they need to be replaced. Cracks 
or splits are can slowly lead to separation of gut-
ter pieces, which will lead to leaks. But not all 
cracks or splits are found at the seams. In fact, 
some homes feature seamless gutters, which 
also can crack or split. Regardless of where 
they’re found, cracks or splits are a warning 
signs of fading gutters.

5867� Rust is rarely a good sign whether you’re 
looking at a vehicle or even garden tools. Rust 
also is a bad sign in relation to gutters. Gutters 
are painted, and not only for aesthetic purposes. 
Paint on gutter also serves to protect them from 
water. When paint begins to � ake, gutters will 
begin to rust and may even produce noticeable 
rust � akes on the ground below. Rust on gutters 
and rust � akes beneath them are indicative of 
gutters that need to be replaced.

*877(56 38LL,1* $:$< )5O0 7+( 
+O0(� Gutters that appear to be pulling away 
from the home is a sign that they need to be re-
placed. Gutters are fastened to a home during 
installation, which ensures they can withstand 
rain and water. Over time, those fasteners can 
wear down, ultimately leading to gutters that 
appear to be pulling away from the home. 
� ough gutters can be refastened, eventually 
they will need to be replaced.

3OOL,1* :$7(5� Pooling water in a gut-
ter may just be a sign that gutters need to be 
cleaned. However, pooling water on the ground 
directly beneath gutters indicates they’re not ef-
fectively directing water away from the home.

:$7(5 D$0$*( ,16,D(� A home’s inte-
rior might not be the � rst place homeowners 
look when inspecting for damaged gutters, but 
a � ooded basement or crawl space could indi-
cate a gutter problem. Gutters and downspouts 
are designed to direct water away from a home 
when functioning properly. When that isn’t 
happening, water can pool beneath the founda-
tion, leading to pooling water and other water 
damage in basements and crawl spaces. 

Gutter replacement projects may not be exciting, 
but new gutters can make a home safer and prolong 
the life of a roof and other features on a property.

Signs it’s 
time to replace 

gutters
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T R E E  S E R V I C E  I N C

Steve Lang, ALT, I.S.A. 
Certi�ed Arborist, ON-0324

Tree Risk Assessment Quali�ed, Oak Wilt Quali�ed-Ontario
Butternut Health Expert (BHE) #643

• Plant Health Care Strategies For 
Insect and Disease Management

• Tree and Shrub Pruning  • Tree Removal  • Consulting 
• Plant Health Care Soil and Nutrient Management 

for Trees and Shrubs
• Tree Preservation And Conservation Strategies

905.936.1179 stevelang@meadowoodtreeservice.ca
www.meadowoodtreeservice.ca

SERVICING THE 
CALEDON, DUFFERIN, 

NEW TECUMSETH, 
KING & ADJALA 
TOSORONTIO  

AREAS FOR OVER 
28 YEARS.

ECO Lawn Care
SERVING ORANGEVILLE & AREA 

FOR 25 YEARS

Call for your FREE Quote 
519-942-0202

or email: rdmajkot@sympatico.ca

AWARD WINNING TURF REVITILIZATION PROGRAMSAWARD WINNING TURF REVITILIZATION PROGRAMS

Fertilizing • Weed Management
Insect Control • Aeration • Overseeding 

Soil Conditioner • Dethatching

USE ORGANICS - A NATURAL APPROACH

PROUDLY A LOCAL, CANADIAN COMPANY

D E S I G N I N G A N D SSSSSSSS LL AA NN DD SS CC AA PP EE SSD E S I G N I N G A N D B U I L D I N G L U X U R I O U S L A N D S C A P E S

HAVE A LANDSCAPE PROJECT IN MIND?
LET’S WORK TOGETHER!

Located in Mono
Serving North Peel, Dufferin, Grey, North East Wellington & South Simcoe Counties

Request an Est imate (416) 799-0085
info@imtlandscapegta .com

www.imtlandscapegta .com

Inground Pools
Patios & Walkways
Cabanas & Pergolas
Outdoor Kitchens
Retaining Walls & Pil lars
Water & Fire Features
Sport Courts

HHHHAAAAAAAVVVVVVVEEEEEEE AAAAAAA LLLLAAAAAAANNNNDDDDDDDSSSSSSSSSSSSSCCCCCCCCCCCCCAAAAAAAPPPPPPPEEEEEEE PPPPPPPRRRRRRROOOOOOOOOOJJJJJJJEEEEEEECCCCCCCCCCCCCTTTTTTT IIIINNNN MMMMIIIINNNNDDDDDDD??????????
LLLLEEEETTTT’SSSS WWWWOOOOOOOOOORRRRRRRKKKKKKK TTTTTTTOOOOOOOOOOGGGGGGGGGGGGGEEEEEEETTTTTTTHHHHEEEEEEERRRRRRR!!!!

Request an Est imate (416) 799 0085

UUUU SSSSSSSSSSDDDD BBBB UUUU IIII LLLL DDDD IIII NNNN GGGGGGGGGG LLLL UUUU XXXXXXX UUUU RRRR IIII OOOOOOO UUUU

Located in Mono
n, Grey, North East Wellingto

mtlandscapegt
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H
ome trends come and go, and busy home-
owners can be forgiven if they’re not able 
to keep up with the latest interior design 

styles. � at’s the job of a skilled interior designer. 
Working with such professionals when redoing 
a home’s interior can make all the di� erence and 
increase the already profound sense of pride many 
homeowners have in their homes.

• Interior designers can help narrow down the 
possibilities. A simple internet search prior to be-
ginning a home renovation project will turn up 
millions of results. � at can leave homeowners’ 
heads spinning as they try to identify their own 
style and plan a project that coordinates with 
their preferences. Experienced interior designers 
can help homeowners identify their style and of-
fer practical insight as they work with clients to 
choose elements to incorporate into spaces they 
aspire to renovate. 

• Interior designers can ensure a room doesn’t stick 
out like a sore thumb. Just because a design looks 
good on the internet does not mean it will work 
well in every home, particularly if only one room is 
being renovated. Interior designers recognize that 
and can steer homeowners in the direction of 
designs that will � t the larger theme of the home 

while still o� ering a fresh look and feel.
• Interior designers can save homeowners money 
and headaches. Renovation projects can be pric-
ey, and that price tag only goes up when mistakes 
are made. Interior designers advise clients on fur-
nishings and other design components, and that 
advice can save homeowners money in the long 
run. Furnishings may be returnable, but such re-
turns typically come with sizable fees. By direct-
ing clients toward furnishings and other compo-
nents that � t the overall design scheme, interior 
designers are saving homeowners the cost and 
headaches associated with � xable yet expensive 
mistakes.
• Interior designs are up-to-date on the latest 
trends. Real estate and design trends come and go, 
and dated designs can adversely a� ect what home-
owners recoup at resale. Homeowners who want to 
update their home interiors with the ultimate goal 
of selling their homes can work with experienced 
interior designers who know which trends are in 
and which are out. � at knowledge can make it 
easier and more lucrative to sell a home.

Homes are a signi� cant investment, and investing in 
the services of an experienced interior designer can en-
sure homeowners maximize the value of their homes.

The benefi ts of 

working with aninterior
Homes are undoubtedly a point of pride 

for millions of homeowners, and that 

sense of fulfi llment is even greater when 

interiors are up-to-date and welcoming. 

DESIGNER
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Erin Location:
9410 Wellington Rd 124, 

Erin,
Corner of 124 & 24

ON, N0B 1T0
519-833-9616

Cookstown Location:
4321 Line 13, 
Cookstown,

Corner of 27 & line 13
ON, L0L 1L0

705-458-0871

Stayner Location:
6837 ON-26, Stayner, 

Corner of 26 & 
center line rd
ON, L0M 1S0
705-428-3132

Stewart’s Equipment
Sales - Parts - Service  - Rentals

Follow Us

STEWARTSEQUIP.COM
519-833-9616

Stayner
Cookstown 705-458-0871

705-428-3132

Erin

Grow the garden 
of your dreams!

BX80 Series 
Sub-Compact  Tractor

Engineered by Kubota with a focus on quality, this sub-compact tractor features 
a spacious operator station for superior comfort and user-friendly controls. The 
available 2 lever loader quick coupler and K-Connect system allow seamless 
attachment changes, while the reliable diesel engine powers through every Canadian 
season, whether for mowing, snowblowing, or chores around your property.

����������������������������������������������

By Sam Odrowski

Du� erin Lawn Life, Orangeville’s lon-
gest-standing lawn-care company, has been 
keeping local green spaces healthy and weed-
free for more than 50 years.

� e company has built a strong reputa-
tion for its personalized, eco-friendly, organ-
ic-based lawn care programs. Du� erin Lawn 
Life improves overall lawn health, eliminates 
weeds, and monitors activity. � e business 
also o� ers mosquito and tick control, crack-
and-crevice treatments, complete lawn re-
seeding, and treatments for trees, shrubs, 
and roots.

“We’re local and we care. If someone has a 
concern, our experienced sta�  will get there 
within a day or two and address it,” said 
Richard Reed, owner of Du� erin Lawn Life. 
“If there’s anything they can’t handle, they’ll 
let me know, and I’ll go see it for myself.”

Du� erin Lawn Life takes a very environ-
mentally friendly approach, using chelated 

iron to kill weeds and biologicals to control 
insects.

� e company takes a local approach to 
lawn care has led to long-term support since 
opening in 1973.

“I’ve got clients that are grandchildren of 
original clients and I’ve still got some clients 
that have been with us since the very begin-
ning,” Reed noted.

Du� erin Lawn Life proudly provides lawn 
care to roughly 15 per cent of all Orangeville 
households, and serves the surrounding area. 

“We have specialized equipment to serve 
people living on large country lots, but the 
bulk of our business is in town,” Reed ex-
plained. 

Outside of Orangeville, Du� erin Lawn 
Life services Grand Valley, Amaranth, Mono, 
Shelburne, Alliston, Dundalk and every-
where in between.

While Du� erin Lawn Life deals with a 
large volume of customers, it remains com-
munity-based with a local focus. It is truly 

a multi-generational family business, with 
Reed’s grandson recently completing a co-
op program at Du� erin Lawn Life through 
his high school, and he has become more in-
volved. 

Du� erin Lawn Life only uses the high-
est-quality products, primarily sourced from 
Canada, and has even developed some prod-
ucts in-house, including liquid aeration.

� e business also grows its own grass seed 
in Western Canada and Portland, Oregon, 
producing hardy, drought-tolerant seeds.

Du� erin Lawn Life is a leader in the in-
dustry, with the University of Guelph and 
Landscape Ontario inviting Reed to speak at 
events.

� e company supports the community 
where it can, sponsoring local sports teams 
and supporting charities.

Du� erin Lawn Life also runs Du� erin 
Christmas Tree Farm, where patrons can 
come and cut their own Christmas tree for 
the holiday season. 

� e company is currently accepting new 
clients. 

Anyone looking to improve the appear-
ance and health of their lawn can contact 
Du� erin Lawn Life by phone at 519-942-
9333 or email info@du� erinlawnlife.com.

Learn more at the business’s website: duf-
ferinlawnlife.com. 

Duff erin Lawn Life brings eco-friendly lawn care to Orangeville for over fi ve decades

HOME & GARDENSpring
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NEW TECUMSETH TIMES

PE D A L  TO  THE  ME TA L  –  S enior div ision athletes from regional high schools start their mountain bike race at the Albion H ills Conserv ation Area in Palgrav e on May 8 . Around 1 5 0  athletes 
from S outh S imcoe and Peel R egion took part in the ev ent. Mountain biking is held as a series of meets throughout the spring. ( R ight)  L uke T omini from B anting Memorial H igh S chool in Alliston 
heads for the fi nish line in his race�                                                                BRI A N L O CK HA RT PHO TO      

BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The Tottenham Beeton District Minor Soft-
ball Association offi cially NicNed off prepa-
rations for the 2026 softball season with a 
coaches meetinJ held on Thursday, May 7, at 
the Tottenham Legion.

Around 60 coaches, volunteers, board 
members, and community partners Jath-
ered to review Ney information ahead of the 
upcominJ season, helpinJ ensure a positive 
e[perience for all athletes participatinJ in the 
Trailbla]ers proJram.

The eveninJ·s aJenda included discus-
sion on leaJue schedules, practice planninJ, 
eTuipment distribution, uniforms, and Jame 
operations.

Also discussed were openinJ weeNend 
activities, year-end tournaments, coachinJ 

e[pectations, player safety, and leaJue poli-
cies.

Coaches received updated resources, 
includinJ rules of play, score booNs, contact 
information and important season timelines.

The Association was pleased to welcome 
Juest speaNers from New Tec %aseball,, 
alonJ with Ryan Shea from South Simcoe 
Physiotherapy, who shared valuable insiJhts 
with coaches as they prepare for the upcom-
ing season.

ThrouJhout the eveninJ, division con-
veners and board members worNed directly 
with coaches to review practice schedules, 
player communication e[pectations, code of 
conduct standards, umpire procedures, rain-
out policies, and overall leaJue operations.

With the openinJ weeNend approachinJ in 
early -une, e[citement continues to build for 
another successful Trailbla]ers season. 

Minor softball association welcomes coaches for upcoming 2026 season

PRE -SE A SO N STA RT –  T he T ottenham B eeton District Minor S oftball Association held a pre-
season meeting for coaches, v olunteers, and board members at the T ottenham L egion on 
T hursday, May 7. T he meeting cov ered ev erything from league rules to player safety to prepare 
for the upcoming season.                                  BRI A N L O CK HA RT PHO TO      

BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The FerJus Whalers are the 2026 Ontario 
provincial -unior C Schmal] Cup champions 
after winninJ the fi nal series in fi ve James 
over the TavistocN %raves.

It was a lonJ season for the two fi nal teams 
since the Provincial -unior HocNey /eaJue 
played its fi rst James bacN at the beJinninJ 
of September.

The Whalers had an outstandinJ year, 
JoinJ ��-8 for the reJular season.

They went on to win 1� of 16 playoff 

James before facinJ TavistocN in the fi nal 
series. 

TavistocN fi nished the reJular season with 
a 21-10 record. They won 11 of their 16 play-
off games.

The fi nal series for the Schmal] Cup Jot 
underway in TavistocN on Sunday, May 2, 
with *ame 1. FerJus won that Jame 2-1 in 
overtime.

The series was tied at one after the %raves 
won *ame 2, �-2, on FerJus· home ice on 
May �. *ame 2 also went into overtime to 
decide a winner.

The Whalers tooN a lead in the series with 

a 7-� win in *ame �.
It was a home ice win for the Whalers in 

*ame �, when they won 6-5 to lead the series 
�-1 and put all the pressure on TavistocN to 
Jet bacN in the series.

In the fi nal Jame, the %raves tooN an early 
lead on the only Joal in the fi rst period.

It was a tie Jame when FerJus scored at 58 
seconds into the second period.

TavistocN aJain tooN a lead early in the 
second frame, but the Whalers scored two 
TuicN Joals to taNe a �-2 lead with one period 
remaining.

The %raves tied the Jame early in the 

third period, and neither team could score to 
breaN the tie. The Jame went into overtime to 
decide the winner.

For the Whalers, a sinJle Joal could decide 
their entire season.

FerJus made Jood, scorinJ at nine minutes 
into the overtime period for the �-� win, and 
they earned the riJht to hoist the Schmal] 
Cup in victory.

This is the fi rst time the Whalers have won 
the Schmal] Cup.

It is Tuite an achievement considerinJ the 
FerJus team only Moined the P-H/ in the 
2023/24 season.

Fergus Whalers claim the 2026 Junior C Schmalz Cup after defeating Tavistock Braves
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SALES • SERVICE • INSTALLATION   
    

6048 HIGHWAY 9, 
SCHOMBERG

800-843-1732
FIREPLACESTOP.COM

Family Owned Business 
Established In 1987

OUTDOOR WOOD FIREPLACES 
Create a meeting place outdoors where you can enjoy yourself when the weather is cool, or barbecue with family for an evening outside.

Ask us about
FREE DELIVERY
FREE ASSEMBLY
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TRAFFIC
Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in vulputate 
velit esse molestie consequa.

ROAD WATCH
Mirum est notare quam littera gothica, 

quam nunc putamus parum claram, an-
teposuerit litterarum formas humanita-
tis per seacula quarta decima et quinta 
decima. Eodem modo typi, qui nunc no-
bis videntur parum clari, fiant sollemnes 

in futurum. Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam non-
ummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. 

ALCOHOL & DRIVING
Duis autem vel eum iriure dolor in hen-

drerit in vulputate velit esse molestie con-
sequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent lup-
tatum zzril delenit augue duis dolore te 
feugait nulla facilisi. 

Nam liber tempor cum soluta nobis elei-
fend option congue nihil imperdiet doming 
id quod mazim placerat facer possim as-
sum ypi non habent claritatem insitam; est 
usus legenti.

THEFT
Fiant sollemnes in futurum. Lorem ip-

sum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tinc-
idunt ut laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim veniam, 
quis nostrud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse moles-
tie

CRIMINAL CHARGES
Consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et 
iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi. 

Nam liber tempor cum soluta nobis elei-
fend option congue nihil imperdiet doming 
id quod mazim placerat facer possim.

DOMESTIC DISPUTES
Qui facit eorum claritatem. Investiga-

tiones demonstraverunt lectores legere me 
lius quod ii legunt saepius. Claritas est 
etiam processus dynamicus, qui sequitur 
mutationem consuetudium lectorum. Mi-
rum est notare quam littera gothica, quam 
nunc putamus parum claram, anteposuerit 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in vulputate 
velit esse molestie consequat, vel illum do-
lore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blan-
dit praesent luptatum zzril delenit augue 
duis dolore te feugait nulla facilisi. 

SUBHEAD
Mirum est notare quam littera gothica, 

quam nunc putamus parum claram, ante-
posuerit litterarum formas humanitatis per 
seacula quarta decima et quinta decima. 
Eodem modo typi, qui nunc nobis videntur 
parum clari, fiant sollemnes in futurum. 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 

aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 

Road Watch plays role 
in keeping roads safe

NEW TECUMSETH TIMES

OPP REPORT
1-888-310-1122

BASEBAR

Lorem ipsum dolor sit amet, con-
sect etuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim ve-
niam, quis nostrud exerci tation ul-
lamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse mo-
lestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim 
qui blandit praesent luptatum zzril 
delenit augue duis dolore te feugait 
nulla facilisi. 

Nam liber tempor cum soluta no-
bis eleifend option congue nihil im-

Rollover
injures

Tottenham

New poll on fatigued and drowsy
driving reveals serious problem

EARLUG EARLUG

St. John Ambulance
announces new branch manager

Lorem ipsum dolor sit amet, 
consect etuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex 
ea commodo consequat. Duis 
autem vel eum iriure dolor in 
hendrerit in vulputate velit 

esse molestie consequat, vel 
illum dolore eu feugiat nulla 
facilisis at vero eros et accum-
san et iusto odio dignissim qui 
blandit praesent luptatum zz-
ril delenit augue duis dolore te 
feugait nulla facilisi. 

Nam liber tempor cum 
soluta nobis eleifend option 
congue nihil imperdiet dom-
ing id quod mazim placerat 
facer possim assum. Typi non 

Morris Samson
St. John Ambulance
New Branch Manger

6048 Highway 9, 
Schomberg

800-843-1732
Family Owned Business

Established In 1987

COME IN TODAY FOR A GREAT DEAL! Inserts • Linear • Traditional
Free Standing • All Styles

HIGHEST QUALITY, RELIABLE BRANDS

Don’t go fi shing for your news, community highlights, current events and more!
THE NEW TECUMSETH TIMES HAS YOU COVERED
ONLINE AT NEWTECTIMES.COM AND IN PRINT EVERY THURSDAY. 

If you have a story idea or upcoming 
event you’d like to share with us, email 
newtectimeseditorial@gmail.com

Cocaine, fentanyl, and �rearm seized by Nottawasaga OPP
BY  BRI A N L O CK HA RT
L O CA L  J O U RNA L I SM I NI TI A TI V E  RE PO RTE R

Officers from the NottawasaJa Detach-
ment Community Street Crime 8nit, alonJ 
with members of the Huronia West CSC8 
of the Ontario Provincial Police and the 
%arrie Tactical 8nit, e[ecuted a warrant in 
%arrie, leadinJ to multiple arrests and the 
sei]ure of firearms and druJs.

The warrant was e[ecuted on April 27 
as a result of an onJoinJ druJ trafficNinJ 
investiJation.

DurinJ the e[ecution of the warrant, 
three individuals were located inside the 
residence and placed under arrest.

At the completion of the search, police 
had located and sei]ed a *locN handJun 
with an e[tended maJa]ine, 22 Jrams of 
cocaine, small amounts of fentanyl and 
methamphetamine, si[ MDMA pills, and a 
collapsible baton.

As a result of the investiJation, the first 
accused, a �1-year-old, was charJed with:

Ã TrafficN in a schedule I substance - 
Cocaine

Ã TrafficN in a schedule I substance - 
Other DruJs

Ã Possession of a schedule I substance for 
the purpose of TrafficNinJ - Cocaine

Ã Possession of a schedule I substance 
for the purpose of TrafficNinJ - Other 
DruJs

Ã 8nauthori]ed possession of a prohibited 
or restricted firearm

Ã 8nauthori]ed Possession of a prohibited 
device or ammunition

Ã Possession of a firearm obtained by 
crime, NnowinJ its possession is unauthor-
i]ed

Ã Careless storaJe of a firearm
Ã Possession of a weapon for a danJerous 

purpose
Ã Possession of a weapon for a danJerous 

purpose
Ã Possession of Prohibited device or 

ammunition for a danJerous person
Ã Fail to comply with 8ndertaNinJ [2
The second accused, a ��-year-old, was 

charJed with:
Ã 8nauthori]ed possession of a prohibited 

or restricted firearm
Ã Possession of a prohibited device or 

ammunition
Ã Possession of a firearm obtained by 

crime NnowinJ its possession is unauthor-
i]ed

Ã Careless storaJe of a firearm
Ã Possession of a schedule I substance for 

the purpose of TrafficNinJ - Cocaine

Ã Possession of a weapon for a danJerous 
purpose

Ã Possession of Prohibited device or 
ammunition for a danJerous person

The first accused was held for a bail hearinJ.
The second accused was released with 

a future court date at the Ontario Court of 
-ustice in %radford.

SE I Z E D  I TE MS –  When executing a search warrant on April 27, Nottawasagas OPP officers 
seized a Glock handgun with an extended magazine, 22 grams of cocaine, small amounts of fen-
tanyl and methamphetamine, six MDMA pills, and a collapsible baton.
                            BRI A N L O CK HA RT PHO TO

Nottawasaga OPP o�cers seize cocaine and methamphetamine in Essa Township
NottawasaJa Ontario Provincial Police·s 

Community Street Crime 8nit �CSC8�, with 
assistance from the CollinJwood and Huronia 
West CSC8·s of OPP, have arrested one indi-
vidual followinJ a months-lonJ druJ trafficN-
inJ investiJation.

On May 7, officers e[ecuted a search war-
rant at a residence in Essa Township. One 
individual was taNen into custody without 
incident.

As a result of the search, officers sei]ed:
� Appro[imately �2 Jrams of cocaine
� Appro[imately 17 Jrams of methamphet-

amine

� Various cuttinJ aJents
� �2,8�0 in Canadian currency believed to 

be proceeds of crime
� %rass NnucNles and a larJe Nnife
As a result of the investiJation, Marc SNel-

ton, �6, of Essa Township, has been charJed 
with:

� TrafficNinJ in a Schedule I substance - 
Cocaine

� TrafficNinJ in a Schedule I substance - 
Methamphetamine

� Possession of a Schedule I substance for 
the purpose of trafficNinJ - Cocaine

� Possession of a Schedule I substance for 

the purpose of trafficNinJ - Methamphetamine
� 8nauthori]ed possession of a weapon
� Possession of property obtained by crime 

under �5,000
� Fail to comply with an undertaNinJ
The accused was held for a bail hearinJ.
The listed charJes have not been proven in 

court.
Anyone with information reJardinJ ille-

Jal druJ activity is encouraJed to contact the 
Ontario Provincial Police at 1-888-�10-1122. 
Should you wish to remain anonymous, you 
may contact Crime Stoppers at 1-800-222-
8�77 �TIPS�.

E V I D E NCE  TA BL E  –  Nottawasaga OPP of-
ficers seized cocaine, meth, cutting agents, 
weapons and Canadian currency after ex-
ecuting a search warrant on May 7.        
          CO NTRI BU TE D  PHO TO



County of Simcoe commemorates Paramedic Services Week
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The County of Simcoe is celebrating 
Paramedic Services Week from May 17 to 
23, 2026, and honouring the dedicated pro-
fessionals who deliver life-saving care and 
essential support to residents across the 
region.

This year, the Paramedic Chiefs of Cana-
da’s national theme, “Improving Outcomes, 

Together,” highlights the collective respon-
sibility we all share in supporting the people 
behind the care.

Paramedic Services Week is an opportu-
nity to recognize not only the critical work 
Paramedics perform every day, but also the 
systems and support that help them thrive.

Improving outcomes extends beyond 
medicine – it includes investing in training, 
facilities, resources and opportunities.

“Paramedics are there for us during some 

of the most challenging moments in our 
lives,” said Simcoe County Warden Basil 
Clarke. 

“Their skill, compassion, and commitment 
make our communities safer and stronger. 
As we mark Paramedic Services Week, we 
honour our Paramedic Services professionals 
and say thank you for everything they do to 
care for our residents.”

Formal celebrations begin on Tuesday, 
May 12, with the swearing in of this year’s 

honorary Paramedic for a Day contest win-
ner, Ishani, a Grade 5 student from Oro-
Medonte.

Ishani will receive a certificate, a first-aid 
bag, and a stethoscope, and will take part in a 
mock exercise and a photo opportunity with 
County of Simcoe paramedics.

Throughout Paramedic Services Week, 
paramedics will attend community events 
across the region to highlight the important 
work they do.

A ND  THE  WI NNE R I S –  Nicole Graf of T ottenham accepts the grand prize at this year’ s CR I C 
dance and draw at Orangev ille H onda on May 8  —  a 20 26  H onda Civ ic. J oining her are friend 
Nicole R ossignol and children J essie and I saac. Congratulating her are H aley L angford, general 
sales manager at OrangeYille +onda, and 'aYe OsEorne, finance manager�                                
               BRI A N L O CK HA RT PHO TO      

Continued from Page 4

Brock’s Banter: Cellphone couples counselling
I n a CB C report on Manitoba’ s pro-

gression on the file, the\ cite Premier 
W ab K inew’ s concern with the “ addic-
tion to the infinite scroll´ and its impact 
on anxiety, depression, and other men-
tal health indicators, as a reason to 
mov e forward.

Manitoba’ s mov e comes as the F ed-
eral Gov ernment considers following 
Australia’ s lead in a country-wide ban on 
the same for users aged 1 6  and under. 
T his dev elopment follows two non-bind-
ing motions passed at the /iEeral Part\ 
of Canada’ s conv ention this past spring, 
which has caught the attention of party 
members in power –  and amongst the 
opposition.

W hile some important q uestions hav e 
been raised ov er enforcement of keep-
ing \outh from finding wa\s around a 
ban, they hav e stressed the importance 
of making sure legislation is compre-
hensiv e and done right.

“ T he gov ernment’ s response to com-
panies behind AI  chatbots –  tools that 
simulate human conv ersation –  is being 
closely monitored in the wake of the 
7umEler 5idge, %�&� mass shooting,´ 
the CB C reported last month. “ Open 
A, decided against Àagging concerning 
messages the shooter had exchanged 
with ChatGB T  months earlier.

“ [ Minister of Canadian Culture and 
I dentity Marc]  Miller says a morato-
rium on social media and AI  chatbots 
‘ could be an important layer’  as gov ern-
ment looks to resurrect part of its online 
harms legislation, ‘ but has to be seen as 
that and not as an answer to ev erything.’  

“ ‘ T he politics… of it are conv enient, but 
the polic\ has to Ee right,¶ said 0iller�´

B ut is an outright ban the right policy?

T he dev il will be in the details. 
E arly results from Australia seem 

promising, and Ontario E ducation Min-
ister Paul &alandra said such measures 
are Eeing explored in this ProYince as 
well –  building upon their ban on cell 
phones in the classrooms issued in 
20 24 .

“ I  think the ev idence is becoming more 
and more clear that cellphone use in our 
schools –  elementary and secondary 
schools –  anywhere on site has become 
a proElem,´ said &alandra Yia the &%&�

I t certainly has become a problem, 
there’ s no arguing that. And, in the case 
of these AI  chatbots, it’ s become far 
more than Must a ³proElem,´ Eut is a Ean 
really the next logical step?

T o my mind, a blanket ban represents 
an opportunity that is in danger of being 
missed.

I s cellphone use in schools, in and of 
itself, the problem?  Or, is the problem 
cellphone use that is unfettered and 
unguided?

W hile I  am not an educator myself, it 
appears to me that a maj or issue at the 
heart of it all is lack of instruction and 
education on how to use these ubiq ui-
tous dev ices, and all the bells and whis-
tles they and app-makers offer, to their 
best and safest adv antage.

I f used correctly, these dev ices hav e 
tremendous power to enhance the 
learning experience, point users in –  
and I  can’ t stress this enough –  the right 
direction to learn more and enhance 
their lessons, and explore new horizons.

B ut it takes a collectiv e effort –  of 
teachers, parents, caregiv ers, and 
guardians alike –  to eq uip youth with 
all-important critical thinking skills to 

suss out good resources from bad, and 
be able to separate the wheat from the 
chaff ± or, in the parlance of Artificial 
,ntelligence, the real from the ³slop�´

A ban would certainly hav e its bene-

fits, Eut, Eefore it¶s put into place, all the 
good must be weighed with the bad –  
and an outright ban, to my mind, seems 
like a reactionary step that av oids the 
heaY\ lifting that could reap Eenefits�
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Bolton, Connie (née Kelly)
November 3, 1943 – May 9, 2026

Connie Bolton passed peacefully with her girls by her side at DaƩhews ,ouse ,ospice, 
Alliston, at the age of 82. She was the beloved mother of Donna (Keith) and Bubby, 
cherished grandmother of Ashley (Chris) and Johnathan, and loving GG of Nicholas 
and Michael.

Connie is survived by her sister, Karen (Earl). She was predeceased by her husband, 
'eorge DaƩhew Bolton, and her siblings <athy, Anne, :udy, and Sheila ͞Dolly.” She 
will be deeply missed by her nieces, nephews, extended family, and her chosen family.

Cremation has taken place. dhe family will receive friends at Zod Abrams &uneral 
,ome, 1ϲϲϲ doƩenham Zd., doƩenham (ϵ0ϱͲϵϯϲͲϯϰϳϳ), on dhursday, Day 1ϰ, 202ϲ, 
from ϱ͗00 p.m. to ϳ͗00 p.m., and on &riday, Day 1ϱ, from 10͗00 a.m. until the time of 
the memorial service at 11͗00 a.m.

Donations in Connie s͛ memory to DaƩhews ,ouse ,ospice would be appreciated. 
Online condolences and memories may be shared with the family at 

www.ZodAbrams&uneral,ome.com

OBITUARIES
FOREVER IN OUR Hear ts

Magic is 7 years old and head of the greeting 
committee. He loves to get his pets and runs to 
meet the volunteers. Magic is very playful and 
will spend hours with a wand toy. This handsome 
stud has a best buddy Rufus, who although isn’t 
as outgoing, also loves his pets (yes you can 
adopt both!).

Magic is neutered, microchipped, dewormed, 
� ea treated and vaccinated.

Adoption price: $275
Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
519-278-0707 

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

Magic

adopt
a cat



Come join a dynamic, fast paced, growing entrepreneurial
company looking for driven, enthusiastic sales representatives.
A rewarding, lucrative opportunity for the right candidate.

Zach Shoub
416-803-9940
zach@lpcmedia.ca

• Works Well with Deadlines and Budgets
• Organized with an Intermediate Knowledge
   of Microsoft Excel

COMPENSATION:
Base + Commission

ADVERTISING RULES OF THIS NEWSPAPER
The advertiser agrees that the publisher shall not be liable for damages arising 
out of errors in advertisements beyond the amount paid for the space actu-
ally occupied by the portion of the advertisement in which the error occurred, 
whether such error is due to the negligence of its servants or otherwise, and 
there shall be no liability for non-insertions of any advertisement beyond the 
amount paid for such advertisement. All advertisers are asked to check their 
advertisements after first insertion. We accept responsibility for only one in-
correct insertion unless notified immediately after publication. Errors which do 
not lessen the value of the advertisement are not eligible for corrections by a 
make-good advertisement. There shall be no liability for non-insertion of any 
advertisement beyond the amount paid for such advertisement. We reserve the 
right to edit, revise, classify or reject any advertisement.

DEADLINES
Unfortunately deadlines do not allow us to take ads after 5:00 p.m. on Mon-
day. When there is a holiday Monday, the deadlines will be Friday at 5:00 

p.m. All ads must be paid in advance by deadline or the ad will not run. WE 
ACCEPT VISA, MASTERCARD, AND AMERICAN EXPRESS PAY-

MENTS OVER THE PHONE

Classifieds
Phone 905-857-6626 or 1-888-557-6626

or email vicki@lpcmedia.ca

WE PAY CASH for 
scrap vehicles - any 
size. We also buy 
construction and farm 
equipment. Open 7 
days a week. Call 
905-859-0817 (Peter)

505  GENERAL HELP WANTED

406 VEHICLES WANTED

201 APARTMENTS
FOR RENT

Porsche 356/911/912, 
Jaguar E-Type or XKE. Tell me what you have, 

I love old classics especially German, British and Muscle Cars. 
Whether it’s been in the barn for 25 years, or your pride 

and joy that is fully restored. I’ll pay CASH. 

Call David 

905-367-7217

I WANT YOUR OLD CAR!

WANTED
CAR COLLECTOR SEARCHING

416-802-9999
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601 ARTICLES WANTED

505  GENERAL HELP WANTED

!!! WANTED !!!
WE PAY FOR GOLF BALLS

Pay $0.15 to $0.40 per ball
Year Round! Pick-up Available

416-889-9365. Peter
NO MIN QTY OR NO MAX!!

BUYING VINYL RECORDS - 
STEREO – 45’s.

Cash for antiques and
collectibles-stamps-coins.

Call James at 416-569-9976.

A beautiful, custom made pendant. Contains 
a genuine silver Zoman coin of 'ordian /// 
(AD 22ϱͲ2ϰϰ). Solid 10 kt. gold frame and 
large bail, with genuine .20 diamond of 

above average cut and clarity. Deasures ũust 
over 1 inch (ϯ cm.) in diameter and weighs 

10 grams. Asking $1,ϴ00.
Email mpavilons@rogers.com

Ancient Scythian short sword, dating to 
roughly 200 BC. A very nice, preserved 

specimen at 22” long. With wood stand. 
Scythian pommel swords (a variation of 

akinakes), were characteristic of Scythian 
and Sarmatian nomadic cultures in Eurasia. 

Discovered in Ukraine. Professionally 
cleaned and sealed with micro wax. A great, 

rare collectible. Asking $1,200.
Email mpavilons@rogers.com

602 ARTICLES FOR SALE 602 ARTICLES FOR SALE

Bright, clean, newly 
renovated, 2-bed-
room, 2-bath apart-
ment for rent in Tot-
tenham. $1500/month 
plus hydro. 905-936-
4216 ex 1161.

602 ARTICLES FOR SALE

SEASONED
FIREWOOD
647-237-5537

Face Cord $170
Bush Cord $500

S m a l l er a m ounts a l so a v a il a b l e.
W e del iv er.

1 1 5 3  C a na l  R d,
B ra df ord,  O N  L3 Z  4 E 2

We Pay $300 - $20,000*
*some conditions apply

$$$ TOP CASH $$$
For Unwanted CARS,

VANS, TRUCKS & SUV’S

FREE TOW in 2 HRS
Open Saturday & Sunday 

942-880-8300

SCRAP CARS CALL ME 610 FIREWOOD/
TREES

Grass fed/finished Angus 
freezer beef for sale. Sides, 

quarters and bundles.

 Valleybrook Farm
905-460-4662, 

blackcow@sympatico.ca



910 VENDING MACHINES

804 SERVICES

Trusted Tree Maintenance & Removal

•  A eria l  P runing
•  C a nop y  M a intena nce
•  P l a nting  &  F ertil iz ing
•  S torm  R isk  P rev ention

•  A rb orist R ep orts &  P l a ns
•  T ree &  S h rub  A p p ra isa l
•  U rb a n T ree R em ov a l
•  S torm  D eb ris C l ea n- U p

Fully trained & insured with leading
techniques & equipment

647-400-6998  |  647-338-8733
smgtrees@gmail.com   www.smgtrees.com

Please
recycle

this
ne� paper

612 AUCTIONS/FLEA MARKETS 612 AUCTIONS/FLEA MARKETS

SUPPORT YOUR LOCAL BUSINESSES!
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808 STORAGE

If Drinking Has Become 
a Problem We Can Help

416-487-5591
Or Call Toll Free in Ontario

1-877-404-5591
ALCOHOLICS ANONYMOUS

www.aatoronto.org

STORAGE
AVAILABLE:

20 yard sea can con-
tainer for storage lo-
cated in Nobleton. 
Safe location. For more 
information, please call 
905-859-0817

909 PERSONALS

Kevin Scott

McArthur - Bessey
Auctions

McArthur - BesseyMcArthur - BesseyMcArthur - BesseyMcArthur - Bessey
AuctionsAuctionsAuctionsAuctions

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration

Please contact us at
Kevin 519-942-0264 - Scott 519-843-5083

mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur

ADVERTISING RULES OF THIS NEWSPAPER
The advertiser agrees that the publisher shall not be liable for damages arising 
out of errors in advertisements beyond the amount paid for the space actu-
ally occupied by the portion of the advertisement in which the error occurred, 
whether such error is due to the negligence of its servants or otherwise, and 
there shall be no liability for non-insertions of any advertisement beyond the 
amount paid for such advertisement. All advertisers are asked to check their 
advertisements after fi rst insertion. We accept responsibility for only one in-
correct insertion unless notifi ed immediately after publication. Errors which do 
not lessen the value of the advertisement are not eligible for corrections by a 
make-good advertisement. There shall be no liability for non-insertion of any 
advertisement beyond the amount paid for such advertisement. We reserve the 
right to edit, revise, classify or reject any advertisement.

DEADLINES
Unfortunately deadlines do not allow us to take ads after 5:00 p.m. on Mon-
day. When there is a holiday Monday, the deadlines will be Friday at 5:00 

p.m. All ads must be paid in advance by deadline or the ad will not run. WE 
ACCEPT VISA, MASTERCARD, AND AMERICAN EXPRESS PAY-

MENTS OVER THE PHONE

Classifi eds
Phone 905-857-6626 or 1-888-557-6626

or email vicki@lpcmedia.ca

FERGUSON AUCTIONS
Excellent Live Onsite Toy Tractor, 

Implement and Collectible Auction
Saturday May 23/26 at 10AM

At The Avening Hall 3401 Cty Rd 42 Creemore, ON. (Airport RD)
Selling for 3 Collectors and consignors.

Approximately 380 pcs of toys and a qty of tools from a retiring heavy equip; mechanic.
John Deere, Case/IH, Ford/NH, White, MF, MH, INT, Allis.

Terms: Cash, cheque w/ID, E-Transfer under $1000.00 day of sale. No debit or credit.
Lunch Truck by “Jerk It Up”

Ferguson Auctioneering & Appraisal since 1984.
Lorne D Ferguson and Brian Riddel Auctioneers.

See full list and pics on our webpages Upcoming Sales Calendar
fergusonauctions.com

Interested in absentee bids? Consigning in an upcoming sale?
Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime. Call: 519-288-2228 • Text ONLY: 519-938-1315
Lyn@KiddFamilyAuctions.com  | www.KiddFamilyAuctions.com

438280 4th Line, Melancthon L9V 1S9 (North of Shelburne)

PRESENTS SOME AWESOME UPCOMING AUCTIONS
MAY 15TH – Strike It Rich: The Coins & Currency Auction

MAY 26TH to 30TH – Straight Shooter Sale 
Features: In addition to a large selection of Firearms, this auction will feature 
Fishing & Hunting Gear, Militaria & Collectibles, Uniforms & Headwear, Ammo, 
Brass & Bullets, Vintage Publications, Swords & Edged Weapons, Gun Parts, 
Reloading Tools, and so much more.

JUN 12TH – Antiques and Collectibles Auction

JUN 26TH – DATE AVAILABLE
Are you ready to book your sale?

JULY 10TH – Tool & Equipment Auction

JULY 17TH – Currency / Art / Jewelry Auction

JULY 24TH – Gif�n Apple Farm Sale

AUG 7TH – Gas and Oil / Toy / 
Sports Memorabilia Auction

AUG 18TH to 22ND – Straight Shooter Sale

KIDD FAMILY AUCTIONS - PRESENTS - SOME AWESOME

UPCOMING AUCTIONS !!

MAY 15TH - Strike It Rich: The Coins & Currency Auction

MAY 26TH - 30TH - Straight Shooter Sale

Features: In addition to a large selection of Firearms, this auction will feature
Fishing & Hunting Gear, Militaria & Collectibles, Uniforms & Headwear, Ammo,
Brass & Bullets, Vintage Publications, Swords & Edged Weapons, Gun Parts,

Reloading Tools, and so much more.

JUN 12TH - Antiques and Collectibles Auction

JUN 26TH - available date - are you ready to book your auction?

JULY 10TH - Tool & Equipment Sale.

JULY 16TH - Dual Estate Firearms Auction

JULY 17TH - Currency / Art / Jewelry Auction.

JULY 24TH - Giffin Apple Farm Sale.

AUG 7TH - Gas and Oil / Toys / Sports Memorabilia

AUG 18TH-22ND - Straight Shooter Sale

Interested in absentee bids? Consigning in an upcoming sale?

Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime!

Call: 519-288-2228 | Text Only: 519-938-1315 Lyn@KiddFamilyAuctions.com |
www.KiddFamilyAuctions.com

LIVE AUCTION SALE
Equipment Consignment

with the Estate of Ken Hall 
Saturday May 23rd, 9:30am

554447 Mono-Amaranth TLine, Mono, ON    Go west through Orangeville on Hwy 9 to County Rd 16 
(Veterans Way at Greenwood Cemetery), turn north 5 miles to farm on East side. OR  From Shelburne go 

east on Hwy 89 for 2 miles to Mono-Amaranth Townline, turn south & go 5 miles to farm on East side.

Auctioneers: Kevin McArthur (519) 942-0264    Scott Bessey (519) 843-5083
Email: mcarthurbessey@gmail.com

www.theauctionadvertiser.com/KMcArthur - full listing & photos

**Please contact auctioneer to consign items**
Preview: 1-6pm, Friday May 22nd

Tractors/Skid Steers/Backhoe: Case Farmall 95A, 4WD loader(L575) tractor, 3 remotes, hydr bus bucket, 
3rd function on loader, wheel weights, F: 10.00-16, R: 18.4-30, 230hrs; Kubota B2630 4WD loader/backhoe 
tractor, material bucket, 1176hrs; JD 7230  4WD tractor, cab, new tires, 4628hrs; Case Farmall 95C 4WD 
loader tractor, L630 loader, open station, 1479hrs; MF 2606  tractor, open station 2WD, shuttle shift, 395hrs; 
Kubota MX 5100 4x4 tractor with LA854 loader; open station; hydrostatic; 1 remote, 2977hrs; Ford TW20, 
cab, dual power, 135hp; (2) Ford 5000 tractors, open station 60hp, 8 spd ; International 1066 tractor, 
hydrostatic, dual speed PTO, 7000hrs; Kubota B2630 4WD loader/backhoe tractor, material bucket, 1176hrs; 
Kubota SSV65 Skid Steer, enclosed cab, heat, A/C material bucket, 1176hrs; JD 410G backhoe, 4x4, turbo, 
Nortrax power shift, 10,500hrs; Case 450CT Series 3 skid steer, new bucket, new tracks, 1877hrs; Cub Cadet 
Professional (The Tank) mower, zero-turn, 60” deck, 404hrs. Trucks/Trailers (all sold as is): GMC T8500 
single axle dump truck, 131Kkm(?), no ownership; 2008 Hitchman 612 utility trailer-needs work, ownership; 
12’x7’ skidsteer float trailer, elec brakes, 2 axles, ramps; 1993  GMC Topkick, 3116 CAT diesel engine, auto 
transmission, Frink 2-way salter dump body, 52,710km; 20ft flatbed trailer, pintle hitch, loading ramps. 
Motorcycles(sold as is) & Club Car: 2000  Honda Shadow Spirit 1100, running, new battery April 2026, 
92,443km; 2008  Honda Shadow 750, running, lady driven, 40,666km; Bobcat Pioneer Club Car, newer 
Honda GX390 engine, gas, new battery 2025, manual dump. Mach/Equip:Westfield 110-71 PTO grain auger, 
71ftx10; Super-Tilt 20ft dump wagon; Woodland Mill WC88 woodchipper, 35-100hp pto drive, takes up to 8” 
diam pieces; 18ft winged harrows: Walco 6ft 3pth bushog; 300L sprayer, 3pth, wand only; Turnco 14ft packer 
& transport; 20ft steel single reach round bale wagon; Case IH 4500 18ft cultivator, man wings; White 251 
10ft disc; Overum 4 furrow semi-mount plow; Forage King hay basket; Forage King-Meteor 7ft snowblower, 
hyd chute, 1 auger; 3pth 6ft tiller; 3pth 2 furrow plow; Meteor 8ft snowblower 2-auger; NA 7ft snowblower; 
8ft snowblower, 2-auger; Landpride LR1560 landscape rake, 3pth, 5ft; NH 918H flail mower, 3pth, 4ft; 5ft 
finishing mower, 3pth; pallet forks, skid steer attach, new; TMC-SLG49 skidsteer rotation log grapple; 8.5’x5’ 
silage pusher bucket; 9ft snow blade; (2)24’ feeder wagons; (2)grain buggys; 5ft scraper blade; 18ft steel 
truck deck; Hardi 32ft field sprayer, manual arms; International moldboard plow, 6 furrows-18in bottoms, 
auto-reset; Hardi TR500 field sprayer, 45ft manual booms; 8ft 3pth disc; 6ft 3pth cultivator; 6ft 3pth grader 
blade; JD 2-furrow plow; Balderson skid steer adapter plate; Balderson pallet forks; trough conveyor; NH 185 
manure spreader for trailer or parts; old steel wheel wagon.  
Haying Equip: JD 582 Silage Special round baler, net & twine, with “The Juice” hay preserver; JD 925 MoCo 
mower conditioner, 10ft cut; Vermeer 5400 Rebel round baler, 4x5’s, new belts; NH Sperry 489 haybine; 
Heston 1120 mower/conditioner; Recon 2 hay crimper; JD 435 round baler, 4x6, double twine tie only, 
monitor; MF 124 sq baler & chute; Brillion 10ft grass seeder; NH 144 hay inverter; wood hay wagon; Kuhn 
3pth rotary rake; (2) steel thrower wagons, wood floors; John Deere No.9, 7ft sickle mower; 3 prong bale 
fork; NH hay roller/conditioner. Farm Rel/Shop/Misc.

FREE VENDING MACHINE FOR 
YOUR BUSINESS

INSTALLED AT ZERO COST TO YOU
• Popular SnaJRs 
 Cold DrinRs

 • Cashless 
 ContaJtless Pa`ments
 • No Charge for ServiJe� MaintenanJe 


 9estoJRing
 • 2eep StaɈ  and Customers Happ`

PerfeJt for Oɉ  Jes� WorRshops� .`ms 
and Waiting 9ooms

CONTACT US TODAY
Phone! �05-��0- ��0

HOME RENOVATIONS
2itJhen� Iathrooms� tiles� ^ood� vin`l 

Å oors" plumIing" painting� stain"
dr`^all" outdoor repairs" fenJes" deJRs.

Call (lex at! 51 - ��-����

804 SERVICES

ALL JUNK 
REMOVAL

416-876-2219

BASEMENTS • YARDS 
GARAGES • GENERAL CLEAN-UPS

SMALL MOVES • ODD JOBS
Very Reasonable Rates

Text pictures for a qute to:Call to enquire:
905-832-9655

or, text pictures to:
416-876-2219
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PROPANE AND APPLIANCE SALES

866-952-0146

• RESIDENTIAL
• COMMERCIAL
• INDUSTRIAL

INSTALLATIONS   
SERVICE  • DELIVERY

CARLINg PROPANE INC.
Toll Free 1-866-952-0146   www.carlingpropane.ca

SIN CON 
Construction & Concrete

CONCRETE • WATERPROOFING • DECKS • FENCES
SOD • INTERLOCK/FLAGSTONE • ASPHALT • SEALING 

CALL FRANK TODAY
FOR A FREE ESTIMATE! 416-272-0343

SIN CON 
Construction & Concrete

25
OVER

YEARS
EXPERIENCE

SPECIALIZING IN RECYCLED ASPHALT
Contact us today for a free quote 416 931 3358

northterrain.ca     northterrain@gmail.com      northterraingraveldriveways

GRAVEL DRIVEWAYS NEW 
AND RECONDITIONED

DRIVEWAYS REPAIRED

POT HOLES FIXED 
NOT JUST FILLED

CULVERT INSTALLATION

NATURAL STONEWORK

RETAINING WALLS

SPECIALTY GRADING 
AND EXCAVATING

NEW PARKING AREAS

DITCHING

SKID STEER/EXCAVATOR 
SERVICES

FLOATING SERVICES

1

ALLISTON
FENCE

(705) 250-7711 • (416) 993-0711

RESIDENTAL • FARM
COMMERCIAL

CHAIN LINK FENCE
4’ & 5’ HIGH BLACK CHAIN LINK,
ALWAYS IN STOCK
WOOD FENCE • WROUGHT IRON FENCE
FARM FENCE • BOBCAT SERVICE
DEMOLITIONS • SUBCONTRACTOR
OVER 20 YEARS EXPERIENCE

FOLLOW US ON FACEBOOK/
ALLISTONFENCE

TEMPO ALUMINUM COMPANY LTD.
SIDING  |  SOFFIT  |  FASCIA

EAVESTROUGH

705-770-2290   •   416-889-0807

40 Years of Experience

Your
Satisfaction 
is our
Reputation

CARPET CLEANING

DRIVEWAYS

EAVESTROUGH / SIDING

ServiceServiceAT YOUR

fullsteamcarpetcare.com • fullsteamcarpet@gmail.com
TF 1-844-755-3047 OR 416-709-3129

LOCALLY OWNED & OPERATED • 20+  YEARS OF SATISFIED CUSTOMERS
CARPET & UPHOLSTERY CLEANING

Three RoomsThree Rooms
Carpet Cleaning Special

FULL STEAM

$129 • Pre-Spotting
• Furniture Moving
• Deodorizing
• Colour Brightening

(Max. 150 sq. ft.
per room) + HST WITH COUPON

✃

C
O
U
P
O
N

SUPPORT 
LOCAL 
SMALL 

BUSINESS

LANDSCAPING

LANDSCAPING

HEATING & AIR CONDITIONING

FENCING

MASONRY

CONCRETE

CONSTRUCTION

AD
TO ADVERTISE CALL 1-519-278-1700

If you are reading 
this ad, our 

advertising works!

PAVING

MORTGAGE
BROKERS

Carol Freeman
Mortgage Broker

5 1 9 -9 2 5 -6 7 0 0  X 1 0 2  
CE L L :  5 1 9 -9 3 8 -6 5 1 8  

F A X :  5 1 9 -9 2 5 -6 8 0 0
cf reeman@ dominionlending. ca

WWW. CA RO L F RE E MA N. CA

519-925-6700
CELL: 519-938-6518

carolfreemanmortgages@gmail.com

www.carolfreeman.ca

DLC AIMI Collective Mortgage Group   
FSRA #13717   Independently Owned and Operated

www.carolfreeman.ca

CELL: 519-938-6518
FAX: 519-925-6800

cfreeman@dominionlending.ca

CAROL FREEMAN
MORTGAGE BROKER

211 Main St. E. Shelburne, ON

Zonta
Landscaping

& Renovating

zlr.ca
(647) 668 4949

Fencing 
Decking

Interlocking
Stone Work
Kwik Kurb
Basements
Flooring
Bathrooms
Kitchens

(647) 668 4949
zlr.ca

Fencing
Decking

Interlocking
Stone Work 
Kwik Kurb

Basements
Flooring

Bathrooms
Kitchens

NEW TECUMSETH
RECYCLES!

DO YOU HAVE
SUNKEN CONCRETE?

www.liftec.ca ~ 1-866-280-7770

Call Today For A
Free Estimate!

DO NOT REPLACE

Liftec Slabjacking Inc.
“We raise sunken concrete”

WE RAISE SUNKEN CONCRETE
At A Fraction Of The Cost

Of Replacement

LINKS:

26_LEN_UCS_454FURN_CGC_US_B_N.PSD 
(CMYK; 3384 PPI), 26_LEN_UCS_454FURN_CGC_
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SPANO PAVING

COMMERCIAL • INDUSTRIAL • RESIDENTIAL

905-303-5503 • 1-877-303-5503

SPRING SPECIAL
Save $200.00

Valid on Jobs over $2500

Specialize in Asphalt Driveways,
Parking Lots & Repairsspanopavingltd.com

STONE MASON
Specializing in Chimney Repairs &

Window Sills, Porches, Stairs,
Walkways, Natural & Cultured Stone,

Tuckpointing-Parging
We also do New Home Masonry, Brick & Stone
Call or Text Henry - 705-331-4641
Email - henry_sledz@hotmail.com

STONE MASONSTONE MASON
Specializing in Chimney Repairs &

Semi-Retired ~ 50 Years Experience

TO ADVERTISE, PLEASE CONTACT VICKI AT 1-519-278-1700 OR VICKI@LPCMEDIA.CA
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WINDOWS & EXTERIOR CLEANING

ServiceServiceAT YOUR

BORA
TREE SERVICE

CLEAN TREE REMOVAL & MORE 
CALL or TEXT: (416) 820-4050

WILL BEAT ANY QUOTE

SUPPORT 
LOCAL 
SMALL 

BUSINESS

AD

TO ADVERTISE CALL 1-519-278-1700

If you are reading 
this ad, our 

advertising works!

TREE SERVICES

Tree Removal  •  Trimming  •  Stump Grinding
Land Clearing  •  Storm Damage  •  24 hr Emergency Services

519-938-6996 branchmanagertreecare@gmail.com

905 748 0128  www.allaxcessroofing.ca

We’re “BEETON” the competition

Free Estimates

ROOFING

ROOFING

1-877-713-6837  |  www.guaranteedroofi ng.ca
Located in King Township since 1994

The Local Roofi ng Experts That You Can Trust

ASK ABOUT
ROOF REJUVENATION

SAVE UP TO

85%
OVER THE COST
OF A NEW ROOF

• Family Owned & Operated for Over 30 Years
• Shingles, Flat Roofs, Repairs & More

• Fully Licensed and Insured

ROOFING

NEED A NEW ROOF? CALL TODAY!

F R E E  E S T I M AT E S

647-290-1779     647-281-9992

Carbone 
Home Renovations

Windows & Doors • Drywall / Drywall Repair
Tile, Vinyl & Laminate Flooring • Basements

Full Bathroom Renovations • Fences & Decks

RENOVATIONS

705-440-3336

QUALITY
WORKMANSHIP

AT AN
HONEST
PRICE

www.capstonereno.com
FULLY INSURED - FINANCING AVAILABLE

Kitchens • Bathrooms • Basements
Flooring & Tile •  Additions • Decks
Gazebos • Pergolas • We do it all

TO ADVERTISE, PLEASE CONTACT VICKI AT 1-519-278-1700 OR VICKI@LPCMEDIA.CA

RESIDENTIAL • COMMERCIAL • INDUSTRIAL
FREE ESTIMATES • FULLY INSURED • REFERENCES AVAILABLE

CAIRNSROOFING.COM  |  905.880.4771 
INFO@CAIRNSROOFING.COM

Proudly Serving Caledon, King and Surrounding Areas

FAMILY OWNED 
AND OPERATED
LOCALLY FOR 

OVER 50 YEARS



37 Young Street, Alliston    705-435-1405
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